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The Knowledge Management for Tourism through Using the Online

Social Network : A Case of Tourism in Yaowarat District
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ABSTRACT

The purposes of this research were to
study the causal factors of knowledge
management for tourism through using the
online social network - Facebook and the
relationship of causal factors of knowledge
management for tourism through using the
online social network - Facebook, case of
tourism in Yaowarat district or Chinatown in
Thailand. This research was conducted with
survey research and quantitative approach.
The questionnaire was used to collect data
from 280 purposive people or entrepreneurs
who used Facebook for tourism in Chinatown.
The statistics analysis was performed by
descriptive statistics and Path analysis with
using LISREL 8.52. In terms of qualitative
method, an in-depth interview and content
analysis were used.

The research revealed that the users
accepted to use Facebook because they
perceived easies of use, perceived benefit,
perceived trust and influenced form social

group to use Facebook. The knowledge
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management for Tourism showed that the
process of knowledge transfer was the most
important, followed by knowledge utilization,
knowledge acquisition, knowledge creation,
knowledge identification and knowledge
storage, respectively. The hypothesis testing
results indicated that the intention to use
Facebook for tourism was directly influenced
from acceptance to use Facebook, good
attitude to use Facebook and knowledge
management for tourism. As well as, the
intention to use Facebook for tourism was
indirectly influenced from acceptance to use
Facebook through its attitude towards the use
of Facebook and indirectly influenced from
knowledge management process through the
results of knowledge management.

This

educate the community about the use of

research was conducted to
social networks and create an atmosphere
and a culture that encourage the community
to learn. In addition, community leaders
should have the best practices in knowledge
management in order for development and

preservation of sustainable tourism.
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FIUTINTOYADT

2. msnsgiteya vt deyadiiu
FTWRNNGUAIDE NN IATIE AR NETR
Tngllusunsudniaguneada waglunsliaszy
oyamsadngidel e il

2.1. MaasIevanfdanssauun 1Raia
1fun anud fevay Aade wazdudouuu

Rl A VA T G e R B PRV LR R TR TR 7
$IA1SANN
22 ASASIERduUSEANTandunus

(Correlation of Coefficient) Liteldlunisnadey
ANudUTUSIE RS Tuauufigiuniside 40
Auusiidndaudusiusiuvdels uavdusius
fuegnsls Wulvlufiamadestunseld Taglden
duuszandanduiusuuuiilesdu(Pearson’s
Product Moment Correlation Coefficient)

23 N1TIATIENBNTNALT9a1me (Path
analysis) Tngl4TUsunsu Lisrel 8.52 wio3iasnzi
dnnalTeannguesianl aneg luluudiaes
auyfgu dfuusdaseiiieates 1dud ns
gousunsldaumada nsdansanudifienis
viouflen auaddenisldanumedn uaguadns
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yansinIsAnuifienisvieiien daudanys
a1 eudslalumsldaudiontsviendion
Tngitvimuaddonsldnumladaldzudninasn
n1ssuiinedaldaudte n1ssuiinnedad
Uszlowil nsndesnudsdnedauazanulinige
Tumada drunadndvosnsinnisaiusiients
vieudigaldSudvinaannisimunanuy  ns
EsAnay msadennnd nsuaniUdeu
Avwg msdadivanug wagnisthanusluld

NANTIY
n3iteadaiiiinafvsusmdoyaanngu
Hegreiifulssnvuniofusznaunisluguvy
gruensiluivounsdaiiisdeatuunds
vieufleluguiennsy deyauszeinsmanives
ngusegeTiinsAnw $1uru 280 18 wud
dlvejilumavie aglutisengsening 21-40 U
fszAunisAnugegaluseaud3gans Useneu
o1 duninauusnensy uwazlivszaunisal
Tdaumede 2.89 U dnwauznisldsuiionns
viouflrivinduuszdr dulngifiednnudeya
anuedeulnifniuniseadivrnnimedaes
{ou wanaldinedaiiauesiansteyaiiionis
vieaflen  d@nlngfivguainfiussleviidenis
diaueasaumaliion1sn1svioniled 58985
Duildnudhenidedinuesulatdu udedny
pouladfimngauniis uazmsldinadaaue
ansauneiienisnisvieaiien drlngnausly
A1uIiN1TA1duTInLasn15UsENOURIAN
sosasndusuiausssuuszind duRaling
wazAuUsEIRMans Mua1au
NANT5ILATIERAN TN IFIUUTT
insAinw
nMslATgRanmyosiUsiviinsAne

Ifadiganssonu auanuasraudRvesiwys
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AvnisAanwlaeldaadsnasa1ilieaiuy
105970 Uanalifannsed 2

A13197 2 ALRdgkazANTELUULINTTIUVRI

wlsiidnwn
Ay Aade A

\eauu
NTFI

nssuiuledaldanu 3.84 701

4

msfuiinedadl 3.90 725

Uselewl

nyndesnmAIEde 3.79 0.682

Anulindalumiedn 3.78 0.734

nseeusunsldan 3.83 0.621

wlyle

Viruadsanisldau 3.79 0.753

wlyle

NMsivuAAILg 3.63 0.886

NIUANIMIAIING 3.71 0.868

AREGERNGRY O 3.70 0.936

M3dafiunug 3.64 0.865

mswaniUABuamg 3.75 0.795

nstausluly 3.73 0.756

msdansnrwsiile 3.69 0.766

nMsvioaiilen

HAENEN13INNI3 3.72 0.787

Awsiflonsvieadien

araslalunisldon

wlaaiiionns 315 0810

viouiten
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dwananiseousunisidauada narAemly
wledainssuiiwmledaiuseloviegluseauuin
fian sesaandonisiuiiuadadiodenisldam
nMsndesnndsineds wazanulindalunsle
suala Tnefiivimnfdensldausda ogly
sgfvInERIiy ludunsdanisanudiiions
viouflsamuiinszuiumsiansanusludiunns
uanwasurnudogluseiusnnuasiianadesnniige
sosmafonsdnu3lUlY nsuasamanud nns
aseaug msdmiuaug wagnisimuannug
Tnoiifinadwsvasmsdnmsanugifomsviondieney
Tusgavunn lnenuindnlvgiiswaunsnalanns
Tnevideyavmansifeniuuva visadlen firadsann
fign sesanndudnoumsfinduiion $woums
wrideyavnensifetuuvawioniieludariote
Fueoulaidug  wardnumsveRanuwleda
warludruvosnnusslalunsldausedadions
viesiemuineglussiusnnisuienty Taegldanu
fanuddafiorlfnuedediednuosulatifiosus
Foyadnarsliunniigaminfazyile wazain
memiaiagldied evedseuseulatieg wraidesduly
AN

HANTIATIZRANAUNUSTE NS

Tun19iAsgRAuduRusTEnInd U
AN 9 MUNTOULIAR lAlA AspansunTlideu
weda  (fotam) viAuaRdan1sldaunada
(attitude)  N13FANITANS DA TR TIEY
(kmproc) wadwdveanisinnisAuiiients
viouiien (kmperf) way Audslalunsldau
wirlaiflomsviaaiiies (intent) {Aidefiarsanain
ArduUszanSanduius (Peason’s Correlation
Coefficient) lénadnsuanssansneii 3
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A15199 3 ANEDRUSSENY  LwavA1duUsyans
anduNuSTEUINF LS

fbtam attitud | kmpro | kmoutc intent
e c
fbtam 1
attitude .869%* 1
kmproc .844** .827 1
kmoutc T35% | .690%* | .867*F 1
intent Je4** | 711** | .848** 759* 1
Mean 3.83 3.79 3.69 3.72 3.75
S.D. 621 753 766 787 .810

* seeutidnfiny <.05, ** szautivdAgy <.01

9T 3 nudmsseniunisldau
wedainnudumiusluiiamadeiuiurinuasise
nsldaumada uaznisdanisanufiiionts
viodien fanuduiuslufieniadedfuiunis
gousumsldaumada diunadniveinisinns
Aufifionisviosiiioafinuduiusluianig
WedduiuriAuafdanisldnumade wasnis
famsanufifienavieniion Snvisnnudilaly
nsldnumsdaiionisvioniion fanuduiusly
Hemafeiuiuriauaddenisidauneda n1s
Fansanudiitenisvionilen uasnadnsueanis
famsnnnd Tnefuusianundauduiusiu
agnafitdfyneadffisesu 0.01

HANTIATIEBVENAYRIFIUS

AT Bvinavesiouls Iaddinis
1iAs1ehdNBNa (Path  Analysis) iiieiAse 9
INBNALTIA NN YeIRILUTBaTERafILUTAY
Hulupaiinsl i uasfgiunmsitelunded Taua
MslaTeimuEy il

1. NANIATIAABUAINADAARDITENTIN
wuudnaeudeauyAguAuteyaldaUsedny wud
daudslunuuaesimueinnunaunduiudeya
Bedsednd lnsfiarsananadfnaaey el
AEdAlA-awAls (Chi-square) dAwvinfu 126.489
finarndasy (Degree of freedom) Wiy 97

'
o

RTINS Ugndsasapaxg Sadimen

Y/df Sty 1.304 edidiosnin 2 failsn
fdidesiadovensy (Root mean Squared
Residual : RMR) fiAviniu 0.033 wagAIA1L
Y1aeidu (pvalue) wirtu 0.238 Felideddry
meadi wanviwuudiaesilifiauuandaeiy
WUUINaRIN1INguleg1alded1Aynians
wonanil feidiamuaenndesnaundudug 1y
Ao Avtlaunaunau (Goodness of fit : GFI) flf
Wiy 0.954 uagdyiaunaunduiiusuuiud,
(Adjusted Goodness of fit : AGFI) 1vi1AU 0.911
fandilng 1 1 Judu

2. HANSNAFDUANNAFIY INUUUINADY
\FeanAgiuiiinnuaenndesiudeyaideussind
ladunageuauAgIuBnINaL a1 MavedRa
wUsiifidenansznudeniuddalunislideu
wedaiienisviesiien laefiarsuiainan
duuszdnionnesu1nssiu (Standardized
coefficient regression) A1 t value wazaIUNaNIs
VAFUANNAFIUNTITY LanIieInTeR 4

A9 4 ANADALARNINANISVIAFRUANNAFIY

AuNAgIW/ARMUS b t Wan1g
NAEDU
FUNAFIY
Hy: foacc MU attitude | 0941 | 21.183** | aduayu
H,: foacc iU kmproc | 0902 | 17.765** | atuayu
Hs: kmproc flu o
0543 | 21.146* | atluauu
kmoutc !
H,: fbacc A intent 0510 | 2.619** atiuayu
Hs: attitude fiu o
) 0317 | 2197* atuauu
intent !
He: kmproc fiu intent | 0.867 | 4.155%* atluayuy
H,: kmoutc U intent | 0.140 1873 | liauayu

* syauilpdfny <.05, ** syaulledAgy <.01

NANSNAARUANNAFIY NUIIN158aUTY
nsldaunedadadninaigauinderiauaisionis
Ignumeda Mmsdanisanuiinenisvieuiiends
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dvBwaidauandenadnsueanisdnnisamdiiie
mMvieadien viruadensldnumada didndwa
deuandeanuddalunisldeunsdaiiionts
vioaifler niswenfunmsldsumedauaznis
Famsenudifienisvieaiion dsdvswaidauanse
amusdlalumsldnusisdadiomaiondlen agn
fifodfynieada Tnefldduuszandannos
UIMTgIU iU 0.941, 0.902, 0.543,0.510,
0.867 uay 0317 Ay Fudulunuaunigiu
115398 uinadndvesnisdnnisanudiients
vondionliidsdninadennudlalunislday
wledaiionsioniion Fdlidulumuaunigiu
MY
MNAEAIRNITIATIEnAneEn AN LA
AMnLansANuFNRuSvesRLUsae  Tunseu

v

LUIANUAANISTIFEASIT

v '
[ =

PINTNN 2

0.063

4

N3EaNsY
msldau
Wyl

fiFundse
nsldeu
Wyl

0.317
\ 0.613

ausslalunis
Tamumeda
Wionns

n139AN13
Anwiite

[AREXBNA7 e} Viogiiien

0.543**

naanseq

N159AN13

kit
3

A ENRUSTTs U d Ay
——————— aadiiusiilifisesuteddey

=] v o & )
ATNN 2 ﬂ?WNﬁNWUﬁTGQWFJLL’U{LUﬂﬁ@‘U
WUIAANITIE

'
o

3. WANISIATIERA1DNTNAN19MTS (Direct
effect) dnSwantavay (Indirect effect) wag
ndnasiu (Total effect) ¥IAMUTAN 9 Uans

o P
PIR1T9N 5

A15197 5 HANITIATIEVDNTNANIINTI BNTNA
1900% LardNInasI

s RZ Biswa fulsaasy
™ fotam | attitude | kmproc | kmoutc
attitude | 0.886 | DE | 0.941%
IE
TE 0.941**
kmproc | 0813 | DE | 0902
IE
TE | 0902
kmoutc | 0.754 | DE 0.868**
IE 0.783**
TE | 0.783* 0.868*
intent 0755 | DE | 0510% | -0317% | 0543* | 0.140
IE 0.301* 0.122%*
TE | 0810% | -0317% | 0.665* | 0.140

* syauiledfny <.05, ** syautledAgy <.01

HANITIATIENAILLANATIIYDIA1BNTNA
wudrarlngfuuslunuuiiaesiidnnadaiu
wagfusgadfeddyneadafisedu 01 uay
5¥AU .05 Inedlanuae Bnanalleanve A AN
srlalunisldanusdaienisionilealdsy
nswan1enseanniseensunisidaunede
vimuaafddenisldoumada uazn13innis
awdiitensvieaiion nofiandudszanianina
WInAU 0.510, 0.317 wag 0.867 AUAIAU S
anusdlalumsldnuletaifionsvionilenldsy
ansnaniedenann1suenFunIsItuNeda
Wueuafffidenisldausde wagdnina
M19881AINNTEUIUNIITANIIAIINT HIURNAENS

vaupTuds Ugnisesanang Sasunnoassbnday iuesansumenisSensgana
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Y9IN15INISANNS TrduUsEAnsavinainiu
0.31 uag 0.122 MUAGIU

aiuTeHa

nsefuTeNatoAuNULATHANITNARDY
aunfigm fsil

1. Han1sfnwianInueIn1sianisnug
iionsveaiisnlngliiniorisdenueaulay Tng
Tata nsdAnwivesunasvioniioalugy
w51y fdedunuirdudsivins@ne loun
magewiumslfouada vauafronisglda
wedn msammsmwmmamiwamm HAGNS
¥8am5dnnisanufifienisvieniion uazay
flalunsldaumsdaitensvonies Gy
wadalianuddgegluseduinyndiuds lag
Aldnugensumsldaumadaindumaluladd
Tgaudne mslasuusglosdanmsldanu wazd
amudeisuazanulindalunisldaumedn
uAnirundnfdensldnumela Jsaenades
funuIAanguiuaznuAdevesmaneviiuiidny,
Aseausuiasededinusaulal (Ajan &
Hartshorne, 2008; Mason, 2006) agndlsinny
nsguIuNstunsIanisauinuIngldaudiu
Tnglfiladaiiionisuaniudsuaiuiuinnii
nsrUIUNsBU 1aileannaindladidunislday
voulaadudnuuzvoinsdonloundeisves
o Wemsuaniasudoyadnansuinnin us
Fapilafdunisldnuiifetumsianiaion
A7133 (Content Faazay
atuayulinszuiun1sveIn1sdanisausdl

management)

UsyAvBamanty

2. HANNTNAARUANNRFIUNUINEAIY
T dulumuaunfigiunside wansliiiuiing
THumsdaiiduualiufiuunty Wewnain
Alfaulasuuseleviannisldanunedn was

Aldeusuiinnedaldeudne dnsnavends
e uiedldanudiaanulindalumsiuede
wildau uneliiAniradfifnenisldsimeda
lngnan1sidenuindadenissuiinvedadl
Usglgyuilszdudninaronisvausunislidau
wledpiion1svieaiiminninYadedu flesan
vilsiannsauaamannug wanidsuiSeuidoya
Ima1smsvisaiien uaslidrusanlunisadne
Usziuiidosnsuaniddsuldogaiuszanam
rnuvnameda FaduluamunuiAnvesuuudass
nsseusumaluladues Davis (1989) uenainil
waundronisldnumedadsdenaronudilaly
nsldnumladn deaonndostungufinisnseiin
AIULNANAYDY Aizen Uay  Fishbein (1975)
osanuoundadusiagueadediodiau
ooulavdnlngiiingussasdvdniiodearstoya
4178135 wavtiuliaunnlunquiiufdunussauiu
Wevilimsyhauswiuveanguinuszansam
Fefumssuiinetenisld mesuiusslend wae
anulinslalunsliau JeneliAniimundiase
nsldaumaluladiu wanduladed it
anuidlalfiadotnedinueaulatdeluluowan
3. N8NNINAFBUANNAFIU wansliiy
Mnsruaumsdamannuiestafussuudunoud
Usgnausensivuadaiideaiou msuaien
Aug nsasiemnnd nsdaiuaaiug n1s
waniasuaNg waznsthanuiluliselod
dsdvdwadonadnivaanisinnisauiiienis
viosifled Fudulunuifidervigmarsviiuld
LAUBNTOUANLANYDINTLUILNNTIANITAIINS T
aziilinisdandiuiuszavaiiudnsala
(Horwich & Armacost, 2002; &
Minonne, 2010; Probst, 2002; Turban et al,
2004) wonanil Sslddsdvswasonusslalunis

Turner

Jansanusitensvisaien Taufunsivirunain
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