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Abstract
This article examines the aesthetic transition of Thai vertical micro-dramas by analyzing

visual language and narrative structures to explain the shift from traditional media to digital

platforms. The study is conducted through the collection and analysis of relevant data. The
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findings reveal that in terms of visual language, there is a transition toward vertical composition
that prioritizes characters or objects at the center of the frame to create visual prominence
within limited space. Regarding the narrative dimension, storytelling has shifted toward a
concise format while maintaining traditional television drama structures, characterized by
compelling hooks, rapid pacing, and cliffhangers designed to drive continuous engagement.
These elements have established vertical short dramas as a popular media form in
contemporary digital culture. Furthermore, the industry is trending toward systematic
production quality improvements, driven by the participation of both independent and
mainstream producers. However, the study suggests that the industry still requires clear policy
frameworks and ethical standards to support aesthetic development in line with the future

growth of the Thai drama industry.
Keywords: Thai Vertical Micro-Dramas, Visual Language, Narrative
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