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Abstract

The objectives of this research were to study 1) the marketing factors that affected the decision
of Bangkok high school students to pursue a Bachelor of Mass Communication Technology (English Program)
and 2) the factors that correlated with decision making to study the degree of Mass Communicatfion of the
students in Bangkok high schools. The selected sample consisted of 400 high school students in Bangkok.
The research instrument was a questionnaire o collect data. The descriptive statistics used in the research
included frequency distribution, percentage, mean and standard deviation. Moreover, the inferential statistics
were also applied which included t-Test, and One-way analysis of variance (ANOVA). In case of finding
the statistically significant differences as a group, each pair will be analyzed instead by using Scheffé's
pair testing. The mulfiple regression analysis used to analyze the factors affecting decision making of the
students. If identifying that any factor had correlation, another correlation analysis was done additionally
by using correlation coefficient. The results related to the factors were as follows: 1) Students’ original
program of study in high school, except gender, educational background, family income, influenced them to
select the English Program of Mass Communication in Rajamangala University of Technology Phra Nakhon,
2) The marketing factors; product, price, place and promotion, of Mass Communication Technology faculty
affected the decision of the students to choose the program.
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