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Abstract

The objectives of the research were to study 1) the relationship between internal factors:
trust, satisfaction, attitude, and the student’s decision making to buy licensed online music, 2) the
relationship between marketing mix, external factors, and the student’s decision to buy licensed
online music. Percentage, X, S.D., and Pearson correlation are used for data analysis. The sample
were 150 communication arts students from Faculty of Management Science, Suan Sunandha
Rajabhat, mostly were 35.33% female, 64.67% male, aged 21-23 years, monthly income 5,001-
10,000 baht, once a month in using the licensed online music services and 50-100 baht per fime.
The results were 1) No relationship between internal factors: trust, satisfaction, attitude, and the
student’s decision making to buy licensed online music, 2) Showing the positive relationship
between marketing mix and the student’s decision making to buy licensed online music at 0.01
significant level.

Keywords: Purchasing Decisions, Customer Satisfaction, Marketing Mix, Trust, Online Music
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Abstract

The main purposes of this research are 1) to study the program formatted of “TATA TITI
TOTO CHEEKY DINO*TV Program and 2) to study the content of “TATA TITI TOTO CHEEKY
DINO”TV Program which can enhance child development. 3) to study the education road map in
215! by following the formatting and content concept of Television Program for Kids, Child
Development and Education in 215! Century concept. Content analysis, and Interview the program
producer and specialists are our research methodology. As a result, the program formatted with
regard to suitability for preschool children are puppet plays with slides, accompanying songs,
subtitles, graphics, colors, voice narration and songs to describe various important events during
the program. The main characters are 3 super heroic dinosaur brothers. They have special
characteristics, inquirer, self-awareness, caretaker, responsibility, leadership, followers and
decision makers which lead to enhance child development in 4 aspects, self-awareness, family
role model, social role model, and leadership. The Thai language is easy to understand, polite,
and correctly. Mostly content are adventures in science and technology fictional events which
enhance child development in 4 aspects which create the emotional quotient for children to
spend their life much more, happily, joyfully, and innovatfive. According fo the 21°' century
educational approach represented, the main contents focus on storytelling which is emphasized
collaboration on game based that can be evaluated at the end of each game. This help to
stimulate 4 aspect of child development leading fo, foundational skill, critical thinking, character
qualities, and adaptability.

Keywords: KIDS TV Program, Child Development, Education in 21° Century
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Abstract

This research was aimed to study the characteristics of cosmetics business entrepreneur
through the social network, study the management of the cosmetics business through the social
network, and study the success factors of the cosmetics business through social network. The
respondents were the students of the Faculty of Management Sciences, Suan Sunandha Rajabhat
University. A self-administered questionnaire was used in data collection. Totally, 150
guestionnaires were returned. Pearson’s Product Moment Correlation Coefficient was employed to
examine the hypotheses. Findings showed that the characteristics to success in the business of
online sales, and the business management of entrepreneurs to success in the online sales
business were af the highest level. Findings also revealed entrepreneurial characteristics and
business management were related to the success of online sales.

Keywords: Entrepreneur, Business Management, Online Sales of Cosmetics
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Abstract

The current study tests the impact of film audiences' perceived similarity on their
behavioral intention, both directly and mediated by film character identification. Behavioral
intention, in this case, is the intention to positively behave toward roommates in dormitory. One-
hundred and six participants were asked to watch a film portraying the negative behaviors done
in dormitory which results in various negative outcomes. After watching the film, they completed
the questionnaire with 3 scales for measuring 3 variables. Path analysis was used to indicate
the direct and indirect influence from perceived similarity on behavioral intention. The findings
reveal that there is no direct influence from perceived similarity on behavioral intention, but there
is a significant mediated influence from perceived similarity on identification and from
identification on behavioral intention, respectively. The present study suggested the benefit of
short films uses for prosocial purposes, especially in digital era, in which people have shorter
attention span. Because the current study identified a short-term effect, future studies should
test the same model with a longitudinal design.

Keywords: Similarity, behavioral intention, character identification, films
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Abstract

This paper aimed to 1) present learning concept of Connectivist Digital Learning via Cloud
Technology and 2) set up a framework of learning management system in the digital age which
could be adapted to use in various learning environment to enhance creative media innovation
construction. The Connectivist Digital Learning via Cloud Technology model was developed on the
literature reviews and related researches studying. PPAC Model is an output from the literature
review and synthesize. PPAC consists of 4 steps, 1) Plan step 1.1) connectivist digital learning
environment 1.2) media and content 1.3) instfructor and learner 1.4) learning objective, 2) process
for learning step 2.1) orientation 2.2) connectivist digital learning 2.2.1) learning 2.2.2) query 2.2.3)
create a creafive media 2.2.4) finding problems 2.2.5) searching for problem solving method 2.2.6)
Problem Solving 3) Assessment step, learning effectiveness, and 4) Creative Media Innovation
step.

Keywords: Digital Learning, Connectivist, Cloud Technology, Creative Media Innovation
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assnizinBumodifin Tusgduguuuunmslivinsiugiu Tians uasdeddasmnunisiimuats
aunsnseuaunsiuAudoantsvevdliuinsiasuuuadly Wi Amazon Elastic Compute Cloud,
IBM Blue Cloud, Google App Engine waz Windows Azure nliusnisuwaawosy @1unsaldnswains
$funaziadoaiioassnuseloviiugu

4) aaMENAN (Hybrid Cloud) WupandisenaudisnaridaosUsanniuldiuandng
fu fAnslimswennsdiudaing wasnuvaisisaueing vy laandasisuglunsifiusnudeyamly
wsl¥aanddruyaralunisiiuauduresdayauivese AanduduIzsligsialdustloviainnis
senesruuiliuinsiaslidoadamonsldeuiddy waedoyalusaanaianu

2.3.4 nsWaunluursusUwAiaduisaivayunisiFous

woUwaLATW (Application) MuNafly Msuﬂiu‘dwqﬂﬁﬁaammumLﬁas‘iuﬁumw%a
direuiitaniziarzasd msudld wu druanutwie dussia dunisdoans wazdiunisdnen
Wudu Tagldarusinudumesing (Interface) vugunsaluwanwasu (Platform) 6199 19U iI0S uag
Android (Christensson, P, 2008, 15001 91351893, 2555) lasniswaunluuisuoUwdiaduliie
avvayunisiSoud Wuniswanueuwdinduvuiuguesaanidinaluladuszian nsliuinas
Fanduas (Software as a Service: SaaS) %QLﬂum%\iﬁaVﬂ%WmmuaﬂwﬁLme"n’uéw%'usswﬂﬁﬁ’&mi
i0S uay Android UUAANIG

msWawluunsuoUwdiaduiioaivayunisiSoud aldudnnisves System Analysis
WUy System Development Life Cycle: SDLC Usznaudie 7 Yusou ldud 1) nsdumuavidendss
TAs9n1s (Project Identification and Selection) 2) mmémﬁuuam’mLLf}J‘lﬂﬂNﬂ’]S (Project Initiating
and Planning) 3) N15LAS TS EUL (System Analysis) 4) N1590NULUULBNASSNE (Logical Design)
5) FunseenuuuBenioniw (Physical Design) 6) MsWaNUAzARAISTUU (System Implementation)
uag 7) ﬁi'Jy’umaumseﬁauﬂﬁﬁwU (System Maintenance) (land BenasvA, 2560)
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2.4 uianssudoadeassd
2.41 AnungvauianssNAoasaTA

WIANSSN (Innovation) Wu18IHY éqimﬁﬁLﬁafiuaﬂﬂﬂaﬂuﬁ@LLasmsﬂﬁfJ’E] a5 luded
wandanaudy iaUselovidonuetedns dan Usemand wislan Tasldaug wnve anuda
as19as5A wardszaunisallunisadredduidu Feredecldsunisoonsunionsaevausiannausey
d1¢ Tuvreasennaifinannisuseygnd nisdosondndsidegidn nsonisiauyadilviu
éqdﬁqq Aneldiianisiasundadlunieiddunindu (Gaubinger, K. and et. al, 2015, p.3; wéa
Q59A, 2557, w.15; WA LWAeNASNY, 2555, W.14; NAU1 uanudl, 2557, w.418; wazuauns
SANWA, 2550, U.25)

AS1afiW (Creative) wunefy 4519dssA FuAsiiialuazdovdnunszurunisaaiueall
dreanuAanainuatsgluuulasidiuieanuduiuiiosdedne gaaaunsnidonanudnianinuda
wiliusearunsndesenaudafivanaisiduainudalvl Taserdoginnusuasiuauinis (mid
ofAnd 2559, W.10; inFeAnG 1930YWAANG, 2556; 4ang yadn, 2550, W.9; A1linuIuALENITUNNS
MSANYIUUNTIE, 2540, B191; UAXASHSINA ueng, 2542, w.12)

4o (Media) vanefiv devsomsaadeliaeiuiiuwesndlareamamiln (swdnmasan,
2542) Tmﬂﬁmvaﬁlusmmumm Wy Aodviud Aoddia uardesssurnd 1Dudu

mﬁuuuamﬂiﬁuaaai’maﬁm (Creative Media Innovation) ERBIN ﬁaaﬁ’l\‘iaiiﬂmﬂ@
ANNTFUIUNITVNANNARAS AT SATENABN5S uazidila (Cognition) N1597 (Memory) nsAaLUL
awunte (Divergent Thinking) N1sAALUULENTE (Convergen‘r Th|nk|ng) warn1sUsziluan (Evaluation)
mmamﬂuﬁﬂmﬁlusﬂLmumm \u Aedeiiud Aeddvia wardosssurnd AneliifaUsslovisoauio
wardeAn wiedosanioiiuyadandeniiogiau

2.4.2 nssvruniswanuianssudeadeassd
nsWauAea19dssA (Creative Media) asWamnaunsyuaunts ADDIE ldun
1) A15ASIEN (Analysis) Wunisszauduaa (Brainstorm) ﬁmﬂimﬁmﬁaﬁﬂ (Content)
avinluwmunduuionssudoadassa wossinludladgvidmvuetunn deldussduioniuda
Favitunug AR S eedunus (Concept Chart) ielWifuainmdenloweaiiont wagdaninisasia
LLNugﬂmwmuam (Content Network Chart) ieliiusasduanuduiusvenilom

2) nMseenuuy (Design) tunistiivuadsnisiniaus uariaguszasdusunssuiunis
WannuanssuAeadeassd warosnuuunaugfinisiniauaiiion

3) mswWai (Development) Wuniseonuuusresisandeaiiiont n1sdaailen
LAzN1500NUUUAD dna5uUada (Storuboard) W3alAsusTy (Wireframe) Lilos1aia5audaleiinum
Sovdnduiiomauildiiaseiuazeonuuuld antduindeis didemyduiloninsrsasy
anugndeseniiont wnidluiomilianudereimsasawvunageuiaanudamudlaldsu
nquilwnsisurudoasassadis

4y msialtld (Implementation) (unisinnuuseandelaseisansanniuuianssude
asvassd Tagldrerdursaonineed ludusouiredoelinssawiouilon warndadodsznou uae
dandarindunianssudeasneassd

5) n1sUszifiuna (Evaluation) 1unisasivdsugmuniwveauianssudeasieassd
Tasidorydiude winidwdeniiliaiudrzdosiinisnaasaidszdninwde Fuo19921d
wunageuiaaudanudilaiouiisudeusvrudouasudesurnde udruaildunuSoufiouiu
wnuianssudeasnassanasiuiivssaninm ngudminosrdoadilafionuniu

e Sh.

)
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2.4.3 msUsziivuianssudodaseassa
n1sUssiiuuianssudadsaassa Muuulseliuyianiasidiulssuinian (Rating
a' a v d v o v o aa a o . ) $ @)
Scale) 1N UsEINUNANISASTINADASINATSAVDNHISUY 0NT5v0vAIASY (Likert's Scale) @ailu
Y o a a a % 1 Y < o ' @ ) P a
doAaunudasnndvsoniuianaeduniivdala wueoanidu 5 sedu laun S=uniige 4=un
3=Uhunans 2=ties wag 1=tesfida (UAS 1AS5NY, 2555, 1.29) uavadanidlunisdtuwin Tdud
AaAY wardulgNuuNIaSEIY
o v ) 1 P 6 v a . a a
Wnwrn1sas1auianssuAodadieassa 195usa (Rubrics) lun1suseiliuaudninass
. P @ a o a vaa v Y ' v
(Authentic Assessment) Lilava1nidunisuseifiunisdanisifoudafinisasieduaiu $18linas
Uszilluwanuilanuaadune vgaadedidalunisssiunouibn evainnisusziiunuusuind
z1duAINAIN1T0vaNEISsun uuAn 3P ldun nsyuaunis (Process) Hudnu (Product) way
AMNAINNSalUNSUFIR (Performance) Tagandunisdaing uaznisaavuiinvosddou (YUnyid
WAnsal, 2552, u.84)
2.5 n1siSguiadvaninnwidansuiinddaduunardainaluladiiiodauasunisasie
winnssudedas1vdssa
MsI5gusaManNLIAaADWindIddruAaGIAluladiieduaSun1sasauianssude

'
v a a

a%9dssA Junszuaunisiwauiannsanenainendisuazawidefiieades wazdaunsizndy
sUuuunsiSeud PPAC Model iiiaifunsovlunisianisisoudlugaasva dmsuinluusuldiu
ANTWUIAADUEIN

MsiISeusAINANLIARABUIINAIAE (Connectivist Digital Learning) tunszuaunisiSeus
mmﬁlﬂmmmmuwaqm&ﬂu‘laﬂmsaumﬂLLaumsﬁams mmsLamﬂuamawauammuummfﬂu
vier;nN um{lﬂmﬂﬂsmmwamaaumasmmmmﬂmuwmma El’lﬂsluﬂ’liﬁilui ‘mmiyummsm
AUANLIAN Anui wAERANINITISoUSlaa8a DY mSLisJusmwavl,mwmaymzﬂwamwu WEIEN
Lnsﬂ,uﬂmwLL'JmaaumsLiﬁuguaﬂsuwauﬁq Tudenu muumsﬁgugmaam%m (Rongxia Zhuang and el
al, 2016, pp.386-387; yUuy1d “Wiinsal, 2552, W.14-15; LAz AN IBALENSTUNISNNS ANYI T4
Nugy, 2553, u.2) Tapivinwefdniuldud 3R Ao d1ueen (Reading) Weuld (Writing) uardnias
1Ju (Arithmetic) uag 4C ldun n1sAnogaiiiansumyin uavnesenisuddana (Critical thinking
and problem solving) AMTNARAS1NASSALAzUIANSSN (Creativity and innovation) nsdedns
(Communication) WaznN1s$2uie (Collaboration) (Snit Sitti, Saroch Sopeerak, Narong Sompong,
2013)

nsian1siseusasvianuumdnnouiindidduiunainsnaluladuszinnnisiiusnns
doWGuIs (Software as a Service Connectivist Digital Learning) Lﬂumsﬁf@mﬂ%ﬂu%ﬁ@ﬂ%
wouwdiaduiiasviuannaandinaluladusznnnisliuinssendund aandmaluladdenadrniu
Hou§uasTldasueUwaady (Build Application on Cloud) fifianuanunsalunisadstvuaunaaduld
varnvatogUiuy Tieesaeg seesunisiieuivainuats ldud ssuudanisiflen seuuaudn
STUUALANLANNISINT U SYUULTADY wazszuunisuansieia 1udu gdas1ausunandu
Tidndudosfinnuddrunisidouldsunsy famsnadroneuwdinduldlionn nisasranenwnddu
lusduvuizadrafiosasadon uassossuszuuuiodnisuwaadesusneg lduni i0S uay Android
inlddadrvnadwdindulszudanaiuazsuuszuialuniswauiueundiaduld weundiadu
svgnesnuuuiiieliaenadosiunisianisiFoudlaslinguiifeusds (Connectivism) AFjiSouausa
AUANIIAT Anuit uariantenisi§oudlddonuaduantwuindennisifoudane lageenuuy
AINNTEUIUNITYDN System Analysis wUyU System Development Life Cycle: SDLC Usenauaig
7 dusou 1dun 1) nsAuniuazidendsslasenis (Project Identification and Selection) 2) n1515udu
WAEITILHULASINAS (Project Initiating and Planning) 3) N15ILASIERS LU (System Analysis)
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4) N1590NUUULANASSNE (Logical Design) 5) TUN1S99nULUULRNN1801W (Physical Design) 6) NS
WalUwAzAAENS¥UU (System Implementation) 7) du@aun1s¥ouU59szuU (System Maintenance)
(lonnd 1BauAS9A, 2560)
a vaa o A& 1 a v o § v o L. A

N15158USAINALWOANIASUNISASNUIaNSSuADAS19455A (Digital Learning to Enhance

Creative Media Innovation) 1Jun1si5susalsauieviiondoanuinmninvaunaluladdsaunduas
§ J a 1 a' a ﬂl $4 1 a
nsdedns Twilemsiedvdie) Agnsivswliluseuwdimduiiasraiunandmaluladlszinnnis
v a s o & a v & Y o o o 1 a % vy a v o |
THusnsvanduas uananilemignasrvliundrdeiiieidudneg Adronszdulddisouldifonde
Aanug Tgdluuncneg fegnisusnuouwdiadu vinlvgiSoudadeosdanuilml dunisasieiuau
o y v a & a _ a v a
wazoonuduuianssuAods19dssd lasiialudtunssuiunisannudaludisanuianainmaie
stnvulagiuivanuduiususedeane ganaunsaidsnaudalannudauiisuiodunsosesen
a _a [ a ' a v a a a <

anuAaivaInuatsiuaudalud lagendugiinusuaziuauinis (mi ofians 2559, u.10;
INSLNANG 19T IAANG, 2556; 4Ing YA, 2550 w.9; A1INNIUAUENSSTUNISNISANYILUNYIE,
2540, w.191; UATASASINA Tiuena, 2542, 1.12)

futunsiSsusAsviamuumAaApwinAldauunanamaluladiioduasun1saseuinns sy
Aoasedssh uduanuwiinsounisiSousaiianaunsodadsunisasauianssudodasdassala
Auasizimduguuuunisisous PPAC Model Usenausie 4 suAUsznay uasdunauane waaues
NIWN 1

Plan (igital Planning) Process (connectivish) Achivement

Fulquline
sl @ Sl

0 % wadunnEMIMSsISeu

amumsiSougivuidoucdomsiSougara Tudhdsn siBougaAra
Connectivist Digital Learning Enviroment : CDLE Connectivist Digital Learning

21 duBsug
2

ocOo &

o / ifiom 2.2 JuduAuRNL§
Media / Content

2.3 duasbeadudeaduassa Creative Media Innovation

3 2.4 JuAuwuloum

qjaou / ¢isau
Instructor / Learner

(uoyooyddy) nRUIEMMEI

25 BuRumdEmMsIAUm o o .
SIdry udanssudoasuassa

2.6 BuALLUMSIAUYM

4

Sanussasrmsiseug -E‘umsUsslﬁuua
Objective Assessment

PPAC Model
A ’

Ay BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN BN B o mm W

AW 1 nsEUIUNISISousAdnanuLwIAaABuIndIAGHuAAIGIMALULLAT
W ANASUNISASNWIaNSSuADASINASTA (NOBUWIA 1AATNTITY, 2561)

(50
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pvAUsenaud 1 n1s11auuu (Plan) Wussdusznavreenisiadsuaiuwdenludiudig
Usenaueiy
1) ﬂﬂﬂWLL?Qé’@NﬂﬁiL%ﬁu%ﬁ%ﬁa (Connectivist Digital Learning Environment: CDLE) ﬁLfJu
nsifoudiuuaundinduranndinaluladuszinnnisiiuinistenduns sauilaseadieiugiuves
waAluladarsaumAnaznsaeans ldun gunsel Bumedifiaanuiige wazuauwdiadu 1udu
2) Asuaziflown (Media and Content) uAsfiaddluuazsiusmmiweinsninisSousuvu
\Fousoaud
3) fasuuazgiSou (Instructor and Learner) vzdaviinnusaaudiunsalunisidinalulad
ANTAUNALAZNISADANS
4) TagUsvAvAnisiSous (Objective) avgninvualilasydau
99AUSENOUT 2 NsrUIUNNT (Process) LﬂmumaummaauuaumLsyuﬁ]ummumusaﬁlumumau
6114°) Lwammaﬁlumawaauqmm\imﬂsyuuaumLasumsaswmmﬂﬁuﬁaaswaim Usenaueigy
1) Gﬁguﬂguﬁmm (Orientation) Lﬂwﬁguﬁsjaau%a%uwLﬁmﬁumsﬁl%l,mﬂwﬁl,ﬂsﬁu LAaEIDANAN
fn19q iivelifiaanudilafiasafuseninddousugSou
2) sﬁgul,%"'aur;iamsﬁﬂuia%ﬁa (Connectivist Digital Learning) \Junszuaunisildueunwaiadu
Jundnlunsidoudoanudiiedaasunisadeuianssudoadeassd Usenoudas
2.1) swsoud §ispuldustwdindulunisiSoudandendeflomeninguseasAninious
luanwwiadoun1siSeusaiva fgaouianionld
2.2) uvduaing §i3ouldusuwidiadwdenlsuiomlusduuacie Aifussdanudd
uenintioandevseiiomidasuineionld Taedgiseulidndudesesninnuetwaindu
2.3) Yuaviioadredeadreassd fifsuinesdaug Wnve Jszaunisal uazauidn
aduassd inasvdoasnassdlasliiadesdionamaluladasaunauaznsdeans lasldnszuaunis
adaanuddasmuadlasnisadieiueu (Constructionism) Aidunisifoudannsigisouldasoin
Fuamata
2.4) Suduwuilu §issurenudygninnisasieasiedoadieassd Fee1aiaainia
finwe Uszaunisal uazosAAIusiiioado
2.5) Judumiiznisudilum Gideusrdosdunnitnisuddogu Junsasrmiadeniunis
ufitoywn uarsausanANuAe Woidenisnanaaiunisudtogm
2.6) Suduwunsuddm Gispuinisianaaniidlunisuddyvfifiatuseninenisasdio
asdoadoassd
3. Julszifiuna (Assessment) Us¥noudionisuseiiiuna 2 sUunuv léun
3.1) msTanadugranienisiZou Wunsiuvunaasulagldaanidinalulad Fegnsauoe)
TuusUnwdiaduiasniu
3.2) nmsUszifiunianssudodaddsss Wunsusuiivutanssulaglduinsidulseunuan
(Rating Scale) Lwaﬂsymumamsaswﬁaaswaismmmiﬂu HINIBVDY ALASY (Likert's Scale) "‘Tf\‘i
LﬂumammummmLﬁ]mﬂmmamﬂmﬁnmaawmaﬂm wisoanidu 5 szdu Tmﬂaﬂmmsﬂumsmmm
Tdud Aeds wavdrmdoanuuniasgiu wasdsaiiuineenisadeuianssudeasivassd 1unis
Usziliumudniwasy (Authentic Assessment) LlUAMUAINISAVBIHLI BUATNAAN 3P laun
N38UIUNIS (Process) %umu (Product) LLa”ﬂ’J’lﬂJa’lﬂJ’liﬂﬁlumsUgum (Performance) Iﬁlzﬂﬁlﬂ,ﬂﬁmu@
Rubrics lagadun1sdung wazn1saaduinvavydou
avAUsENaUT 3 wadugrantanisiSou (Achievement) Junsiaseduanusigisonldidous
\evnannseuaunsluduaeusdneg vesevAUsenauit 2
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auAlsenaun 4 uianssuApa$19dssA (Creative Media Innovation) 1uwadwsveviiSoui
HUN159aNNsISsusasiamuumAarauindIdanunanamaluladiio dadsun1sas1auinnssude
ASATTA

3. unagy

Jagtumaluladadvaduniiunumluiialsesriugndiu liineedudugedivnssy uas
drun1sdnun gaatunssududoadvassaldsuanuioniuasrege fdeatelnivainuasguuuy
Tudrnvownisansivsndudesianilonnaiina (Digital Content) ¥aaulandiuaiudeenisvod
gndmnssu Weliiseuaunsnifouslddreaunvinugunsniadne anneuidesne Tdfinsweaun
sruunIsisousainanivainvaie ldinazidu uoUwdiadu (Application) szuunissanisiSeus
(Learning Management System: LMS) Hulwd (Website) waluladaaing (Cloud Technology) YEn)
nsdanisiSeusoaulaiuuuilaunivy (Massive Open Online Courses: MOOC) Fedmudauaiiu
msiSouddsgunsaiadva nsiSousadramnunmanreuiindiadiuaandinaluladiieduaiunis
ASauianssuAedaddsss (PPAC Model) FudunsaunazuimdlunisasedaniwnindaunisiSous
A3via arunsaduasuligiSouannsasousladioauenanniia Wulnda dnuddgu uazdasis
uianssudeadedassd enunsevulsvisusemdlng 4.0

4. finanssuusgnA
nszuaunIsisoudddvannuuifanouiiindladuiuaaiidinaluladifieduiadunisadng
uinnssudoasvassdamnsndnioganlddnd ewinldfuanuewasieiannsesaansnanss
as.Udian a5suig arv1ivinaluladarsaunduaznisdoaisiionisAne) auzasAEas
geanTsy winAingrdonaluladwszrouindwseuasiuile AlkArUSnsnaglidinusindiu
waluladdrsaumddunisanelaidusdisiidanonn as.Asde yasuda Usesrundangasdanuniv
waliladiaaide ansnaliladdoarsuiary winerdomaluladsvueaasyus AWASnuRa
\dneNT vevauamALzmAliladdoarsiiaty wineduimaluladsivinaasyys Avlenia uax
atluayugUnsaifataziovUguianns uaraluauuaIuoNAAINSAIN 9INNISIANISAIINS

5. 1aNdA1591499Y
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Abstract
This academic article indicates main issues about advertising campaign planning for
products and services that the author has participated in as a case study. The key issues consist
of general situation analysis, target group analysis, competitor analysis, objective defining, product
positioning, and advertising creative strategy. Therefore, the advertising campaign planner can
utilize knowledge appropriately in work process.
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Abstract

This academic paper aims to present the way of participatory communication for building
community identity in mass media and other media in many format such as different kind of
discourse communication, communication through mass media and communication through other
media. The author presents the study of pedestrian sireets activities and postcards media that
reflect the important identity of each community very well. The purposed content focus on the
community culture by inviting the local wisdom to present knowledge and local wisdom through
community media which can reflect the true identity of the community through local participatory
communication. Which creates understanding in all parts of the community: government, economy,
society and tourism.

Keywords: Participatory Communication, Community Identity, Mass Communication
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Abstract

This paper presents the development of augmented reality (AR) technology from literature

related to AR technology as primary data for other researchers used as a reference paper for
research in next step. The paper aims to disseminate knowledge to interested person. The
confents consist of the definition of AR, the history of the development of AR, devices of AR,
the interested research topics in AR and summaries and suggestions for further research of AR

technology.

Keywords: Augmented Reality, Evolution of Augmented Reality, Augmented Reality Technology
Devices, Research Topics of Augmented Reality
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m‘wﬁl 3 Sensorama
7u1: Heilig, 1962
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lud 1996 Schmalstieg, Fuhrmann, Szalavari, & Gervautz (1996) wazAnuzldWamuIsEuy
wmaluladanmdussaddn Foin Studierstube ivelvldausaldszuudoatilunandoatundon
funaney) Au lasgl¥uaazAuIzdIN9aIANHALUUAINASEY LasNasINyuNawNydudazAL SEUU
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1ud 1999 ﬁﬂ%’mﬁ’mﬁﬂu Dr. Hirokazu Kato bewsiurgawduislausis (Software library)
Tadviiodn ARToolKit 1flu Open Source lunnw C iesalunisadreueunaiady waluladainu
Juasaasu (Tazim, 2007) Tuniswauedwdiadu druisnnlunsWauuedwdindunaluladnng
WJuasaidsu Ae n1s Tracking 1ae ARToolKit 148anadinun14611 Computer Vision A1120u1
AN ANWUSVDIATUNINNA DY uAzEIuMLY Marker Wasefiu Taqiull ARToolKit TdWaiuraut
Version 5.2 Tagialianadluaaldauldsi Website w0y GitHub (GitHub Inc., 2018)

¥ 2000 wnildmalulaganuiuataadu wasldfuiiototein “AR Quake” ldgnasneiu
\Juadeusnlae (Bruce Thomas, 2000; in Jon Peddie, 2017) Tudl 2008 Wikitude ldwmulusunsu
¥o AR Travel Guide 31 N5 Wikitude wldlasnisilauaundiadu Wikitude vuilefia aniusin
nsdumanuiieadion lagdenitszuuuulnddunieigldingdeldan wenilasseyfiogues
aouivieniie Tagaeflluug Camview Fvazaglulunandondionw otindovdesudniiegsouy
&1 weuwdiadurzudausioazidonvevaniuiiveniisafieglufianieiindevdesld (Wikitude Inc.,
2008) wag Wikitude lawWeiun AR Software Development Kit, Could Recognifion kag Wikitude
Studio Products (Wikitude Inc., 2018)

1ul 2008 lafin1sd31952UU Tracking d1uSUINsANRANISAIWNY %0 SLUUYDY Wagner
(Wagner & Schmalstieg, 2009) {uiiunwes Software Toolkit dmsuiinwamealulaganuduasa
1@53 1ae Software Toolkit Qﬂég\i%a’ﬁ’l Vuforia (Ibafiez & Figueras, 2013)

Haqtiuiildfinsnedminegunsaidlfinaluladanuiuasaasudusugldnly fdnvuei
WaNeane Wi Microsoft HoloLens (Microsoft Corporation., 2018) ?éqLﬂmmmmmmmumuﬁsw,
Magic Leap Lightware (Magic Leap, 2018) Lﬂuqﬂnsdﬁﬁé’ﬂwmmﬂuwju uazlAsIwaNdanSarAsue,
Epson Moverio BT-300FPV Drone Edition (Seiko Epson Corporation., 2018) fdnwougiduniu 19
lawzaudusuAIUANlaTY uAr Google Glass Enterprise Edition (Google Inc., 2018) fianwmueidu
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waluladanuiuataady Woildidoaunsainllduait uazdluiteludszifuisedeldild
(Schmalstieg & Hollerer, 2016)
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n15e5199un1siAdoufiveaiaquuuialy naswWaluasszuy Tracking uesuuiiefie wazni1sii
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3) Computer Vision for Augmented Reality 141 n15%1 Optical Tracking N1SANMAUAGILALY
YULBMBNNADY warnsIFlUsuNTL OpenCV ioas1anaundindulviy

4) Calibration ua Registration @4 Calibration Ao n1sU§uudvgunsninldly AR dau
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(FEEY
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Aasodearssevinaldlunguideaiu (Local) wiodnseszezlng (Remote)

12) Software Architecture @#a n1sAnudn1dagnssursvszvumaluladanuiiuasadasy
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