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mMsAnuiiifagUseasdiioAnuiaiefifinadonisdadulalduinisomnsuuuasioiivesduilng Tag
1435n15930189d1519 uazifudeyaludwninvays n1siiesievinisaanesladddngd (Logistic Regression
Analysis) gnldiiiasinunglontaveenisdadulalduinisermsuuudeiviivesndudiodne 91w 425 A
Haseidnuuseneavlude dnengniedszeins (e 91g) S¥AUNISANYT 813w uazseld) daudszdunig
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Tunsdnaulaldusnig
Addty: Wananes dwlszdauniseain nsillasude nsdndulede vays

Abstract

This study aimed at examining the factors affecting consumer decision-making on food delivery
service. The survey research was conducted in Chonburi province. Logistic regression analysis was
used with 425 consumers to predict the decision-making on food delivery service. Selected demographic
(gender, age, education, occupation and income), marketing mix (product, price, place and promotion), and
media exposure (online and offline) were used as independent variables. The results indicated that
education, income, and online media exposure were positive significance on food delivery service decision-
making, whereas age had negative association.

Keywords: Food Delivery, Marketing Mix, Media Exposure, Purchase Decision, Chonburi
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Abstract

The purposes of this research were to 1) study the relationship between demographic factors
and organic rice consumer buying behavior in Thailand. 2) the marketing communication channels related
fo organic rice consumer buying behavior in Thailand. Data collected from 400 consumers were sampling
by using guestionnaire. Quantitative statistics (frequency, percentage, average, standard deviation and
Chi-square test) were used. The results showed that most of the organic rice buying consumer were
bachelor degree single female, aged between 20-29 years old, employed in private companies, and had
THB 20,000-30,000 monthly income. Marketing communications channels were at a medium level, those
being sold by Sales Representative, public relations, sales promotion, advertisement, and direct marketing.
1) The demographic factors that accepted the hypothesis were age, status and career. The Demographic
factors that denied the hypothesis were gender, education and revenue. 2) The magazine advertisement
markefing communications channels factors that related to monthly buying behavior. The reason to select
organic rice products related fo public relations through the agricultural market fair. Consumer behavior
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related to the reason to select organic rice products. Consumer behavior also related to sales
representative who gave suggestions and demonstrate correct organic rice cooking and informed the
characteristic and differences of each type of organic rice. The research result showed that the consumer
buying behavior related to the promotion, discount information of the organic rice products through the
media, direct marketing and e-mail contact. The consumer buying behavior also related to the location to
buy organic rice with .05 statistical significances.

Keywords: Marketing Communications, Buying Behavior, Organic Rice
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Abstract

This research aimed to investigate the narrafion of love relationship of male homosexual
characters in Thai drama series programs and the audience perception of alternative genders. The
research was conducted on the framework of theories of narration and perception. Three TV drama series
programs namely: Club Friday the Series: The Heart Secret (5 episodes), Love Sick the Series, and
Sotus the Series were selected for data analysis. Data were collected from in-depth interview with the
audience of those three programs. The result revealed that the narration of love relationship of male
homosexual characters was similar to the narration of love relationship between male and female
characters. However, the ending was found fo be different since some male homosexual series embraced
the theme of hidden love and had unhappy ending as same-sex relationship were seen as reprehensible.
The result of the audience perception revealed that both male and female audience could understand and
recognize Kissing scenes and perceive the love relationship of male homosexual characters while viewing
the series on air through the television.

Keywords: Narration, Love, Audience, Alternative Genders
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Abstract

The research aimed 1) to study the process model of broadcasting FAT Radio foward Cat Radio
Online 2) to study the strategies and promotion concepts of radio online program 3) to study the factors
that related to the surviving ef Cat Radio Online business. The research results were analyzed from
five-person in-depth interview and related studied document. The study found that Cat Radio and Fat
Radio program concept were similar. They used the same strategies to have various content forms in
their programs and also have the same strategic direction for all produced program. They created the
characters, tastes, and angle of view for program much more variety through the modulators. They
presented both international and Thai music and mainly focused on new non-popular songs which were
not in trend. They developed the program according to audience needs and completely changed to the 24
hours’ online radio channel. They also provided the life-talk interested content format on top of
Contemporary Hit Radio (CHR). Both famous and non-famous Thai and international contemporary songs
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were presented aimed to promote and supporting new singers. There were many well-known disc jockeys
(DJ) from the Fat Radio. More artists, singers and DJs joined the program that enhanced their radio
program much more enjoyable. Moreover, the audience could access to their channel anywhere and
anytime as well. These strategies were the key of success for their on online radio business surviving.
In summary, the key of success which supported them on online radio business competition were opening
the Conftemporary Hit Radio (CHR), having more diverse of DJs, having the special campaign - continued
activities concept from Fat Radio. All factors made them maintain their former audiences and added up
new audiences at the same fime. These factors created their main income which made them survive on
radio online business.

Keywords: Marketing Strategies, Promotion, Online Radio Broadcasting, Cat Radio
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soulamifudeidolifuddeans warduasinnifideansuazsuansldndoudu 1Junsdoarsuvu
aaun e inlinsdeansivszansnw (udeuvunauannsadaialdinstudiuveailomsisnisves
aniingeeulall Cat Radio Tiflhiilevnlua wWissuaifuionnfignusunua (Transform) iilogniingn
iauerudssulall Taguiloviueg it Wy ewdunsdaasunisng TsTududne uae
TudruvssianssuiiAwisziwesdniingsaulal Cat Radio ludiuvosnisdadiusionisvovaniil
Ingeoulal Cat Radio ldinslHinalulagdeldlunisiindesmisesnsinia uazinsodoarsiunds
éﬂﬂﬂgﬁﬂ’lwLLazLﬁﬂﬁBj’luVl’l\TL’devl"”dﬁ (www.thisiscat.com) wazn1auaUwaiadudieg dudedvay
aaulal ﬁQLW%ﬁﬂ (Facebook) n3aeas(Twitter) dudaunsy (Instagram) doaAadiUuNIUIT8v0
ASn Sauana (2554) na1afia wndesiiefifilszdnsnw uasdaiunguivunsldazan uas
S’JG}L%ﬂi@ﬂi%ﬂﬂg%gﬂﬂiﬁaﬂ’liﬂ’lima’mﬂ’luﬁﬁmuaaﬂﬂﬁ (Social Media Network Marketing)
uaﬂmnﬁamﬁ%mqaaﬁ[aﬁ Cat Radio #n15Usev1&uWusnanssuiidy (Event) vodannieus1ons
uazdaeneeaulaiang uazdmuauumeauluEunsiafnssuduasunianiseanalugUuuy
AanssuALAe (Event) finnsUsegvnduwusnanssuiidw (Event) vovdanilniusionns Lﬁmﬂumi
iLdu LLﬂuLNEJLLW‘Sﬂ’%ﬂSSNﬂJB\‘]ﬂﬂ’]ﬁlﬂﬂﬁﬂﬁuwﬂx‘nﬂ’lﬁﬂ’lﬂ uaziiansidusiuduanmiunigatiiu
nsApansfanssufitay (Event) G9il uan Mi¥ (Cat T-Shirt) manaveidodausyinlndondatiu
A147) Wudavauasiugluuuszadinnisluaiu uandndly (Cat Expo) ndAntaaunaslszi1dves
AduAngeeulal Cat Radio AisrusauAatuidlunszuauazuannszuannaasnisluen Huemuilig
figavesl uazuAniladfa (Cat Foodival) mAnTausoIsUsEinlndondalludie) wudavaund
meluay Wudu

aduiitinlddanuegsonvevaniiiingooulail aonfiingesulad Cat Radio ldun dadudu
WleurouazingUszasdvesaniil iwsizaniiingooulald Cat Radio wudawasiliunssuaiie
Sonnseudlidusens Wunagnsiiadreanuuandrsnnaduingooulaidug waly ludiuvesnis
Famgatvayusionis wiidiedaningugnan uSegatvdayuaintadonisluvovsvansiiundn
Taidenangnérsieidun viegndrsglmiialanisiafanssufiasuasaniiingooulad Cat Radio
1gansinmaluladeneg uldflunsdeanstunguiilsesiasuiees yaainsfiiuadonisogsonvas
aniingooulall Cat Radio 1flavanlugafiinisuieiun1enisaaiage fauad wavyadniawizen
vt das1on1sseddnlunisiegalagidlidiaau wavdaindat dndes ndeududduivnsiineds
Cat Radio fifeunsandugfasisnisdas udnuilsddurevaniiifiaunsaasreanuinadlalunis
Aaauvosnquiilalaiduoged uazypainsaiuane Tudoriifiianudrdgliaisanngiasionis
wsznsruannsuaaliannsondnaudsnld deverdeynainsiiusednsanw aunsaasiassa
wazWandeseald deandesiu quu ogdu (2556) ldnarufisaduiatonieludiuyaainsliin
fuwinesdusenaudugUuuusionis wasddnsionisaviawiedla sren1sezdszdauanudnsalu
seozdu drvnlifiddn gudssionts saufeiveuiianuiuios®w Saruanunsn wasinuedig
a9 Faransnaseassd waswannsensiildsuanuiioudsluiSosy dwsuihiuneuen fidaa
Aonsogjsenvavdniiingoaulal Cat Radio muauls uazanudasnisvownquiiaivuneiinade
sUuvunsinauaiflonnaneg veaanfldmduldaugduvuuasaeiingudifeauls ladnezdwdo
PPIUWAN W U3ANSEEN ANLALDHUNISEENDINA doandeiueuidues 51575 wiawus1y
dnd (2550) ldAnsiteiSesnisususuuvuuasilomsiansingnseanadeainuingeaulailuade
uSEn AAnsdle 911 wadtewuin Jasuvesnisusuudasgunvunaziiionnlunisinaustinude
gnszaneidevuazingaoulal (www thisiscat.com) laun Jadeniudiusssuvd uazdnaniwaes


http://www.thisiscat.com/
http://www.thisiscat.com/

Mnsarsmaluladfodisunary ans.wszuas U0 5 aduf 2 nsngian - Suanau 2563

Aodumesiie sulufedadonedrunguiiaivune waztadenteduniseain Sndiuddgde
AanssuduasunisaataUszinludiaug (Event) vovannidaiiingosulad Cat Radio Fenquidlvune
Tnseoavsuilusged uwasilududrdyessieldvdnluaniingseulad Cat Radio Sndas

5. fimdinssuusgnd

Ingniinusavdl dfaganlulddrsanugua Anungan uaznsioilaldvossosnansianseg
as.dnvan adrouds e1915SRUEnE Ineaweg A9ldaasadulisilidEne uasdoiuonuyd
\Judselovdagnie aasnsutrsasiaudladounnsesdne lunisinineniwusatull §isesdnsui
uazNsUvBUWSEAMNIUDNsETuaEeie Hneaaigifonsiurounsran aume Aol giwszau
gegalunsliaiugn Anuuean ginosliindds uaglinsativayunisidoeguovdide auriili
§398h 19 uITednSeqanlacied

6. LENd1591NDY

3510500 4I55UNINNANA. (2556). NAgNENISTATIYNISYINANITINENSLIILALN. L1ONAS
Usgnaunmsasuivinisiauasudasisnisingnsenedoadeedu wunyd: awnimamand
NN INeADliBsTTIIEI.

51508 wANS1¥ANa. (2550). n1sUsusuvuuay Luamiwms?mmi 1endesiuingooulaily
ASoUSEn AAnisile 915, Ingndwusimddrdasumduie pustiinddrdas aensal
WVNINEIAe.

Ws3e AuUaw1lY. (2547). Tawaunlunassswin 2000-2010 miﬁnmmﬂwz/muﬁawumasmwy
Tawan. Ineiwussvgquitude andeaisiiaty angnsarsaansuasdodisuiay
NUNINIAYSSSHAARS.

anTad winduia, (2556). AUOAL9. BASASSSTUSIY: AMYINYINISIANIS NUINLIELSISTY
UATASEITHTY.

aniag uindula. (2556). AUOAL9. UASASSITUIIV: AMULINYINITIANTT NUIINYIALSIUsY
UASATETTNIY.

Anwan AaNsuin. (2558). N1SIAUATANIASNS I8N INYNTEIAsvuasIngnsyiad. Unusiil:
AMETINAANARNS NYNINYNABSIAS.

ASUN SaUNNG. (2554). nagnsnisdsarsaunisaatnaudsdeanseulail (Social Med/a) YN
5571997075 9 nsdAN WAUAS 9105 (1) uasuSEN 1oiTuu wiowiwesa Giaaaay
Wiyt im (). nenfinusUSygrum e ausaadaenssuaaas naensal
WVNINEIAs.

augu Adnu. (2557). Anwsidavduniinguasinsviml nyamwaviuas: d1iinfind uuinende
5STUAARS.

auu agAu. (2556). uwadaigaiunsTauasnaasen1TIngnsEaenden. 1enasUsenaun1sdon
AnsTanazudasonsingnsyasdeadesdu. uunyd: annfimaans
N IMeAudluiesssunss.

\d@16l Fuunaes. (2556). N1TIAUAZNISHANTIENITINYBUNeSIEA. 1BnasUsEnaUNsdauivInIg
Fouazudasionmsingnseaodoadesdu. wunyd: andmamass
NN INYIADAlUisSTUNES.

47



48

Journal of Mass Communication Technology, RMUTP Volume 5 Issue 2 July - December 2020

w1gdtng Toliwiug

indnwangasimaddasuininie gasilmarans uning1ausde
n1sAne:

USuues ua.u dndmdas

Usuuln ud.adimddnans

S9NANA0519158 AS.ANYUY AA18LNAI
9191585UsEIIMeNF A das NunInedeuseds

n1sAnE :
USQUIes  AA.U.ISSURRDNNGY
USueuin AN INAANESWEIUINAS

(7
a

Usueutan PHD in Communication, Canberra University, Australia

7



Nsarsmaluladfodisunary ans.wsezuas U0 5 aduf 2 nsngian - SuanAu 2563

n1sdeasdndnuaifaquituindaidlaiwasdusaunldnuilneviaiu
Teenager Identity Communication through Thai Dialects Hip Hop Music Video

BALSA uudiuen’ uaz anvwn Ad1suna’
Issarate Naewkanya and Lucksana Klaikao

" nendolindddas uvnine1deseda
College of Communication Arts, Rangsit University
* Corresponding author e-mail: tkissarate@gmail.com
Received: 11/05/2020, Revised: 30/05/2020, Accepted: 02/06/2020

UNARga

mu%’aﬁﬁi’mqﬂsgmﬁﬁa 1) Ssrwidasnealinuntuilneosiuluilowasdigey uaz 2) Anwn
fndn dlewasdugetiifinislineiulnslunisdeaummneiesadnuninnuduisgulne 1Junsisods
Aunlagrinn1siassidiunanninamialewasdusedlneiifintunlneriesdiu 6 was Tasuvaduwaeild
1Al mudanu wasnsindld Aufias 2 was FadudninaminsiieseianuunAnsesdndnun
wAaIFeiaIneTasu wasnqudyine wasnnisAnsansouteuendulssiduausadnuainigly
Fald 2 Uszifiu ldun anuymiuswenouinog19qanud1NIse LarAIINANRaruana1y dadnunily
druausnamnsautaldidu 2 Ussidu e aruwenewdediieliannidluaiusn uaznisdniudiade
Aanidluanusn dudadnunidrunisAearsdeanarunsounsaiu 2 Jsuidu e n1sdearsanuniagilalu
fuduila uaznisdearsauddndatediuia wonanil nisinidaidlenllunisdearssadudiuens
waziduiduiiloiwadiianuanysaivosnisdeansdndnual uaziudseAndawlunisidnlafensunl
anuddniinde uastamsssiludeauudagioiu

o v

Addty: Jagu sedneal BUgelU nwilneiadiu

Abstract

This research was conducted by a qualitative method. It aimed to understand the identities of
adolescents through Thai dialect usage in Hip hop music and fo study the music videos of Hip hop music
that had used Thai dialect to manifest the identities of Thai adolescents. Six Hip hop music videos had
been distinguishing into 2 Northern Thai dialect songs., 2 Northeast Thai dialect songs and 2 Southern
Thai dialect songs. Thai dialect had been analysed by several theory-based criteria focusing on identity,
adolescent psychology, and semiology. A result revealed that there were two major perspectives foward
individual life decoding from the music video; 1) high ambition and great enthusiasm, and 2) daring to be
different and unique. Considering perspectives toward romantic life, it revealed 1) attempting to succeed
in a romantic relationship, and 2) moving on after broken heart through their daily life. For perspectives
toward society, the study also shown two perspectives; 1) being proud of own originality, and 2)
expressing homesickness when leaving hometown. The analysis also implied that music videos had
empowered the communication of original messages, helped to clarify and fulfil the lyrics to completely
communicate identities’ components. It also increased effectiveness in conveying feelings, thoughts,
opinions, and local cultures.

Keywords: Adolescent, Identity, Hip Hop, Thai Dialect
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Abstract

This study aimed to investigate elements of viral video advertfising on social media as well as
factors which contributed to the popularity of viral video adverfisement. The content analysis of the
popular advertising videos along with the in-depth interviews with experts were performed. The results
showed that the elements of the viral video advertisement were: 1) the positive content messages for
the image and good feeling to product brands, 2) the background music and pictures presenting the
product identity and uniqueness, 3) the uses of various narrative techniques and humors, 4) the uses of
celebrity endorsement fo target groups, 5) the catchy titles which were easy to remember, and 6) the
appropriate length of advertising videos. Furthermore, the factors influencing the popularity of videos on
social media included the factors related to the creativity of videos which were fypes of content, emotions,
and influencers. It also found that the uncontrollable external factors could yield both positive and negative

impacts on viral videos.

Keywords: Viral Video, Online Social Media, Viral Marketing, Advertisement
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Abstract

This research aimed to investfigate the image communication and public participation of
Chanthaboon Waterfront Community in Chanthaburi province, for sustainable tourism and to explore the
approaches for communicating image and public participation process of the community in collaboration
with ofher organizations. Data were obtained through document analysis and in-depth interviews with
nine key informants whose work were related to image communication and the development of tourism
in the community. The result revealed that the image communication for tourism promotion was the
presentatfion of five image of the community including architecture, art, religion, culture and tradition, and
local living through word of mouth spread by people in the community and a variety of communication
channels. Factors of tourism promotion included public parficipation and the establishment of the
community’s goals, the determination of policy by community leaders together with community members,

and systematic tourism management.
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Abstract

This academic arficle presents the content about media strategy used in the campaign to
prevent covidl9 pandemic in Thailand. There are a variety of media used in this campaign. For
example, the media strategy includes the song changed lyrics to educate about covid19 prevention,
personal media including through the spokesman of the COVID-19 Administration Center or the
village health volunteer to promote health among people in the community, the motto and symbol
for the campaign of "Stay home and stop the spread of the virus for the sake of the nation”, the
infographic media, the online social media and the mass media communication. All media strategy
implemented by Thai government effectively leads to covid19 pandemic prevention.

Keywords: Campaign, Campaign Media, Public Health, COVID-19
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Abstract

Kaew Samud, the previous name of Phetchaburi ship which is so called "the wreck ship
Phetchaburi Bremen" is a wreck diving site showing floor tiles, toilets, washbasins, lion's legs bathtub,
and others. This ship has been surveyed and excavated by the Underwater Archeology for 3 fimes in
1977, 1996 and in 2016, the last survey, which discovered many antigues. At the same time, an
independent academic group has searched the ship's history and discovered a lot of evidence starting
from the structure of the ship to the day of misery revealing the important events of the history of the
ship such as carrying Chinese people from Shantou fo Thailand, the big smuggle opium trafficking events
in World War Il and some perspectives related to the Royal family of Krom Luang Chumphon Khet
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Udomsak who had saved the crew on the day the ship sank. This article aims 1) to disseminate the
history of the Kaew Samud ship 2) to present archaeological evidence from the previous researches 3)
to establish new assumptions about the transportation duties of the ship and shipping routes. The paper
fucuses on the historical value of the Kaew Samud ship as the ship sank info the sea for a long time
which will easily to be decadent while the conservation of shipwreck is almost impossible in Thailand.
Therefore, the study of the history of shipwrecks is another way to record the sinking history. The study
reveals that. The footsteps beneath the sea were also defenselessly ambiguous due to lack of manpower
and knowledge. When ships sank, many ships were destroyed over time, a history that was gathering
and disappearing. Returning dates, including guidelines for the prevention of difficult prosthetic joints in
the country if but managing memories for that person is necessary, supporting an alternative to tourism
by opening up a new approach, "undersea cultural tourism" that will influence personal ripple at the
fraining level. Jakeon may tell a story from the angle of the lap fop feature that the story has to the
wider society it will lead Develop fo the secondary narrafives in various forms fo continue

Keywords: Kaeo Samud, Phetchaburi Bremen, N.D.L. SS Petchaburi, Wreck Site, History
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uananigidsulddunundngruduionarsanuiedoRud The Straits Times vovUseinA
Avaludseauin Tuvnsiifomssyinnisaudeseninasemaiudvasuiuy Avivuandsemadu
Wundn fe “Aw” ¥195uudd? AIwdoandaauazidun1eundedsny (The Straits Times, 1921, p.
10) Taswuvdngruduenarsvowiiededud The Straits Times Uszinadealud atiuniliasiui 20
waAINNEY W.A. 2551 Sufnienliin “Yesterday, 1,032 passengers arrived from Amoy and Swatow
by Messrs. Wee Bin and Company's steamer Hong Moh. The N.D.L steamer Petchaburi brought
458 more from the latter port.”
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IWYSUSANIELIDANINWIANAIS
The Steaits Timesc

NO. 22.814.
SINGAPORE, FRIDAY. NOVEMBER 20. 1908.
PRICE 10 CENTS.

= [ROBINSON & €O

“MORS” LINOUSINE, Xmas Toy Bazasr

The Straits Timesc

Ytsterday, 1,082 ngers arrived from
Amoy and Swatow by Messrs. Wee Bin and
Company's steamer Hong Moh. The N.D.L.
steamer Pclchabori brought 453 more from
the latter port.
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ANOTHER CHANDU HAUL.

| Sergeant Mussell has made another

| big hrg:“ of illicit chandu. The S. S.
“ otehaburi ™ is the offending boat this
time. Ninety-nine tins of the stuff
value $2970, were, it is said found in

n.
A summons has been applied for
' against the master and granted also a
detention order against the ship.
Surety of 85,000 has been
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R. H. the Prince of Jumbor has gone out on H.M.Muratha to ren- der any assistance, if possible.
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KAEW saMup's sTRANDING. |  |@he Stvaits Times.
e

NO. 26529
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S SINGAPORE, WEDNESDAY, JANUARY 5 1921
Vessel Entirely Under PRICE 10 CENTS,

Water.

The Siam Observer has the following

gill‘;el:ex“sr&amwh'(he étrnndmg of the
shi 0. vessel W

Saﬂud on Decembel:- 27 :— .
:|,, After completing cargo the ship left
Koh-si-Chang on Monday |m.rnm;.:put 8
.J#.m. bound for Hongkong. At 11 a.m.
while sailing between Koh-Kram and the
main land she is reported to have struck
some submerged rocks and sunk. A good
part of the vessel is above water,
.The.)\tew Samud was formerly the
N. D. L. s.s. Petchaburi, and was one of
the best ships of the line trading in Bang-
kok. She was placed in charge of Capt.
Perkins a short while ago after the com-
‘|pany decided to replace the Siamese
masters with Europeans.
. We understand that the ship is only
insured against total loss which is rather
'Ja curious circumstance since it was
specially on account of insurance facilities
| that the ships’ masters were changed
from Siamese to Europeans. There is|'
| every possibility of the ship being salved
and it we are correct in the statement
‘|that the ship only is insured against total
+|loss it goes without saying that some-
body has blundered badly over the ar-
rangement.

A later report says :—The vessel has
.| gone entnrolg under water and only about
six feet of her mast is above. The crew
and passengers on board took to the boats
after the accident and rowed to Koh Phra
and Koh-si-chang. No lives were lost.

Admiral H. R. H. the Prince of Jumbor
has gone out on H.M.S. Muratha to ren-
der any assistance, if possible. It is said
that Khoon Seng has 13,000 bags of rice
on board for Hongkong which cargo was |’
not insured. J SRR ST e i
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UNAREYD
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gosnsingaudidisessalulseiBaansiinun1wine “The opening of the Diet 1863 by Alexander II” X
\Junasureedaluiidodn R, W. Ekman's uaasuiiissusianuuienaiunauddiogunsainnuede
\afiou VR uazaseanimuiadouiifsadostunwneluiosininssanisluiuiivesiosinuansau iels
Jenfinus@nanasaluduiionivesniwanaidatudosnisdoarsosnun Gilouianuaulagduuunis
asniadiouaddnunwnaietigudaludanus@nvesdatiild FecmAalzuuuil swfulselomiadng

o ° o A ' & o a aa &
wndunisiuanossfgauldamnsadalafionisessninduunusssul dad e
AdnAny: AnuIsudilou Aals WsSus

Abstract

This aim of this article is fo describe the use of virtual reality by the virtual reality designers
who want to bring people into history through R.W. Ekman’s painting ‘The opening of the Diet 1863 by
Alexander II'. The exhibition was held at the National Museum of Finland by using virtual reality devices
and creating an environment that relating to the painting. To immerse the audiences in the paintings that
the arfist wants to communicate. The author is inferested in the form of creating virtual reality through
paintings to bring the audiences into the artist's feelings. This art very useful for people to understand
the abstract story.

Keywords: Virtual Reality, Art, Museum
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