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ABSTRACT

This research aims to study the relationship between factors of marketing mix
and brand loyalty, and factors of marketing mix affecting tourist brand loyalty in Bo Kluea
District, Nan Province. This was quantitative research using a questionnaire with a sample
group of 300 tourists who visited Bo Kluea District, Nan Province, between 2015 and
2020. The research results showed that most of the respondents were female tourists
aged 23-40 years, employed in private companies, single status, and had average
monthly incomes of 15,001-30,000 Baht. The respondents held high opinion levels
recarding overall marketing mix and brand loyalty. From the correlation coefficient
analysis, it was found that Positive Word of Mouth predicted two marketing mix factors:
People and physical evidence. The Revisiting predicted 2 factors: People and physical
evidence. The Share of Wallet predicted 3 factors: Promotion, process, and people,
respectively. The Trust predicted 3 factors: Process, Promotion, and people, respectively.

Finally, the satisfaction predicted 2 factors: Promotion, and process, respectively.

Keywords: Marketing mix, Brand loyalty, Tourists, Bo Kluea District, Nan Province
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