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ABSTRACT

The objective of this research is toproposebusiness excellence model for trading
development of mango fruit in exporter Chachoengsao Province.The researcher
collected the sample of 69 people with random sampling from a list of exporters.The
research instrument was the questionnaire which had already passed the Validity and
Reliability Test. The data were analyzed by confirmatory factor analysis to explore the
influential factors, and the model was analyzed by the second order factor analysis.

The results were that the exporters in Chachoengsao were influenced by four
factors: 1)holistic  management, 2) value chain, 3) general environment, and 4)
competitorsby the second order factor analysis, all of four factors were consistent with
the statistical significance, and the confidence level was not less than 90%. The
highest degrees of factors were value chain and general environment, and the weight
of each factor was appropriate.

Keywords : Model, Mango fruit, The second order factor analysis
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35faveINguidan Jaminasidans

o Ll thwin )

AIvan a9AUsZNaY > ¢ &
value <-—- VRIO 0.731* 0.106 7.872 0.534
rare <-— VRIO 0.881* 0.155 7.271 0.776
imit <--- VRIO 0.894* 0.170 7.512 0.799
primary <-- ValueChain 0.846* 0.091 11.733 0.716
support < ValueChain 0.966* 0.085 11.257 0.933
political <-- PESTEL 0.936* 0.071 14.806 0.876
economic <-- PESTEL 0.911* 0.073 13.297 0.830
techno <--- PESTEL 0.831* 0.085 10.360 0.691
newen <--- FiveForce 0.958* 0.069 16.316 0.918
powsup <-— FiveForce 0.884* 0.066 12913 0.781
powbuy <-— FiveForce 0.877* 0.071 12.590 0.769

Chi-square = 33.901, Xz/dfz 1.059, df= 32, p = 0.376, GFI = 0.918, RMSEA = 0.030

*p <.05
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Chi-square = 33.901 ,df=32, p=.376
CMIN/DF =1.059, GFI = .918, RMSEA = .030
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(Value Chain) fidntwmiinesiUseneu0.956
3) gruaninwandausialy (PESTEL) fan
ninesdUsEnou0.950uay )i uguedu
(Five Force) fidnthminesdusznau 0.920
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A58 2 NaNTIRTIEeRUszneuldsudududvassvesnisimunsiuzdisgaudy

Wenegsnavenguddween SminasiBun

o Ll thwin )
AIYIN g SE t R
23AUIznau
VRIO <-— Exporter 0.899* 0.096 7.884 0.808
ValueChain <--- Exporter 0.956* 0.176 7.221 0.914
PESTEL <-- Exporter 0.959* 0.204 6.697 0.920
FiveForce < Exporter 0.920* 0.218 6.652 0.846

Chi-square = 35.463, Xz/dfz 1.043, df= 34, p = 0.399, GFI = 0.915, RMSEA = 0.025

*p <.05

HANITILATITNAIIUNANNAUVD
D9AUTENDULTNE US U UA UFDIVDINTITWAIUN
nsAuzisganududanisgsiavensgy
HAean JmMInaXuNT) Nan1sAFBUNUIN
Fauuuiliianlaaunad(Chisquare)irinfu
35.463 flosrdase (df) 34 Apuazdy
WAy 0399 Anleauansduiing(y/dh
WinAu 1.043 Aeilinseiuniuaennaed

(GFI) Winffu0.915uazArdsisnvesAiady
& sa0sUeInIsUsTINAIALARIALAE DY
(RMSEA) wirfiu  0.025 Tagdnsailnanun
HruLnasin1seauduld wansindauuuis
ANNaanAdesnaunduiuteyagaUseIny
atneflfudfysadffiseiu .05 Fams1adi
3 uay A 2

A15197 3 AVUNAADUUTLANSNINVBIALUUILATIENDIAUTENBULTIUTUVBI NITHAIUINIT
Auzisdrnuludangsnavenguddiosn Swinaudans

ALl
Chi-square 35.463
p-value 0.399
Degree of freedom (df) 34
Relative Chi-square (Xz/df) 1.043
Goodness of Fit Index: (GFI) 0.915
Root Mean Square Error of Approximation (RMSEA) 0.025

*p <.05
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Chi-square = 35.463 ,df=34, p=.399
CMIN/DF =1.043, GFI = .915, RMSEA = .025
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Tnetladefinanunidutladefitauduius
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(Research and Development: R&D) U84
Baternan and Snell (2013) fingafismsiann
wanfausitlduddnyedredsluniagsivdeeen
Wszazefindaninuaiunsalunisudn
wazifiudnoninlunisudsdy denndoafy
1AT8ves Maldifassi and Caorsi (2014) leAnw
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