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Abstract

The purposes of education were to study of video production process for ecofourism
titled “ Watsapan Float Market” and to produce a video production to induce ecotourism at
Watsapan Floating Market. The research and development using 3 stages of production
process: pre-production, production, and post-production. The research presented to experts 3
people and sample 30 students for evaluation by questionnaires. The statistics were analyzed to
find the mean and standard deviation. Video production evaluation by the experts, the average
overview was 3.29, which was moderate. The average content of the items was 3.50 at
moderate level. The average production technique was 3.08 at moderate level. The average
overview evaluation by the sample was 3.49 at moderate level. The average content perception
was 3.58 at high level. The average production satisfaction was 3.41 at moderate level.

Keywords: Video Production Process for Ecotourism, Video Production Program,
Watsapan Float Market
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