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Abstract

The study was aimed to compare individual factors of the students towards the exposure,
uses, and gratifications of the Faculty of Management Science website among the students. This
study employed a questionnaire as quantitative method. Simple random sampling was used in
selecting samples. A total of 300 questionnaires were refurned. Data were analyzed by using
- Test and One- Way ANOVA. Findings revealed that the majority of the participants used the
website at home, 1-2 times per week, and used the website between 06.01 pm.-12.00 am. In
general, uses and satisfactions of the students with the website were at medium level. Findings
also showed that the students who were different in sex and year of study were exposed 1o the
website differently. The students who were different in sex and year of study used and were
satisfied with the website differently as well.
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