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Abstract

This research aimed to 1) develop virtual reality technology in tourist brochures in
Bang Khae Yaeng Subdistrict, Mueang District, Pathum Thani Province, and 2) study the
satisfaction of users of augmented reality technology in tourist brochures. This research was
mixed-methods research, with the population divided into 3 groups: 1) 10 people for
qualitative research, such as community leaders, community enterprise groups, villagers, and
stakeholders; 2) 4 experts to evaluate augmented reality technology in tourist brochures; and
3) 400 people who visited tourist attractions for quantitative research. The results of the
research on satisfaction with augmented reality technology in tourist brochures from 400
respondents showed that overall satisfaction with augmented reality technology in tourist

brochures was at a high level, with a mean of 3.76 and a standard deviation of 0.77.
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