Received 18/07/2562
Accepted 10/10/2562
Revised  28/09/2562

Research and Development Journal Suan Sunandha Rajabhat University

Vol. 11 No.2 (July-December) 2019

) % v Ao ' o =4 Y & v a ¢ a
(9'1'3LLUUﬁSJﬂ']'iIﬂ'iQﬁﬁ’]\‘l‘U"\]QEWIQJNaﬁlaNﬁﬂili]‘i/lﬁ%@\‘lﬂ'ﬁlﬂl']LUUQﬁUUﬁHuaﬁﬂaiﬂ: Tuusunvas

nsaeanswuuUInfaUInkiudedaansating

WA BADAINNT,, @IAR 1555 MU?

WREUTIINTTULLNITIANTT UNTIVEIRETIYAYauatium’, AugUImTEng uninedeinunsmans?

Email: pachoke.le@ssru.ac.th!, foussww@ku.ac.th?

UNAnga

aqmﬂizmﬁﬁuaaﬂ1iﬁﬁﬂ“’aslw-w%gqiﬁaﬁﬂmﬁﬁaﬁdmaﬁiawaﬁquémamwvﬁwLﬁuﬂaﬁuaqﬂuﬁaﬂisumimdﬁuﬁm
Savesn Tneliiinsvesiuuvaunslasaiaduedosdiolunmiinseiuasnaeuauufgiu Ussnnslumsinuedsiifo
Fiirvunsudadufndatesnmelulssdlne iudeyalasnisliiuvasuauduesesiielunssiunudeyalneisiuou
fhethaiedu 385 au adnnldlunislieszdldun duade dfesar Aadedidsiuumnasyuuasinuuannsiasadig
HaN1IANINUIIRILUUTAUARAAde i UTaYALTIUTEANY (CMIN/Cf = 2.521, GFI = 0.882, NFI = 0.905, RFl = 0.889,
IFI = 0.940, TLI = 0.930, CFI = 0.940 wag RMSEA = 0.063)

wan1sageuaiNAgunuindadeiidsarenaduqrsvesnsidniudatuayu fo dunsiididn sufesigh
warduALmINzaY TivEnanewsadeuindenisieansuuuiindeunndudedidnnsefindfisyautiddyvneada 0.05

way 0.01 drunsiearsuuuiinselinddvsnannsudauinseradugrdsvesnisidnludaivayulufanssunisudsduing
davesafisautudAgyieada 0.01

ArdnAey : Muvvaunsiaseads, Savese, nsdndudaduayy, mseasuuuiindeuiniiudedidnvseiind

2 ) - ) g 9
UUANMNITUIY L@naﬁ@vﬂmn/ﬁm&/‘@mwm?w%zz,/xﬁ@vmnmﬁvnwkaum%%m


Benz
Typewritten Text
Received  18/07/2562
Accepted 10/10/2562
Revised    28/09/2562


Research and Development Journal Suan Sunandha Rajabhat University

Vol. 11 No.2 (July-December) 2019

Factors Affecting Sponsorship Outcomes in E-Sports:

Electronic Word-of-Mouth Role

Pachoke Lert—asavapatral, Sawat Wanarat?
College of Innovation and Management, Suan Sunandha Rajabhat University?
Faculty of Business Administration, Kasetsart University?

Email: pachoke.le@ssru.ac.th!, foussww@ku.ac.th?

Abstract

The core purpose of this research was to study the impacts of Sponsorship Antecedent Factors on eSports
Sponsorship outcomes by using Structural Equation Modeling (SEM). The sample population was chosen from
audiences of eSport in Thailand and the questionnaires were distributed to 385 respondents. The Statistical
treatment of this study is based upon the statistical techniques such as frequency and percentage, means, and
standard deviation, and SEM. The results showed that the conceptual model aligns with the empirical data (CMIN/df
= 2.521, GFl = 0.882, NFI = 0.905, RFI = 0.889, IFI = 0.940, TLI = 0.930, CFl = 0.940 and RMSEA = 0.063). The findings
of this research indicated that the Sponsorship Antecedent Factors had a direct impact on eWom at significance
level 0.05 and 0.01. Furthermore, the outcome showed that eWom has direct impact on eSports Sponsorship
outcomes at significance level 0.01

Keywords: Structural Equation Model, eSports, sponsorship, eWOM.
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Path Analysis

Direct Effect

Indirect Effect

Total Effect

Involvement "= eWOM 0.316%** - 0.316**
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Fit =9 eWOM 0.526%** . 0.526%%*
eWOM =P Awareness 0.842%% - 0.842%**
eWOM "2 Image 0.820%%* _ 0,820
eWOM = Attitude 0.805%* - 0,805+
eWOM =2 Purchase Intention 0.814%%* - 0.814***
Involvement =2 Awareness - 0.268*** 0.268***
Involvement "9 Image - 0.2671%** 0.261%**
Involvement = Attitude - 0.257%% 0.257%*
Involvement ™ Purchase Intention - 0.260%** 0.260***
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Prestige =>» Purchase Intention - 0.1171%%* 0.1171%**
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Fit "2 Image - 0.431*** 0.431%%
Fit = Attitude - 0.423%** 0.423%*
Fit = Purchase Intention - 0.428*** 0.428***
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