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Abstract

This study aimed to 1) examine the current state of wellness tourism activities and
routes, 2) develop tourism activities and routes, and 3) create appropriate promotional
materials. A qualitative approach was employed using Participatory Action Research (PAR) with
20 local community leaders and stakeholders, selected through purposive sampling. A
quantitative survey was also conducted with 400 senior tourists visiting Phra Nakhon Si
Ayutthaya District. Findings indicate that the tourism routes have historical significance, feature
woodcarving craftsmanship, and are located along the Chao Phraya River. The local
community is strong and receives support from administrative organizations. To enhance
wellness tourism, we developed the “Senior Wellness Tour” program (2 days, 1 night),
designed for elderly tourists by ensuring convenience and minimizing exhaustion. The inclusion
of traditional Thai massage was recommended to enrich the health-related experience.
Regarding tourism promotion, most senior tourists are women aged 60-65, traveling with
family by private car on holidays. They primarily obtain travel information through social
media. The evaluation of tourism activities and promotional strategies received high ratings.
Social media, particularly the LINE application, was identified as the most effective
promotional tool. A guidebook, “Thai Lifestyle Tourism for Seniors,” was already developed
and disseminated via LINE to promote wellness tourism. These findings highlight the strong
cultural and geographical potential of wellness tourism in this heritage city. Further
development of tourism routes and activities tailored to senior tourists, along with digital
media as the main promotional platform, is recommended to maximize outreach and

effectiveness.
Keywords: Health Tourism Activities and Routes, Public Relations Media, Elderly Tourists
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Abstract
This research aims to 1) design and develop the information system for lumber sale, 2)
evaluate the efficiency of the system, and 3) evaluate the satisfaction of the system. The

method for studying and developing the system used the System Development Life Cycle
(SDLC) process, developed with the Microsoft Visual 2015 program using C# language and the
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MySQL database on the Microsoft Windows 10 operating system. Population and samples are
5 entrepreneurs selling lumber in Saraburi province, 15 in-store salespeople and 3 information
technology experts, using purposive sampling method. The tools used in this research include
1) a lumber sale information system, 2) a system efficiency evaluation form, and 3) a user
satisfaction evaluation form and use analytical statistics such as mean and standard deviation.
The results of the study unveil that 1) The system can handle various data such as customer
data, sales staff data, information on types of treated wood, manufacturer information, order
information, sales information, sales receipts, order receipts and generating various reports 2)
results of system performance evaluation by experts. It was found that the system had a high
level of efficiency and 3) evaluation results of users' satisfaction with the system shows a high

level of satisfaction.
Keywords: System Development, Information System, Sale, Lumber
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Abstract

Objectives of this research were 1) to study media channels releasing inundation
monitoring news and information in Ubon Ratchathani Province; 2) to examine media exposure
of inhabitants in riverside areas, Ubon Ratchathani Province regarding inundation monitoring
according to demographic characteristics; 3) to investigate the media exposure needs of these
inhabitants for inundation monitoring based on demographics; and 4) to propose guidelines
for the development of media channels to release inundation monitoring news and
information to inhabitants in riverside areas, Ubon Ratchathani Province. This study employed
mixed-methods approach through both qualitative and quantitative research. The sample
consisted of representatives from public authorities involved in inundation monitoring,
inhabitants of riverside areas frequently affected by seasonal inundation and community
leaders. Qualitative research revealed that inhabitants required media channels for inundation
monitoring news through community news towers, as communicated by community leaders.
This was consistent with results of quantitative research, which indicated that these inhabitants
had media exposure to inundation news released via community news towers at a very
frequent level (X=3.89). Furthermore, most of them expressed media exposure need for news
about inundation relief operations centers at a high level (X=3.52). Guidelines developed for
improving media channels to release inundation monitoring news in Ubon Ratchathani
Province emphasized crucial role of community leaders as personal media in alerting
inhabitants to inundation situations through community news tower. Therefore, it is
recommended that the government should prioritize community news towers with

maintenance budget.

Keywords: Needs of News Perception, Media Channels, Flood Monitoring, Inhabitants in

Riverside Areas
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Abstract

This research aimed to study and compare the information literacy behavior for low-
carbon tourism of the tourists in Kanchanaburi province by studying types of traveling, duration
of stay, purposes of traveling, and activities performed during the trip. The sample group
consisted of 400 Thai tourists in Kanchanaburi in 2023 obtained by convenience sampling.
A questionnaire was used to gather the information. The statistics used were percentage,

mean, standard deviation, t-test, and F-test. The results revealed that the tourists possessed
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a high level of information literacy behavior for low-carbon tourism in all aspects. The highest
level was the ability to collect and use information, followed by the ability to know
information needed, and the ability to access information. The tourists with different travel
styles; solo traveler and group traveler, had different information literacy behaviors with
statistical significance at .05. Solo traveler had higher information literacy behavior than group
traveler. The tourists with different duration of stays had significantly different information
literacy behaviors at .05. The one - day traveler had higher information literacy behaviors than
those who stayed overnight. The tourists with different purposes of travelling had significantly
different information literacy behaviors at .05. The leisure tourists had higher information
literacy behaviors than the gastronomic tourists. The tourists with different travel activities had
significantly different information literacy behaviors at .05. The tourists whose travel activities
were health tourism, leisure tourism, historical tourism, and ecotourism had higher information

literacy behaviors than those whose travel activities were religious and cultural tourism.
Keywords: Information Literacy Behaviors, tourists, Low Carbon Tourism, Kanchanaburi

1. umin
1.1 fuuazaruddyvastym

gravnsssumsvieniisndugravnssuiiddgludfudu q vesUszmalnelunisaine
lAALNUTENALAZYNTY 1NNITUTENBUFINIAIUAI 9 0191 Tausu Faese Uruin S1uems
pam UTniuien Uismuuds wagiudlusuu iJudu mnusuiasnmsvienfieawisnfatud 3
(w.f1. 2566-2570) Hitmanewdn Ae 1) mevieadienlnesinnuduuiuazauna 2) msenszdunm
Houledlassadsiiugudunisesiien 3) msadueuidesunerueulsraunisaiveaiienmen
g9 uaz ) MsuImsdamsvionilenegieddy ieeuandidnitdmsuyneu (nSEnsaensvieaiien
wazfiun, 2566n) nsveaisanvuaiveusdumadenviafiinauls iedumadenlunis
funmsvieaiisrsgnadiiuungueiliiduuuszaunaluiuiifmianigauys wieuvszaunisal
vionfigniadguaudinveniien iesarnmsesdisrnuuafveunndusuuuunisveaiien
puLIAATeINienfisndnssurfuareydniteaieassd wddminnigauyiivineins
yanseiisafivarnuay fednvaurmnagivssmediiiuiidmlngdutanysaiuazgangs
Buidleasgtimanififidossnunaule Wuundsionfemnsfausssn saufaundaieciion
9553387 Beazylviinvieadioaldidnfesssund Samsseu UseiRmans wazituvu

wAnssuMsiansauma ludnwvaznsnseviivesyanaiy uaznszuiindleidelnssonis
asaume eldlumsnunuuazdndulaluedademils Jsannsassyaudessnisansaune
yownlldl uvdsansaumatasnsnensansaumainininezlidney $38nsAumansaumaanuas
#1199 $IBMsUsTduame wazanuindetiovesansauma Samsansauma uagliUselovamsauine
o95l95581UTIM Uazgndasnungyane msfansaumaiduinuraug anuaansaiazaeliyana
IeSuamnsaumanuiidesns e lUldauingusvasdldenaiussansam

MNMIANINGANTTIANTAUMAFIUATYIoNTEY WU Aoumsiiumainyienienlduans
WOANTIUATTLANMIATAUMAFIUNITIB UYL LRDISUHUATTIAUNSE T Tngfmun



155315mAluladaea15uIaYY UNs. WszuAs U7 10 aUudl 1 (Uns1A4 - da1e/u 2568) 55

ﬂ'gméfaqmﬁmﬁaul,mﬁL?im%’aqﬁ'uamuﬁﬁﬂ anuivieaiien $ue1mns 3%milﬁuwm WAl
TnsUszanmudenaiiunsudazads lnsnisdunihndedsaueeulail i'gummﬁmmmamﬂaau
foya vion1saeunmiineiuszaunisalunney eUsznounisdnduls uaﬂmﬂuuﬂwmmm
Mmmmﬂwam’mLLaugﬂqumimLauamayjaamuwaamm waymsiuzihnsvioniien Javils
dwmasiensindulavioniion (Toyvdn fuady, 2563; Jozan andoudung wavame, 2564; A3nsal
WIAA, 2564) AnngRnITuRInaLaaliliugg ﬁfﬂviauﬁmﬁmmauiﬂwﬁa%a ATAUNAAN )
ﬁazsdwiﬁmi'mLLmuLaumm’aqLﬁmLwiazﬂ%gﬂﬁlé’%'ummamamu ALAINAUIY WATALAINTS
puinguszasd uastivanevesmuealazgiduns lnslawiznguiinveauiafiaulaguuuy
meeafienuumiusuidesmsvisafisuuuiduinsiusiamnAuasdundon Tnsannslindsnu
mMsduaifTinguuililiinniign n1sli3elihas egednafuineusiquauts Gafesiideyadifiile
Usgneumsnausuuazdndulaidiuns dnvieaiieardniusgdeiidesiivinugnissasaumnea
Fadugideiaiinruaulafiisfnumgnssunisiasaumaiion1sviondieanuuesuaush
Tuilufidamianigauyd Fasnduduniaiesielidledimudosnisasaunagiunisioniien
sUuumMshsansaumeLazuvasEasaumna Mlnssasaumailasu wagnisthaisaumea
uldusloni iodutoyafiugunnyumu wasdUsznsumsdugsisiesdiedlumsimuansaunea
Funisieuiisanvuaiiuoud dmsuRauiuazduaiunisviendsregaddulufiuidomia
mMagauyd sastalddunuimisunsiaunisiasaunadiunisiedisanuuaisuoudi vie
POUAUDIAINFDINT LarmIAsuLasunvisadivavestinvieaiien
1.2 IagusraeAn1sive
iieAnwinaziudsuiiisunginssunisiarsaumeaiionisvisaifieauuuaisusufives
fnvieadislufiuiiteiangauyd Suunaudnumensidiung Snvuensindeiu Tnguszasd
Tumaifums wagRanssuiviseninansviesilen
1.3 dUNRFIUAITIY
tinvieuieniTdnvaurnsifiunis é’ﬂwmvmsﬁﬂﬁwﬁu ’?mmﬂrﬁmﬂum%ﬁumq uazNINTIY
fhszrinamsvieadivasineiu fngAnssunsiansaumaiiomsvisafiauuuansususiunnseiu

2. NMINUNIUITIUNTTY
2.1 uurRangufitientas
1) wuIRanEafUNgANsTUNNTasEUmAYBsTnYiBaLTen

wAnssuNsiaNsauma wu1edia MInsyiwesyanafiuansesniledeanisldansauime
iWielvussgingusrasdiFeslademis madiisansauma nasnaunsdadendeyaiiiolilunis
ArspinazUszananafuasaune srufanginssunisuarsnuayldansaumaiionnsdoans
TEMINYAARDENTIITTITUTTULALYNABINIUNY MUY

1NNSANYINIATFIUNTIATAUMNA VB9 UNESCO (2556) LafMuaN1nTgIun1ss
asaumadmiuyanamluin desmseniinfennudesnsansaumea wazannsaldasaumelunis
uidgule Tnedosanunsadvusdnuazuazveuisnasaumaidesnsld $38nsfumuassyy
udsansaunald aunsadaszuu duaned nunudehlulivsleviviedelianaduls sat
AusnwuazTudinditengdusnldlmls



56 Journal of Mass Communication Technology, RMUTP, Volume 10 No. 1 (January - June 2025)

d115U American Association of School Librarians & Association for Educational
Communications and Technology (2004) lafimuaunasgIuvedsansaumely 3 seau fe seufl 1
umsUTE T saumafesansaidsansaumealdogsdiussansam uarUssidiuamsaumasgnal
Tsunnos savidldasaundldogugniosuarainsassd seufl 2 mafeulernsdassiiSasaume
Foaanunsauarmasaumainuesaulonazasaumady o AiUselev iea¥isesdnanng
p819a9aTA TAUT 3 AnwSuliaveuredinudsandifSansaumnadensznindinnudidnvos
ansaumaniiiednasziulay wagldasaummegisaiossaulunsldasaume
d 35U Coundil of Australian University Librarian (2000) lafivunnudnyusueays
asaumaliin deadugfinsenindsnnudeanisarsauma arunsamnuaveulIAYesaTaULINA
fifosmsiitedum uazdssidiuansaumanlasuls Wevhanlduselowd lneddsisiamsssu 5os55u
WWISEEND NONUY WATUIUNNNaEIRAY
uananidsdinsAnuivinuenisiarsaumnalaslindn Big 6 Skills Usznoudae Aanssy
6 dunou Ao nstmustiymuazreumanTALTA N13MNUANAENSLUNITAUAY NSINUALNES
asauna mathasauwenld msduaszidoya uasnsssiiune (qu Wiswilunge, 2560)
MNULIAAAING? masﬂ,mmmumLmeqmwﬂstqmssaJmﬁmﬁauMﬂ \lonsvioaiilen
wuuATiuawsh 4 fu fadl
1.1) AUENNIAINTIIAIUABINTATHUNALASLEAN AN Tnouanangfinssuail
(1) s muamsaunaiAsdesudnuazsvieadisn vieguuuumsvieaiien
(2) @wnsafvuaLarszYeuLIRanufiviosisainioundeula an1uivieaiiion
55507 19l Beeydny \emaunuay Tausssy sz Rmansuaznisine uaziiteguam
(3) anansaivuaLar STy UAAALANN MAsitesfunisviouiisamsueum vie
oglunguifuszneumsdilen vielswsufididugsiaidulinsiudaindon
(4) anansaimuALAY ST TRUIIRIUAN o3 Ul InnAunTenantaeiainyuy
vidoagluviesdu
(5) asnIivLALNANMTAWNG waglusunsuMsvieufenfimnzaufunuiesuazna
1.2) erwanansalumsidideansaume lnouanamgnssudsil
(1) ansadenunasasaumaiimngauiazingn olidrfiasaumaidoansld
AUAIUADINTT
(2) anunsasyysazimuAIsMsAUAUasaumnAlaag1iUsEAVEHA 911 NsivuaRIEATY
Tunsdudu wagnsliintesmnevieddfimnyauiuiniosdlslunsdumansaume
(3) annsadenidiaiesdielunsfumansaumaiinnzay azan 190157 uazfan
TUNMITIUTINATAUNANTLAIINADING
1.3) Anwaninsolunstssiiuansauna Tasuansnginssudel
(1) @unsansIvaeusasiUIBUieuasaumeadiedsniseng 9 dWelseduanuyndede
ANNITIBanS WazAIgNFBIYBANTALNA

(2) @1U15LABNITNISTUUIE N eASIvd ULAZLUS s ULRgUAITAULNANLASUNU
TnUsrasRanuaenslunisidusslevd



155315mAluladaea15uIaYY UNs. WszuAs U7 10 aUudl 1 (Uns1A4 - da1e/u 2568) 57

(3) annsaiFeuifisuamsaumaldSuiuanuiifuvenuies uay/m3efiarsanain
uasduy q filnrenindede Wedmualuteaudmiumahluliuselov
1.4) prwananselunmsTusasnsidasauna tnouananginssusiil
(1) mmiaé’mmiﬁauﬂﬁagﬂug‘dLLUU%zaﬁuayum3168’mumfmi'mqﬂszaqﬁ LU A9
Fuiin nsdamislaseg o uazmsthiaue sy
(2) ansadanisdeniim aw wazdosng 9 Adesnns Tnsidsuguuuumudnuauznnsg
gl
(3) awnsndeasteya arsaumanldfuludiyanadu Tasidenisnig uaziadeaile
fmnzaufunguesy
(@) wansmiuazyinuesng 4 MnUszaumsaiifuuaglvel onausuazaiaununs
AUNLARNUAIINABINTT
(5) annsanumuANaiasiinTsiaudnsaviiermduivan uayisnnsing q Ay
W o wlel
(6) amnsavszifiupnudessa AUt Aunaennsldny
2) wurAneafuMsvisaisawUuATTUaUN
nsvieigaluuAuBU (Low Carbon Tourism) Ae Anssuviaafisamadeniunistie
anmsUdesaueulvitiesas ilewisuiumsvisaisauuuind Tuungidviesiiedldsuuszaunisel
salunisaslandou lnedldfuanuazainauis uagemauiildiuannisieadientsuda @iln
USMIgNEANEns MUBIARINS, 2558)
LuININsviBfiaLuuAnsUeumiTelitnvie it savin ldlneruAan sIumag
01 mavieasanuuliissSusmenmugiduinsiudaneden wu Judnserunieifiuviiiios
nsulszmuesiuiies mawnlswsudider vieanulseneumsiiiniifufinsiudundon
nsiSouiuasdudaiamsssuiiunnsnanisluguey nsvieuisregdiindrinuazlfainuansm
anuiivieaien yuwu sTTHvIALArAASoN
2.2 e
Uruiuns Sundundnd (2562) WWAnwiTes msfnwiwwnltunginssudnvieniodluouan
nan1siseaouliiiiuin nginssuvesinreaiisilusuandusrannsadsuutadly Tagldsu
wansenuandadeniouen fe Jadesiudenuiaussy malulad imsusia dwindey wagnisiles
Tnedwalitinveaiienlusmanimginsmilumstureumunadaluyneu meluladezdugaasy
ddfivlAanssudfientsdanisnmsiumeiesiienduluessmngs wasdemsdsunadiuves
Hadusoui dnvisadionazassmuviamieailoiisndnual Waaafuinuazmafumaieailotas
fodunslinetatuauesnndetu mafumamieunseunsaiidsasdinudoanisanuududy
annuiluasAnssuiiaunsodassdtuanndnlfandusuuuuiiiatuluewan mulufsinvieadioraslv
auddiuAwandeuundeiy Aufuaruisnsesdedlidmansenused wndeusnie
Fardous et al (2019) l¢ifnwiFes msnausumsiumadungy uasngfinssunsumandeya
voultdedsnuonulatl msAnwiinveafieluseainside Tsnamea uaziu WeAnwianauandises
mMsdumdeyasiufulunisnaumufumaisadien uazmsulsdudeyadildandedsausoulay
dnvieaflentnanne wardu dondeyaanuudsiisdn luvneiitinviouiisrooamsdeldtoyaisan



58 Journal of Mass Communication Technology, RMUTP, Volume 10 No. 1 (January - June 2025)

uviasfizdn uazanndeyaimldmly dnvasufduiusmedsnuilivoudazyanaieidudud iy uaz
Wealosiumsudsthudeyalungy saidsmsiaiumdoyaiidwlumsdunteyansvieadien

fayvdan fuadey (2563) liAnwFes naAnssunslddessulay uazsuuuunstiiauedeya
anuivieadisafislienisdndulavieadisntszmalng Tagnsiamuusiuig Unseen Tour Thailand
w1 wofnssumslidessulavesuilan sumsuasndoya dumalinsudeya funmadedu
Uszaun1snl uwarngAnssunislddessulatdlnenmsulddanuduiussunisdnaulaveniionly
Uszinalne luvaziisuuuumsiiaueteyaaniuivieailenves Fan Page wugthnmsvieaiilen Unseen
Tour Thailand fimstnauelaglidonnuiitnauls (Content) feuditusfumsindulavioadieonly
Usznelne

Yozan andendund wazamz (2564) ldAnw13es NOANTTNNTUAIMIENTAUNAYDY
Hnvieafisrlneiusduing wuin Tnvesdierlnelniustunednginssunisuaismansaume
Frunsvieadien Tnedimsufud 5 Sunou I8un 1) matwunansaunefidons 2) msdumuasdie
ansaumnA 3) N13RTINERULaYNITUEIUANTaUmA 4) NMsTauTansasnsasaumelUly uag 5) ns
Usplllunaans i’jfymLLazqﬂaiiﬂﬁwﬁzyﬁwu AB AMUANYAIANITVRIYARD LAZATUMVANENTAUWA

#3ngal wadd (2564) ldRnwies ussgdauazesdusznounensviendionidsuasengingsy
msuanwndeyasumsvieaiisadumesiinvesinvieadiealunngammasnues wuin dnvieadien
fusraumsninmslidumedidniiiensvionsionnnndt 3 U Tasdududeyasiuau 2-3 afwiodunii
KU Google 3asiidpinsdudumniian Ao suanuiveaiis1finauls wagdnilngldauinliu
iiodududoya usegilanazesdusznaunisvieuiiedmanenginssunisuaismdeyadiunis
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2566 (ATl RTAnduTeEsesszeng TneuanAINgms Yamane (1973) fail
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Msviesendesaund \Beeying Beeivassdidufingiu
Aawndey nsvieaiienmiueusm
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VNG ITIANEULAL TAIUTTTY 3.18 0.61* | 0.62* | 0.68%| 0.70*| 0.86
VouNIeTIUYIR/ATUA/ATRUSNY | 3.79 0.01 | 0.07| 009]| 0.25
NoRNgUTIUsLIRAERS 3.80 0.06| 0.08| 0.24
Vo NgINNHoungaula 3.86 0.02| 0.18
VIOuNYUTIGUA M 3.88 0.16
' a ~ =
7199 NYRNDAISANEN 4.04

o w a LY

* QlpdAgnsadanszau .05

5. d@junauazanusiena
5.1 d3Una
thvieadisrdnlngiinginssunisansaumaiionisviondivanuuasueusi Taesumndu
oglusziuann Tneynduiidnadoeglussdumn sufidnvisuiisafinginssumsiansaumeaiie



66 Journal of Mass Communication Technology, RMUTP, Volume 10 No. 1 (January - June 2025)

nsveufiganuuarfusudniian e muaiuisalunisusukagldansaume lnadod
thvieaiierflienuannsounniian Ae Susinuusansaumadiléiiiu Facebook/Line/Instagram o1y
Mends dduilass fie Anwanansalunisiiennudesnisansaumanazuasasaunea lngded
tiviesisdfimnuannsaniniign fe duazdumdiegralusunsuvioniinrivmziuianssunes
AueY/Ng dduiiany e muannsalumsdndsansaume lnedeitnvieaiiodfiniuaiunsauin
ﬁqm Ao Suazdumansaumalaglilusunsudumnazdouudumesiin Wy Goosle, Facebook,
YouTube \udu wagdrdugaine Ae arwamisolunsussifiuaisauna lnedeiitnviouiien
frnuannsalunsussiiuasaumanniign fo Weldfuasaumauds duamnsadndulaliviu
Tansaumatunsafuaufosnimmiold Wekninulsuifisunginssunisiarsaumneiiie
nMsvisdfisaLuuaFusuivesinvieaisaduunau dnyngnsiunne dnyugnisindiady
Tngusrasdlunsifiune uazRanssuiissninsionilon wuin dnveaiieafifidnuaznisiiuni
FnwaugninAnedy Taguszasdlunisifunia wasAanssuiivinseuinvieaiion uansneiy
ﬁwqﬁﬂswmﬁaﬁaummLﬁamiviauﬁmwum%wawﬁmnsﬁqﬁu
5.2 aAUsena
1) woAnssumsiansaumaiion1svieufiinuuaiueusveatinvieaiien

fnvioniivrdnlngiinginssunisiarsaumaiionisvsaiisauvuaiiuousi Tnesau
nnmueglusEAuLIN fiidesannaidunsieadeiluudarafiasdosdiimn svieTngussasd
Tumsiiunsededaauideimadumidluiieddls uasdosmnisifanssulathe saenisedes
aundoudievinianssuding 4 suaeunisaiviomsnsnifionsintulagliannsoaanisalld
[loABUALDIANABINITVBINULBIMTONGNT WA UM TINFansUTITuNadWs Az A vi3e
mMsmansaiiamanisaling 9 fenafinansgnusionisiiumsvioniisn dudussduszneuddnues
wAnsmlaeinluvesinvieadien (v¥ayy aneu, 1.U.4) ﬁgaﬂfmiviml,ﬁw,wmﬁuauﬁﬂﬁ‘]ugmwu
mMsveaieafifiunAnnaunaunvisuiises waisassdlasannislindsnu annisudesaiueu
waziludrunilweagury Welsuiunsiondisnuuily Sadmaliinvieafierdndusgneds
fifosdinuannsalunisifennudosnsansaumenasuvasansaumne amansalunisidnis
g15auma ANAINNTalUNTUSEEYATAUMA WazANAINNTAlUNTTIUTINWAENS YA TaULTA
FuduvinueNgdeliinvieafietannsadifsansaumatazuinasansaumnasunisieadien uaz
annsmhansaumedildunldlumsnausumafunsioniien Welslduuszaunsainsvioniien
Afdmsulumsananiueu widsanunsovieniienldegsazainauis waziaugunaenszezing
nsvieadien el dnvisuiiendulngarsiusuuasdumansauna lneldlusunsudumuazdouy
Bumesiiin W Goosle, Facebook, YouTube tdusiu dsdenaliminvendieraunsaussarsaunea
flFsurudedinusaulaildedsaran wantuisiieiandondeyanduindlu Snvisanunsoifu
foyailduafadugudeyadessuiianmsouldvsslondldieiu saansdsdoyaidlsiy
nauATIIAuNsiefuannsavliie Wesintagiudedsaussulavifuaiouiiousumisia
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Abstract

The purposes of this research are 1) to develop a website for restaurant promotion 2) to
study evaluate the quality of the website for restaurant promotion and 3) to study users
satisfaction of the restaurant promotion website. The system was studied and developed using
the System Development Life Cycle (SDLC) process. The sample groups in the research include
experts and website users who use the restaurant service. The tools used in the research were 1)
a restaurant promotion website 2) a system quality assessment form and 3) a website user
satisfaction assessment form. Statistics used in the research for data analysis are percentage, mean
and standard deviation. The study results found that 1) the developed restaurant promotion

website managed various types of user data, including product information, product categories,
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restaurant details, user opinions, reservation details, member information. 2) The results of the
overall evaluation quality of restaurant promotion website by experts were at a highest level
(Xx=4.72, S.D.=0.45) and 3) The results of the evaluation of the satisfaction of the use of restaurant
promotion website by users were at the highest level overall (X=4.75, S.0.=0.48). The website
serves as an effective promotional tool, providing customers with menu information, promotions

and special events, while also enhances brand awareness and improves the restaurant’s image.

Keywords: Website, Public Relations, Restaurant
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(1) myvihauvedlusunsy (Functionality) Usziiuannauaudfvedlusunsy Anwaunse
vl wazerasasieidevhnusiuszuy
(2) anuatnsalunsidau (Usability) $aarnanudrglunisldanu waznisiseuiiiu
Uszaunsalgld
(3) naiLToiie (Reliability) ﬁﬁmmﬂmﬂmmﬁLLavmmguLLiaﬁuaﬁaﬂmwam AU
YNADIYDINARNT AUANITONAUTEUU WAENMIANANITAINAANT
(4) UszAvSnm (Performance) $a91namnaiianisusyanana Msmeuaues ninensily
uarUSnauuilanansoyile
(5) Msatiuayunslda (Supportability) wazn15Ungesne (Maintainability) a3y
fangulunisifiundevasuudasileddu anvamisalumsineudinssuy msnaaou was
N13¥ANITANIMUIAEBNTDITHUY NT0RNUULTENALITTITnuANdasmauTandasunslday
mnutdetie uarUszansnm niensesiumsiaunluounan
1.2) MIAATILAUETIDNUUUTTUY
n1siauszuulagldgunuy SDLC (System Development Life Cycle) L‘Umaﬁmmm
saianssfidudsudumeulunsimuseuy (len1a 1BuAT19d, 2560) Beusznaudne 5 Tunou
TouA n15nuulATINTg (Project Planning) N153tAS18% (Analysis) @anluu (Design) n1sunluly
(Implementation) M3U1393n®1 (Maintenance)
1.3) MseanuuuszUUgUdaya
iwsesiiolunisoonuuudeyaluszfuuuifn (Conceptual Data Modeling) Tnuuanadia
swazduauaymuduiusvasdoyaning q Tussuu (anaos ndvdags, 2552) luvasiissuugudeya
Hunmsdaiusassiusdeyaifinudniusiulisetu Taeldszuuneuinmes dedimsusnamny
dasy seminlusunsuuazdoya (Program-Data Independence) lnglassasnsvasdoyaasgnuenaan
MnlUsunsuUszend wasdaiuluduiionin pudeya @udns enaduns uazawia 019uns, 2550)
1.4) waviduasuaznruiildlunisiiamn
Tusunsu Visual Studio Code LHulusunsuudlaldnanlslasoi Afmuduluguuuy
lowugesa ilanunsaldaulans uwagnovausanisinulussdulioan@n munzdmsutiniamuwn
figosmainiesilefisesiunaieudaunanosy Tneldmuldieun Windows, macOS uaz Linux
deﬁmeuﬁaqiumwﬂU'sLmimwmﬂwmEJ i JavaScript, TypeScript kaw Node.js Bnvadaaningn
Fousiedy Git lsigrsazain niousediuversannuneiiviefinyssavsain Wy M3sessunim
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TUsunsafisdis (Ct, CH, Java, Python, PHP, Go) Themes Debugger waz Commands wasfndasg 9
Qmamﬁ’ammﬁjﬁﬂﬁ Visual Studio Code nanerdumiadendinsandsdmsuinwaun (Mindphp, 2560)
2) mMsuszvdunus
TugaRdvia neluladansaumauaznisdeansiunumddlumsiuiuiinuagnszuiums
Usgwduiug silideya 11nans wagtamsssuanilanuninszaeldognalinsuuay esdnsuas
wienudfeadiiurnulsseduiusednadivsesssy Wielestudymainnisdearsiiianain
(335 emzna, $eiislu Inan ading, 2561) FadvBlea 5us1Y (2559) NA191 MaUsEdNTUS
Junsliidesiledeansifioatisanudesiuluesdng uaznszdunisiidiusiuvesnguidinmieg
nedpadeniadeaileliimnzaniuudazngu nsUssduiudidunssuiunisdoansiitheaing
mnudila wagauduiusfinsznIednsfuUssrvy Tnesdunsesnadussuy uazdeliles
iloduaiunissensunazamiiuile ﬁu’qﬁmiﬁmumﬂ%’uﬂmau $¥831Ia WarYeanaNIdeans
Amngandudedniu lnedefldannsoutseonidu dedsiant doyana dodidnnseiind dofanssu
fivmy Fefingsen1s wagdouary (Cutlip et al, 2006) Fsflunumddasonsaidunulssvduiug
ogailUszanEam Tuvnisiinquamed damdigede (2564) Tdinausuinfnifeaiunsussandusiug
e namdsnsasuulasesdonazunuimvesinussanduiuslugadivia laowunisldiuled
unamvlesudeesulat nimainuAsumLd TEenisiumalulad Al AR uag VR anUszgnaldiile
dUsyAnsnmlunisussrduiud uavdaaugsialidfanduitwanelfosneissansnmanniu
3) QAEINNTINTINDINNS
Hugmmaidunnaniiddalumsaiauazdifugsiaiuemnsliszavanudiia Tned
psfUsEneUVANEsuiidasdenndBaiy 19U Uszlameng JULUUMSUIAT USIIMASIY ngugnAn
Wvane vuafiss uasaldareedsron matanunAeiuemsiindesedunisdnudeyaoeig
souRsuLaziuaty Weafislonalunisdfugshalssaumudiianndsdu Gd Winsssnuu,
2555) YUzl in1Ta gunslenn (2555) ansauvsussianiuensle 3 dnvay fe 1) uvsy
Snunzmsliuims Iiun omnsussavn ensUssnnylinld ownsussavan wavomnsussanie
619 2) wlamumnavesimu Wun Susunadn uflvetosnin 100 asa) uariuaunelng @ufive
11N31 100 M5.41) uae 3) wimuussemavesitu leun Fruussenmavgann wariuiitiussennans
tfor Toefinsanmnmsliuanuazussenianigluiiu Snvaznannussdu fainauisssnnes
e mnsiiaNudIAYAon15IKUEINA NIt mvuanguidining wagnisadeanuuanagliiy
$ruevng dsvanFund wluanssal (2561) nanin AauamuesemsUszneume mnuvaeadsluns
v3lnA msniadlvese s 1 sawR Msdausts warAduiianeny SnvtunpsguenszuIuns
WAMTITUsEAVE muazgngueunste wavedR dnstyawidlun (2553) ndmIn AanwMsUINS Mneds
ﬂi%ﬁUﬂ’]iﬂjﬁgﬁﬂM@ﬁQﬂﬁﬂ‘fﬂumiﬂimﬁumiﬂ%ﬂﬁ fiendndnyensdetensvimnudlannudesnis
Ay wavdsiignénfianela uenand maadeemudeduliuignédaduasdindy Taegliuims
oswandiiuieinue amg AnuaInsalunsliuingg AaenIuNIIHeUALeIAIINABINTTVBIgNAT
sheanugnm funsem uagAsewiimadin Weligni3anlingds wasilainesldsunsusmsianian
2.2 sAdeiiigafes
dlwtfunid 9510805 uaziviasal fgns (2560) Iiamunivlediiedwasunanfousi OTOP
sunerum dminas Tneflfngusrasdlunsoonuuuiivlediileduaiundndnet OTOP uagfnu
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anufiawelavesflteuiuled wuin duladldumssensunnnguldaueglussivinn esmnanunsa
thdiayasi 9 dguiiniuled uesmemddassnsdiclindnsasiduiiidneganmmnannBeu

navd 29093gy wazauz (2564) ladnsimunivlsdavivfnwemans unineduglosie
539U78 Y TingUszasdiieAnwanudesnsdndulunmsimuivled mafaunivled uas@nw
aufisnelasoiulgsanudnfnvimans uinInendeglaiesssunsse wud anufenissnduy
wazanufianelavesdflfiiuladoglussduannluyndu Tasdiuduiden madeulesdoya uas
mspenuuUTmzan wieutansimuniuleddaelusunsa Wordpress nisussifiuamnimidules
Fuuuungidevgeglussiuinniianiunnsu

Neuyen (2023) léwaurduleddinsud1uennis Miyabi Sushi Tuuszinafiunaus dadl
fnquszasdiieeiunenszuaunsiauivlediiensuausinudosnsvesgsia lagnisesnt uy
wavairsdumthveaiuledinevaussdonisldauuugunsaling o itelignianunsagdeyaiiu
wavdsemnsoaulatle wui duledldauldais dmiugsiafusmsunadnuioruianans

1NNINUNINITINNTTY §ITlauuInisluntsiaunszuulagly Visual Studio Code way
nsrUIUNTIATIEALazeentuuszuUlugULUY SDLC Fudunesiloddglunisimuniuled
Ussmnduiusfisiuseansnw ilensuaussmnudesnisvesiuemnslunsieunsdoyaniuled
msUszduusRanamtelguslnadniddoyavesiulfrasnian Wnenuazmnauielumsldan
uavaisanudeiielituiudndileinegsiiusyansam

ada o

3. s3UyuIsIY
Tumssidumsideluafaiidumsidedeinu §ideldsiiunaivanudomnisangldou
dthandudeyalunisiiesesiuazesnuuy savisdnmenudululd anduisihnsimuntoled
Ussrduiusdmiuiudndulen Soiamesysal §itedBnsindunu dielui
3.1 Usgnsuasngudiagig
1) Uszwng leun dwesiiu 1 e wilnau 4 au uazypraviluiiondveglusineiiios dmia
asysal 911U 210,828 AU (@innuimiamysysal, 2568)
2) nguinog1e loun 1$1veed 1 1 au wiinau 4 au uazyarahluiondoeglusuneiiies
Framasysaitnldusnsiudndulewn $1uau 100 eu Tnegldnisduuuuiezas
3.2 \3eaflafildlunnside
1) Auledvszanduiusiuems nsdfinwiiudndulew damiamesysal
2) wuuusziiuguninvesiuleduszuduiusiuerms nsdlifnwSrudadulown Jamdn
INYTY T
3) wuuuszidiunnufianelavesiliniiveduledusyanduiusiuems nsdlfnuiudndu
lown Jamdnmasysal
3.3 Sumaumssiiuay
Tunsiaunivledussnduiusinemns nsdfinwimdndulew Jmiamysysal §3dule
ANAUNITANURTNNTZUIUNITNATTIANITHAIUITZUU (Software Development Life Cycle: SDLC)
(loma BuaTaad, 2560) Tnefdunaunisiam 5 dunou il
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Fupoudl 1 maraunulasenis (Project Planning) {ideAnuilamnisduiunutiagiuves
Sudadulew dWermuatlym Anviariinsgianudululdlunswaunduledussanduius
diethulflunsduiunuresdudndulon dmidideldhmadsuwmunssiiunuiedvun
srazIa1veIn1siauIUledUsEnduiusiiue s nsdlifinwriuddulewn Janiamysysal
delisruuiimuntuannsonouaussnudiosnsvesldy

Funaudl 2 msemedt (Analysis) §3deldmuTmamudiosnsing q feTBnsdunalidivesiu
AenfunsuftRnuvesmsinlutiagfuvesiu delsmsufanssuumsinuuasdgmiiAaiy
ntuidetheudesnsing q fnusaanagidutesinun wu deyaiudi deyavanavyaud,
Yoyaiieriui doyamuAaiu deyanseniessmns wardeyavesandn uazesnuuudiias
WAUAN (Use Case Diagram) s1an i 1 Use Case Diagram nnswaniiulasuszanduiusindngu
Tow entesiugpuaszuy fldnuwhluuazanntn Tnegnéazutadudldouiluuasandn wngndn
Adugldnumllyinssengdeyauuivled ddesnmafuandnazannsauansanufndiu msaes
vasomnsuasuiludeyaaundn sruvasiinisiudoya wavdsdoyavimuavosgniniliduamndnluly
AAWATZUU ANansadamsasnBnuagieayania 9 1895U LUUTNaeInsyuIun1vinau (Sequence Diagram)
Fsnwil 2 Sequence Diagram (umsuansmsvhauresansaumaluszuy Tnsgnéudaduyanaiily
wazasndn gnAnfiduyaramiliyimsBengdeyavuivled madesmsduanindesinsatasdy
#ndn FganusowansruAnmiu uazuiludeyaaundn douaszuvazyhmsdanistoyaliduaqgiu
lavimstuiinteyaludagmudoya Ao m3dan1steyadun Tayaninydus Jayaredsiu Jayaudn
AR Teyanisvesiesnsuastoyadundnuazkuustaeseya (Entity Relationship Diagram:
ERD) sanmil 3 uamdliiifurnuduiudvesdoyalugudoyatuindalen Tnegrudeyauszneudie
Toyan e 9 fis Teyaaundn JeyaruAamiu deyaens teyaussnmenns uasdeyanisvewie

NN 1

Use Case Diagram

o = 3 @ e gV
mafmndiuladussrduius ey

iy vov w
nsaAnwwiIsulawm

O
== O
gldnuily S
u 3 Y
< gioygmmm K — — e _/

»
; HALATEUU
: damalpyauunmy EA
AW INUUDIAT i s =
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AN 2

Sequence Diagram

Tufndzysauin

yamaTR b @ingn ot Hguaszuy swteya
wiTasaundn | o ! |
‘ »
[

Egrtent
msTRRRLENTEN

I
I
|
} auEngnias
|

ua RIATI AR

ufledzysdmuih

Py 2 |

Tefindaysfudle |
: _—

Tansdaysamine mamjamng daysin

>
-+

T ndans
wafag

T ndaysnisaes I

Y ¥

ﬂ’]‘W‘ﬁl 3
Entity Relationship Diagram

TuUABUN 3 N1T0BNKUUTEUY (Design) HIdetuuuinaeuienssnegnasisliuluduneuves
Mg sduluuiaeudinenimieiillgssuvnuiiamnsatluldauldess lnedidy
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PONLUUFIUTRLA PONLUUANNTURENTTUTDITTUY BRNWUUNAANS (Output) uazdudndadly (User
Interface) saufisn1soanwuuniniuled dmsugenduarsnldlunisimun Tiun Wsunsy Visual
Studio Code 2020 Ingldn1w1 PHP wagld MySQL Tun1sdaiuteya fannd 4

AN 4
lnssas195ulasiusemaunus 11T 1I9ulaA

wihwdn

v P e
| wy | | VIV | | ztlmw | ANUARLUY ‘ |annum|

i
=]
-]

ety
[l
wdoeiy

e

o '
(% )

tunounl 4 N15Ule (Implementation) R3devhnsnageuivledussaduiusinudndy
Tttty tneligldmuldldanuivledoss Welidvesiu winnuneseddnuiioliaa
anusiuladnszuunsanuaudeanisvesldmudedmunsiig o feenuuuld ﬁy’ﬁﬁ%{]’aﬁﬂms
Usziiumnuilemelavestlifisireriulssiussnduiusiueims
fupoudl 5 M3thzsdnm (Maintenance) Tuszesaasnstngsdne fAdefuumdumsaiiiaiy
ARl 9 Trtudulesdussanduiusiudndulon eiauussansamnnsihau Tnsnuaula
Tual 9 ma'WﬁawmmﬂmmﬁmmimmL%’waq%”mﬁaﬁﬁlﬁaﬁaqfﬁ"msw
3.4 ddntun1snszidaya
1) doyatildanuuuussifiufsnmatazanuvosldnu msdwszsideyalagliaianisuan
LasAad (Frequency) Tuguvasdnievas
2) feyaiildnnuuuuszifiuiifumnsdulszanad mainsgideyalagldadfinim
Ao wardrudoauumnsgy
3) wuudssduiilfdunuuiessuludnuarainasinszanaen (Rating Scale) AvuaLnei
MslvRzuLNNTUSTINMAN 5 556U BsimunnuLLINIsUeadiAdv (Likert Scale) muianansues
s1dun$ Aadang (2551) fmounvvasunuazliziuuniuszfuanufisnelavesgldauiiise
Sulesuomnsiinanntu Ineldasuuunisulanadeyadimumane (s ndans, 2547) fail
A0ds 4.51 -500  Ae Anwitemeleegluszduanniian
Aads 351 -4.50  Ae arwdianelasgluszduann
Aads 251 -350  Ae Arwfianelasgluszdutiunans
A0ds 151 -250  Ae anwiteneleeglusduien
Aads 1.00 -1.50  Ae awdisnelasgluszdutiosiign
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4. NAN15Y
4.1 wan1snaIvleduszaduiusiiuems nsdifinuddulewn Jswinmesysal

lowvsgldaueandu 3 diu Ao 1) duvesauidn 2) dIU0FAUATEUY Lag 3) dIueq
fldauinly Tnsuananantusnvesivleduszoduiusiiueinis Janansdoyantndn
Usgnausny deyauy 289viesevns sUAM BRI waslingszuu wansdanind 59

druvesasndnidunthaensiingssuunslinumihdendu yngldaurludesmsasiasaundn
fanit 10 fldnuduandnanunsaldaulsmsnsendeuazsiarnliigndos dmnnsen Usemame
¥30 Password laignéos azlianunsaitnldauszuuld amdl 9 wihesiuyndnithgssuuainand
11 Wegldsunsen Userame uag Password gndes aziingwiinvendnvosiuledussdusiug
Hrudnadulewn wansdeaudndrunthaendn Usenoude deyandn Teyavesvies doyagunim
foyamnuAnifiunaziieaiuiy fldnulsziananndnaansauanseufniiu 1s9oeiedsinis
uiilvdeyadius uazdldnuimllannsaiFengieyaivludusnduiusiutndulewnldegnadien
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2NN 10
WIaLATANITA

ANA 11
wilvianiulosvesanivn

EnBiay hidu auBasiu Sudv OK

1. duaafiAyidaravav as Lauws wysavmutdu 1 nu
2. dua0a1K1510d gaatdadawand 1,000 uin
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Usenoushe doyantimén deyanins Teyavesios deyaguniw deyarudniiu deyaiieatuiu
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AN 13
wi139N1500ya089907173

f 2 waidu v
- e &
msdacia NoKuQ =
Héui Bo-urwan na Bwa Su- o dxndon
1 5ufi 20 July 2024
IPWa YUMOSSSY 6+ th 9 200ud> aubasu 1900 n
vaubawIi 0400
2 5uR 27 July 2024
aigwa Yunwsssu t6. ruacth 9 sofudu anbAsu 18:00 n
LaNBALI 19.00
3 3ufl 27 July 2024
IgWa YuNWSSSy 16 @pcruacth sofudu aNBASU 20.00 n
DaNGAI 03.00
4 3ufi 26 July 2024
nigwa yumosssy $t641102190106@pcruacth 0936182279 sofudu Laudasu 1700 E
LaNBALI 18:00
s 5ur 26 July 2024
ndgwa yumosssy 5t641102190106@pcruacth 0936182279 safudu LaubAs 19.00
LaNGAIT 2000
6 3ufi 26 July 2024
nlgwa yunwsssu 16 th sofudu waudAsu 2100 n

a < (3 v o dY = 14 ¥ v [ [
4.2 wanmsusziuaun v uleduszrduRusiuemns nsalfnuiwddulew Javia
Wyl

397 1
wansuseidupainnye JulesUseyauniuss eI
= =
518n15UTEAU X S.D. AT
wala
1) UANLEINTOIUNITHNNIUVDITTUY 4.53 0.52 1niign
2) PuRNTUN5UVBITEUY 4.67 0.49 1niign
3) punsldanussuy 4.87 0.35 1niign
4) upNUUasnigvesEuy 4.80 0.41 mﬂ‘ﬁq@
s | 472 0.45 aniign

1115 1 uansransUsziliununwesuldussnduiusiueims lnofideansy
PUI Iﬂamwmmgﬂuﬁwﬁ’umaﬁqﬂ (X=0.72, 5.D.=0.45) Wlofia1sansiesu wuin sunisldau
szuulnenmsmeglussfuanndign (¥-4.87, 5.0.=0.35) fusnaasafovesszuulnenmsiueg
Tuszduanniign (X=4.80, 5.0.=0.41) Mudladdunisiauvesszuulnsnmsmegluseiunnign
(X=04.67, 5.D.=0.49) LLaw?hummmmﬁmiumiﬁwmmaﬁwﬂﬂstW'iamagﬂuszﬁwmﬁqm
(x=4.53, 5.D0.=0.52)
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4.3 wansussiiuanuianalavesfldnidaivladussmdunusiuemis nsdifnwiu
d17dulain Janinysysal

13747 2
wandwitswalaveslgiidnalSulesissdusiugs1ueims
518n13Usediy X | S.D. | sgiupaduiianala

1. MUANNENTATUNITINIUYBLTEUY 4.72 | 0.52 anitg
1.1 amnwanansavessyuulunisianisteya 4.71 | 052 1niian
1.2 anwanansavessyuulunisdiauedeys 4.72 | 051 1Nl
1.3 M3INNGEIUAN o vumthaeiinuwsvay 4.72 | 0.55 1nitgn
1.4 arwgndedumadeslominiy 4.75 | 0.48 1niign
1.5 SEUUATINILAINABINTT VDI T 4.69 | 053 1niign
2. urentun1sINUYaLsEUY 4.77 | 0.48 unilgn
2.1 ANHYNABIVBINTVINIUTEUY 4.77 | 051 1niign
2.2 anugndesvesszuulunsinUsTvesdeyadun | 4.78 | 0.46 1niign
2.3 msadiasaudniinldnunsainunuvesyly 4.76 | 047 1niign
2.4 angndiesvesmsastetilianu 4.75 | 0.48 1niign
2.5 Augndioswasnsiiisay uily JoyanuAnuiu 4.78 | 0.50 1Nl
3. aumsldauszuy 4.75 | 0.47 undign
3.1 nswndstayasne q lussuuiinnuazain 4.72 | 0.51 1niign
3.2 syuudigsensldnu 4.70 | 0.50 1niign
3.3 deruiuansuuaenmilnpuarAddnysidaiau 4.76 | 0.45 1niign
3.4 yupwesnndsuaznmadoulmiuansuunieed | 4.78 | 0.46 niian

ALV T A
3.5 anuaeaalun1sesnLuunte 479 | 043 1Nl
4. §1uAMNUUARAAEVDITEUY 4.78 | 0.45 wndign
4.1 anulasnierein1sidntielaya 4.75 | 0.46 1Nl
4.2 masvuedvslunadldenlussuy 481 | 0.42 1niign
4.3 mamueumsldnumuansyldetngnies 4.76 | 047 1niign
4.4 finsudsiou Torananeing 9 seninaldan 4.78 | 0.46 1niign
4.5 msnsraaevavsneulirumesltszuluszdusing 4 | 480 | 0.43 1niign
53 | 475 | 0.48 aniige

PN - P ' ' v P ~ aAa
3INA15199 2 wanswan1sAnwIAuiianela wudt ngugldeu daduianalaniise
Usgansamnisldauivledlaenmswegluseduuniian (X=4.75, 5.0.=0.48) efa15a518A 1

WU AuanuUaeadevessruulnen mninegluseRunIniiga (X=4.78, 5.0.=0.45) suileidu
N19ueITEUUlngnnsIneglusEAuNInian (X=4.77, S.0.=0.48) sun1sldanuseuulagnin
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segluseauuInian (X=4.75, S.D.=0.47) LazA1UAIINAINITALUNITYINUYBITEUULAEA N
suegluszAuunian (X=4.72, S.0.=0.52)

5. d@jUnauazanusiena
5.1 d3Una

nstnauenanITiteunutaguszasd dail 1) wauduledussrduiuiuoims
nsdAnurudndulen Samdamesysel lunsinuidelivdnnsesnuuunaziaunszuuds
Usenalagldnseuinn1svesansnsiiauseuy (System Development Life Cycle: SDLC) Usenausag
5 fumau Ao MITHUKLIZUY N1TATIHSEUY N1T09NLULIFUU MIRAMIATDUIEUY Wagn15iin
szuulUld Mnuansiiesgiuareanuuuliszuuimuadldaueendu 3 diu fe 1) aunTnaunse
Jamsudludeyadiudi Sungdoyadui vesiosinerns uazsuanseudniiu 2) Jldauiuled
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nsanwauianelavesldszuuluninsinegluszduann Aty 4.46 dulosuuninggiu 0.18
ANENALY: WAIUNIZUU Suvederd saulad
ABSTRACT

This research aimed to 1) develop an online clothing store system, 2) evaluate the
efficiency level of the online clothing store system, and 3) study the satisfaction level of users
of the online clothing store system. This research used quantitative research method and
involved the design and development process using Adobe Photoshop CS6 and Adobe
Dreamweaver CS6 for website design and development. MySQL is used in database design,
XAMPP is used to create relational databases, and PHP is developed and designed to be used
in creating HTML documents. This research’s sample groups were divided into 2 groups which
consisted of 1) 3 computer experts and 2) 22 system users, 1 store owner, 2 store employees
2 manufacturing company’s staffs and 17 customers. The research results found that The

developed system can store customer information, manufacturing company information, clothing
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type information, clothing information, clothing order information, clothing sales information. It
can also add, delete, edit, search data as well as issue receipts to customers. The results of the
overall evaluation of the system's efficiency by experts were at a high level with a mean of 4.31
standard deviation equal to 0.69 and the results of the overall system user satisfaction were at a

high level with a mean of 4.46 a standard deviation equals 0.18

Keywords: Develop System, Clothing Store, Online
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15197 1

f)75‘U53A171J6§J71Jm71/5’71/7557?/6\753‘11‘1197Nﬁ?‘é)mmﬁa\?ﬁﬁwmgﬁ?}/(Funct/'on Requirement Test)
F18n15UTELIY ; sfmsﬂssmu FTLAUAAIN
ALRAY S.D. :

1. mnuausavessrutlunmsinauetoya 4.45 0.69 170
2. F’n’lllE“ﬂlﬂiﬂ‘U@ﬂi%UUiuﬂ’]iL‘?]lamIENLlﬁé 4.33 0.73 170
3. anuanunsavesssuulumsdunuloya 4.27 0.65 un
4. mmmmiaﬁumiwuﬁ'miwznaﬂumimauaum 4.36 0.81 un
5. ANANLNTOVOITEUUTIT U AL a.27 0.65 11N
6. AnuansavessruulumMdanIutleya 4.18 0.60 170
374 4.31 0.69 un

1NA15197 1 WU HANITUTELEUATUAIINAINITOAVOITEUUATIADAIIUABINITVDIL LY
Tngsauegluszauuin A1ede 4.31 (S.0.=0.69) Wlafiarsanlusiediu wuin §Lie7v1gy
lanudAyiuauaiunsavessruulunmsinauedeyauiniianildiade 4.45 (S.0.=0.69) aglu
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siuINN Fe9AaNAe AIANINTAYeITEUUEsTE Bz naTlUNSReUALes TiALadY 4.36 (5.D.=0.81)
oglusziuann anuannsnvesssuvlunmaidenleawy daeds 4.33 (5.0.20.73) eglusziuuin
Amnuannsavesszuvlunsdvudoya uazauamIsavessrUUTInausnlulR daede 4.27
(5.0.=0.65) oglusziuanniniu uazauamsnvesszuvlunsinnisgiudeyaiidade 4.18
(S.D.=0.60) agluszivan auafu

13747 2
MsUssdlus U IUREANSTiFIn 52U (Functional Test)
518n15Us218Y , wgmsﬂszmu TTAUAMAIN
ALRAY S.D. )
1. ANNgNFBIveszUUluNISUARIHATYA 4.52 0.60 niige
2. anugnaesvasszuulumMsduAudea 4.38 0.64 1N
3. Angnapsuessyuulunsusuuuiledoya 4.43 0.60 11N
4. pnugnsisaveszuulunisimiudoya 4.48 0.60 11N
5. anugnaesvesszuulunisesnIeay 4.33 0.73 110
6. anugnadlunIsvinuresszullunIngy 4.18 0.60 110
33U 4.39 0.63 an

910715199 2 Wi wansUsEliuszuuuRadnsilaainszuy Tnssmegluszfuun
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fiAnade 4.33 (5.0.=0.73) agluszduunn wazmnugnaeslunsihauvesszutlunmsiy danade
4.18 (5.D.=0.60) agluszsiuann auawy

31971 3
N19UssdUsEUUNIUNITITIIUYeNTEUY (Usability test)
319n15UTAU ; mlmiﬂszmu FZAUAATN
ALARY S.D. :
1. anuaglunsleanussuu 4.43 0.60 110
2. mudauvestoruTinaniua 4.36 0.81 3110
3. AIMANIZENUDINTIUE LAEATNT I 4.33 0.73 110
q, mmmmzamaﬁauﬂaﬁﬁ%aua 4.38 0.64 11N
5. YuwagmaSuieiinudiesanuiila 4.48 0.60 1N
394 4.40 0.68 Eah
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ANST 4
NITUSUTUTZUUNIUNTTUTZUIBNAYDITZUY (Performance Test)
F1un15UITU ; wagqiﬂs::mu FEAUAUNTIN
ALRAY S.D. :
1. paslumsviuvestusunsulunimsu 4.00 0.82 17N
2. A lun1sUTEIRaRaRUN AL 4.25 0.96 an
3. anudilunisdnauetoya 4.48 0.60 Tl
4. pudslunsuannaannsidonles 4.18 0.60 17N
5. s3tun1studin uily au snenisdeya 4.36 0.81 170
374 4.25 0.76 4n

N5 4 Wud KansUTEIIUSTUUAIUNTSUSEINAaNaYesruY lnesinaglusydunin
a1 =~ A a 14 ' ' v o 1% °o v o <
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aglusgAuNIN AuEIRY

P59 5
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- Nan15UseLiiu AU
318U TERIU S
ALRAY S.D. AN

1. mstmundnsgldszu 4.47 0.70 1N
2. mymviuadgydilduagsvianulunisldonu 4.43 0.71 un
3. M3nivaeuagnaesiunsleutayaiiinssuy 4.53 0.69 un
4. msudenenudeiiawaia Wensendoyadiligndes 4.45 0.72 1N
594 4.47 0.71 gl

1NM15199 5 WU HaN1TUTEEIUSTUUAIUNNSATIRdR UTaRANAAveayanUauingseuy
lngsanegluseiuinn dA1ade 4.47 (S.0.=0.71) WeaRasansieiunudi filigtmayliniudidey
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fumsnsaaeunugndeslunistoudeyadidissuuaniign daade 4.53 (5.0.20.69) agflu
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nan1sUssfiuanufovelavesliseuu Sunededieaulay nsdiAny SHudedudu
$1u1u 22 Au mansdmeaufimelaresldszuuiumedeineoulal wanmafmsd 6

A3 6
Frunslinussuusumedesineeulal
- Nan15useLEY SEAU
189115U LY a4
ARAY S.D. AN
1. fuilemndoya 4.53 039 | wniign
1.1 IAuaiau gnasauiugn 4.40 0.51 Tl
1.2 szuvianumnzay Unaula 4.70 0.48 mnﬁqm
1.3 madndsuienifutuneuiiruseidessuududle 4.50 0.52 170
2. HIUNITDINUUULAZINFULUUTZUY 4.57 0.20 uniign
2.1 MIINFULUUNEABNITEU 4.70 0.48 1niign
2.2 wihnsldanunaniinuaisy viuade 4.60 0.51 1niign
2.3 @dun1300NUUUNAINLAIN AN 4.50 0.52 170
2.4 YAMITNYT WagFURUUMSNYIIANNEIENLLAZ 1 4.50 0.52 Ty
JENeH
3. fuAUEINITATUNSYINU 4.30 0.18 EVal)
3.1 spuvilanugneeslunisussanana 4.40 0.51 11N
3.2 Anusalunisussanawa 4.20 0.42 ann
3.3 SEUUAMNIOLTIUY 4.30 0.48 170
374 4.46 0.18 4n

1NA15197 6 a3uladn nansussuauianalaveldsruunidenisiaunseuuiueg

Forooulay Tnedldow $1uau 22 au Tnesawegluseduun fiaade 4.46 (5.0.20.18) §ldnu
szuulimnuddgyfufunisesnuuunazdnguuuuszuuanniign daade 4.57 (5.0.=0.20) ogflu
sgfunniian sesasnie duillomdoya fidade 4.53 (5.0.20.39) aglussduuniian uazdu
ANanansalumsien Seads 430 (5.0.20.18) egluszfuanniign mudiu assaedutendy
10l il

sfunnseenLUULadagULUUsEUY dAeds 4.57 (5.0.20.20) agluszduuniign Taelv
Aduszuulinuddgludssfiunsdnguuuuiedenissnuanniian Saeds 4.70 (5.0.=0.48)

aglusgdunnyan sesaunde nimsldnunaniiauameny viuady denade 4.60 (S.0.=0.51)
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Tunsuszanana firiade 4.20 (5.0.20.42) agluszduann muddu

5. @gduarafiusenan1sidy
5.1 d3Una

MmstassuUuederitooulal nadifnw Sudeduidu aunseagunansideldded

1) Han51AT1e9 sUuUIsiantsiunedesiooulay nadifinu Hudediundy 3
Tim&nnisesnuuuLaziamnszuy Sedszgndlaglireasimuiszu (System Development Life
Cycle: SDLC) Usenaudie 5 unou Ao N15319UNUSEUU N15ILASIERIZUY N1508NLUUTEUY
A1SRAUIMAEIUTEUY wazn1sinszuululd Taewededlefildlunisiauissuu Touwn Tusunsy
Adobe Photoshop CS6 way Adobe Dreamweaver CS6 ldluniseanuuunasimunivlesd MySQL
Ilun1seenuuugiutdaya XAMPP ad1agiutayaideduiug way PHP WAUILaZ 09N LUUL LD
Tgulunisasraenansuuy HTML

2) nansUsEiuUsE AN ANTeIsEUUUIINSTAn s unedefeeulat nsdiAnw Suidedn
uidu TaediBermng $1uau 3 au wudn Yszdvsnmwesszuulunmsiy oglusziuunn
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wdesdlefldlunisWaunie TUsunsu Adobe Photoshop CS6 uaz Adobe Dreamweaver CS6 Mlu
nseenwuukasiauIuled MysaL Mluniseenuuugiudeya XAMPP af1egudeyaidadumius
way PHP Waiwwazeanuuuindieldnulunisadisenasuuu HTML nadnsiildainnswamunssuy
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1) Hauddessuudunedediesulat nsdlne Suderundu wuin stuuRiwaLnaanse
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f\mmwauaaﬂm mamamwmmam Toyause LEeEn fuémat,aam mamamiawmaam Toya
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fanea it WuLsEMElRUINsTdUInwnIsUsEneugshasaulal Tslimduled wrdifnd 18



104 Journal of Mass Communication Technology, RMUTP, Volume 10 No. 1 (January — June 2025)

wazusnsiauIvled meusSeniuulfnlunisimuwl Vuleddmsuanndndnidunig lngsguu
anunsadusunliazauihuamiaduiiesesduld dsumausenldueunnglinasddavihiau
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sowaluladiaiioussdusiuiumsUssndaiusanuivieadien  Tnenmsmeglusziuinn daade
Wiy 3.76 wazdudsauuanas VR 0.77

AndAy: Anuduriuasy @ouivieniley uluiu nsUssduiug
Abstract

This research aimed to 1) develop virtual reality technology in tourist brochures in
Bang Khae Yaeng Subdistrict, Mueang District, Pathum Thani Province, and 2) study the
satisfaction of users of augmented reality technology in tourist brochures. This research was
mixed-methods research, with the population divided into 3 groups: 1) 10 people for
qualitative research, such as community leaders, community enterprise groups, villagers, and
stakeholders; 2) 4 experts to evaluate augmented reality technology in tourist brochures; and
3) 400 people who visited tourist attractions for quantitative research. The results of the
research on satisfaction with augmented reality technology in tourist brochures from 400
respondents showed that overall satisfaction with augmented reality technology in tourist

brochures was at a high level, with a mean of 3.76 and a standard deviation of 0.77.

Keywords: Augmented Reality, Tourist Attraction, Brochure, Public Relations
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Abstract

This research aims to 1) produce digital media video on gender-neutral clothing and 2)
study the satisfaction after watching digital video media on gender-neutral clothing. The
research methodology involves studying theoretical information from books, documents,
articles, and related research works to produce a digital video media on gender-neutral
clothing, consisting of three parts, using the 3P video production process: 1) Pre-Production,
2) Production, and 3) Post-Production. Afterward, the quality is evaluated by three experts
who provide feedback for improvements and assess satisfaction with the study sroup, which

consists of 100 members of the online social network group (Facebook Group) focused on
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social reflection short dramas. The study concluded that the quality assessment of the post-
production of digital video media on gender-neutral clothing by the three experts showed
that overall opinions were at a high level (X=4.40, S.D.=0.84). The results of satisfaction
assessment after watching digital video media on gender-neutral clothing from the study group
of 100 individuals were at a high level (X=4.42, S.D.=0.68). The study group's satisfaction after
viewing indicated the effectiveness of using media for promoting acceptance of rights,
freedom, and social equality in Thai culture.

Keywords: Video Media in The Digital System, Campaign, Clothing, Gender identity
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UnANNENTIEULLIAN “USummaansnsaiz” (Public Sphere) TadiBas AL BLUBSA
Utrgen Habermas) MlauoinderluuSunmamsnsarsunuuvilsiisiunumddylunsdaaduamnmdy
Uszilae mmduiuiilissrmuansouanseuaiidludesdusmedadudaszuasianonie
il SumngnsnisazuAnuiisindedieuesulatifu Bunmaasisnsfiamd siunaliuszansy
nnTumANEnge wemuuansUngmsaiusduiiist s eunedetlsiuiudussrsuay s
fuiidedsnueoulafinndinselssfunntu wissesldiuiidedinuesula Wensiaan aendes
wazauAuUszTudeuiy Bdluniniudell “aviunsauisnooulat” Avmihdiunuisaes
aonuuLaBiEnnseindududsnnuduiuafvssrrudiuumnn uneruauedtludsaulnedy
doderuooulatifuldifies “Hufifasisas” (Semi-public Space) msrzUszawuliiannsanans
anuAadiumanisdesldesdudassanmsunsnussvessy vl Usummsdsauuaznisdiondy
Seulvddalunsadaiuamaassazwasnsiauenunduussrsulnevesdang uaeduiordoetu
ANUMNEYDIA1I1 “asnsae” Adndufesefuneanifesiudnuniniedlanazyanalateii
“eruduansisae” FefBurrasnsaimndinsaliudeldmuassasswesszusuUsyrsulag

AANARY: USuaumaasnsae Wunneasisae Usseisulee
Abstract

This article examines Jurgen Habermas's concept of the “Public Sphere”. He argues that
media is a form of public sphere that plays a key role in promoting democracy, as citizens are
able to express their opinions on public matters freely and equally. There are also phenomena
and studies that demonstrate that social media serves as a public sphere that empowers citizens
even more. The article demonstrates specific occurrences in Thai society, pointing out that while
citizens increasingly use social media to critique the state, state agencies also employ these
platforms for surveillance and control. Furthermore, there is an “online witch hunt movement”

that acts like the state, electronically monitoring and prosecuting numerous citizens. The article
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argues that, in Thailand, social media could be merely a “semi-public space”, because citizens
cannot freely express their political opinions without state sanctions. The social and political
context is crucial for creating a Public Sphere and developing democracy. It also concerns the
meaning of “public” which should be discussed regarding what and who are included so that they

can be critiqued through media democratically.
Keywords: Public Sphere, Semi-Public Space, Democracy
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Abstract

Human language is a complex semiotic system that facilitating communication and
distinguishing humans from other species. This article examines human language through a
semiotic perspective, incorporating foundational theories from Ferdinand de Saussure and
Charles Peirce. It investigates how signs, symbols, and interpretation shape linguistic
communication and critiques notions of linguistic superiority by advocating for linguistic
equality. The study synthesizes existing semiotic theories while incorporating recent
discussions on multimodal communication and linguistic diversity. A case study illustrating
semiotic principles in a real-world commmunication scenario highlights the practical application
of semiotics, elucidating how messages are transmitted through signals (any message sent from
one party to another) and channels (mediums used to transmit these signals). The findings
emphasize the necessity of recognizing all human languages as equally valuable within their
respective cultural contexts, rejecting the idea of linguistic superiority based on structural,
historical, or biological factors. This study contributes to contemporary semiotic debates and

language inclusivity by integrating theoretical and applied perspectives.
Keywords: Communication, Human language, Linguistic diversity, Semiotics, Sign systems
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1. Introduction
1.1 Language and Semiotics Perspective

Language is a dynamic and structured system characterized by rules and structures,
including grammar and vocabulary, enabling precise conveyance of meaning. It evolves and
adapts to social contexts, cultural norms, and individual needs, serving as a crucial tool for
communication, collaboration, and social cohesion. Humans can connect, express empathy,
negotiate, and form social bonds through language while shaping their identities and cultural
values. It is the primary means of expressing thoughts, ideas, emotions, and experiences,
allowing for the sharing of knowledge, stories, and perspectives. Language also facilitates
cooperation and collaboration, enabling people to coordinate actions and work together
toward common goals. Additionally, it plays a key role in transmitting cultural knowledge
and values across generations and influences how humans think and perceive the world.
Language continually adjusts to new technologies, social trends, and cultural shifts as an
evolving and adaptable entity.

Semiotics, the study of signs and meaning-making processes, provides a framework for
analyzing how language functions beyond its structural elements. Building upon Saussure’s
structuralist approach and Peirce’s triadic model, semiotics help uncover the intricate
relationship between linguistic signs and social meaning. While existing literature has
extensively analyzed semiotic structures, this study aims to bridge theoretical semiotics with
practical linguistic applications.

1.2 Research Gap and Objectives

Despite the well-established theories of semiotics, limited studies explore their
relevance in discussions of contemporary linguistic diversity. This article seeks to:

1) Critically examine how semiotics influences linguistic communication and meaning-
making.

2) Demonstrate the application of semiotics in real-world scenarios through a case study.

3) Challenge linguistic superiority by promoting the recognition of all human languages
as equally valuable.

4) Synthesize traditional semiotic theories with modern linguistic research to provide a

contemporary perspective on linguistic equality.
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By achieving these objectives, the article will offer readers a thorough understanding of
human language, enhancing their knowledge of linguistics, semiotics, and related fields.
Furthermore, it will promote a deeper appreciation for the complexity and importance of
language in human communication and culture.

1.3 Key Areas of Semiotic Analysis

Semiotics provides a systematic approach to analyzing language as a structured system
of signs. This includes its components—phonemes, which are one of the smallest units of
speech that make one word different from another (For example, the difference between
"pin" and "pan" depends on the vowel, i.e., the phonemes /1/ and /ae/), morphemes, the
smallest unit of language that has its meaning, either a word or a part of a word (For
example, "Worker" contains two morphemes: "work" and "-er"), syntax, which deals with the
grammatical arrangement of words in a sentence (For example, the company’s board
meeting starts at 10.00a.m every Monday) and their roles in forming coherent messages
(Mingers & Willcocks, 2017). Beyond structural analysis, semiotics examines how meaning is
created and conveyed through linguistic signs, uncovering the interplay between signs,
meanings, and their cultural or social contexts (Thellefsen et al., 2018). Additionally, the
semiotic lens extends beyond verbal language to encompass multimodal communication,
such as gestures, visual symbols, and auditory cues. This comprehensive view helps
researchers understand how meaning is generated and interpreted in various communicative
and cultural settings.

1.4 Relevance of Semiotics to Linguistic Diversity and Inclusivity

Language reflects and shapes cultural norms, values, and identities, functioning as both
a cultural artifact and a tool for social interaction. Researchers can explore language's role in
constructing social identities and negotiating power dynamics by investigating language
through a semiotic perspective. Moreover, semiotics also challenge notions of linguistic
superiority, promoting recognition and celebration of linguistic diversity. This perspective
underscores the equal importance of all human languages, fostering inclusivity and respect
for diverse linguistic practices and traditions. In addition, semiotics enriches our appreciation
of human culture and communication by deepening our understanding of language and

paving the way for interdisciplinary research and a more inclusive worldview (Halliday, 2010)

2. Theoretical Framework: Semiotics and Language

2.1 Defining Semiotics and Its Core Components
Semiotics studies how meaning are transmitted through signs and symbols. It consists of
three key elements: the signifier (physical form), the signified (concept), and interpretation.
Peirce expanded this with his triadic model, introducing the interpretant as the cognitive
process linking signs and meaning. In this view, language is not merely a set of words but an

evolving system of symbolic representation.
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2.2 Theories of Semiotics in Linguistic Studies
1) Saussure’s Structuralism and Language as a System

Saussure's linguistic sign theory focuses on the signifier and signified two inseparable
sign components. The signifier is the physical form or sound pattern associated with a sign,
while the signified is the mental concept or meaning represented by that sign. Saussure
emphasized the arbitrary relationship between the signifier and the signified, highlighting
shared conventions within a specific linguistic community. He distinguished between
synchrony and diachrony in language study, focusing on the relationships and structures within
a given language system and the historical development of language over time. He introduced
the concepts of langue and parole to differentiate between the abstract system of language
and its concrete manifestations. Saussure's ideas were foundational in developing
structuralism, a theoretical framework that examines the underlying structures and systems
within different disciplines. His contributions to semiotics and linguistic sign theory
revolutionized language study and laid the groundwork for subsequent developments in
linguistics and semiotics.

2) Peirce’s Triadic Model and Linguistic Interpretation

Peirce's triadic model of signs, known as semiotics or Peircean semiotics, is a
comprehensive framework for understanding the nature of signs and their relationship to
meaning. The model consists of three interrelated components: the sign object, the
representamen, and the interpretant. The sign object represents the actual object, concept,
or event to which the sign refers, while the representamen is the physical or mental form
representing the sign object. The interpretant is the mental process or understanding triggered
by the sign, referring to the meaning or interpretation the sign conveys to the interpreter.
Peirce's model emphasizes the dynamic nature of signs and the interpretive processes
involved in meaning-making. It acknowledges that the meaning of a sign is not fixed but
depends on the interpretant, which can vary among individuals, cultural contexts, and
historical circumstances. The model aligns with the view that language is a dynamic and
context-dependent system, recognizing that the meaning of linguistic signs can evolve and
change over time.

Peirce's triadic model of signs broadens the understanding of signs beyond Saussure's
dyadic model, emphasizing the interpretive dimension and the relational dynamics involved
in signification. It has profound implications for studying language, semiotics, and
communication, offering a comprehensive framework to analyze the complexities of linguistic
signs and their role in meaning-making.

3) Contemporary Research in Semiotics and Linguistics

Contemporary research in semiotics and linguistics delves into an intricate

relationship between language, signs, and meaning, exploring how these elements shape our

understanding of the world and culture. Key areas of study include Linguistic Semiotics, which



155315mAluladaea15uIaYY UNs. WszuAs U7 10 aUudl 1 (Uns1A4 - da1e/u 2568) 165

examines how linguistic signs such as words and phrases convey meaning and function as a
sign system, and Visual Semiotics, which investigates the significance of visual signs, such as
images and symbols, in communication. Gatkowski & Kopytowska (2018). Social and Cultural
Semiotics focus on interpreting and using sign systems within specific social and cultural
contexts, highlighting their role in shaping cultural norms and values (Moerdisuroso, 2017).
Cognitive Semiotics explores the mental processes involved in conceptualizing and
understanding signs. At the same time, Digital Semiotics, a growing field, investigates the
semiotic aspects of digital communication, including social media and online interactions
(Hutson et al., 2024). Discourse Analysis emphasizes how language creates meaning and
constructs social realities in context, and Semiotics and the Philosophy of Language investigate
the philosophical underpinnings of meaning and communication (Simoes & Hautz, 2024).
These interdisciplinary approaches, often applied in anthropology, sociology, psychology, and
art history, enrich our understanding of cultural phenomena and human behavior.
4) The Relationship between Signs, Meanings, and Interpretation

The relationship between signs, meanings, and interpretation is crucial to
understanding how communication and semiosis (the process of creating and interpreting
signs) occur. The following is an explanation of their relationship. Signs are the fundamental
units of communication and semiotics. They can be words, images, sounds, gestures, or any
other meaningful form. Signs function as representations or pointers to something else beyond
themselves. For example, the word "tree" is a sign that represents the concept or object of a
tree. Meanings are associations, concepts, or ideas connected to signs. They are the mental
representations or interpretations that individuals attribute to signs. Meanings are not inherent
in signs; they are constructed and assigned by individuals or within specific cultural and social
contexts. Meanings can be conventional, culturally determined, or subject to individual
interpretation (Li & Karakowsky, 2001).

Interpretation refers to the process of assigning meaning to signs. It involves
understanding, making sense of, and deriving significance from signs. Interpretation occurs
within a context, influenced by individual perspectives, cultural knowledge, and shared codes
or conventions. Interpretation is a dynamic process that can vary among individuals and across
different cultural or social groups. The relationship between signs, meanings, and
interpretation can be understood as follows.

The connection between signs and their meanings is crucial. Signs act as carriers of
meaning and have a referential relationship to the meanings they represent. The "red traffic
lisht" sign signifies the need to stop or halt. The relationship between signs and meanings can
either be conventional, where a shared understanding exists within a linguistic community, or
subjective, where individuals attribute personal meanings to signs. Interpretation involves
understanding or decoding the meanings associated with signs. It requires making sense of

signs within specific contexts and using cultural, linguistic, and contextual knowledge to derive
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intended or inferred meanings (Bowcher, 2018). Personal experiences, cultural backgrounds,
social norms, and individual perspectives all influence interpretation, and different interpreters
may derive slightly different interpretations from the same sign based on their unique contexts
and prior knowledge. It is worth noting that the relationship between signs, meanings, and
interpretation is fluid and context-dependent. Meaning is not fixed or inherent in signs; rather,
it emerges through the interpretive processes of individuals or within specific cultural and
social contexts. The interpretation of signs is a multifaceted and ongoing process that involves
negotiating shared meanings and creating new interpretations based on individual experiences
and cultural influences. Understanding the connection between signs, meanings, and
interpretation is crucial in linguistics, semiotics, communication studies, and cultural studies,
as it offers insights into how communication happens, how meaning is formed, and how
individuals derive significance from signs in various contexts (Fatemi, 2014).

This discussion will be incomplete without referring to sign language, which, according
to linguistic terms, is as rich and complex as any spoken language, despite the common
misconception that they are not "real languages."

5) Sign Language

Sign language refers to any form of communication that uses bodily movements,
especially of the hands and arms, when spoken communication is impossible or preferred.
Many believe this practice is older than speech itself. Sign language can be expressed in various
ways, from simple gestures such as grimaces, shrugs, or pointing to more complex
combinations of coded manual signals reinforced by facial expressions and sometimes
supplemented with words spelled out in a manual alphabet. Sign language serves as a means
of communication when vocal communication is not an option, such as between speakers of
different languages or when one or more participants are deaf (The Editors of Encyclopedia
Britannica, 2024). Sign languages are often misunderstood and undervalued as "real languages."
However, linguists have thoroughly studied numerous sign languages and have found that
they exhibit fundamental language properties (Sandler & Lillo-Martin, 2006; Baker et al., 2016).
This means that sign languages are as intricate and multifaceted as any spoken language. For
instance, sign languages exhibit the properties of the duality of patterning and recursion (Bross,
2020). It is important to note that sign languages are not mime, as their signs are conventional
and often arbitrary. It may not have a direct visual relationship with their referent, as most
spoken languages are not onomatopoeic (Pirot & Ali, 2021). While iconicity is more prevalent
in sign languages than spoken ones, the difference is not absolute. Additionally, sign languages
have complex grammar and can be used to communicate about any topic, from the concrete
to the abstract. (Taub, 2001). The visual modality of sign languages enables a more
comprehensive expression of the human preference for close connections between form and
meaning, which is present but constrained in spoken languages. It is crucial to understand that

sign languages are not visual representations of spoken languages created by educators or
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simply a code of the surrounding spoken language community (Pinker, 1995). Similar to spoken
languages, sign language varies from one country to another. Each country typically has its
version of sign language unique to its region and culture. For instance, American Sign Language
(ASL) differs from Australia's Auslan sign language, which differs from the British Sign Language
(BSL) used in the United Kingdom. A person fluent in ASL may find it challenging to understand
someone using a local version of sign language in Sydney, Australia, since the signs and
gestures used are different, such as different dialects and accents in oral language (National

Geographic Society, 2024).

3. Analysis of the signifier and the signified in human language

To analyze the relationship between linguistic signs and their meanings, it is essential to
examine the signifier (the physical or auditory form of the sign) and the signified (the concept
or meaning it represents) (Stawarska, 2015). This is how it can be done:

1) Select a specific word or phrase from a language to analyze.

2) Determine the signifier, which can be a sound pattern, a written symbol, or a gesture
representing the sign. For example, in the word "cat," the sound pattern /kset/ or the written
symbol "c-a-t" is the signifier.

3) Explore the concept or idea associated with the linguistic sign, which is the signified.
In the case of "cat," the signified would be the concept of a minor, domesticated feline animal.

4) Remember that meanings can be conventional (commonly understood within a
linguistic community) or contextual (varying based on specific situations, cultural references,
or individual interpretations).

5) Analyze whether the signified is influenced by conventional usage or if it carries
additional or nuanced meanings in specific contexts.

One potential next step in your investigation is to examine the relationship between the
signifier and the signified. Please take a moment to reflect on how the signifier connects to
the concept it represents and consider any cultural or associative connections. It is essential
to analyze how the signifier may differ across languages or dialects yet still convey a similar
or related signified. Remember that the relationship between signifier and signified can vary
between languages, cultures, and individual speakers, so it may be necessary to analyze how
they differ or overlap in different linguistic contexts. It is also essential to consider the potential
for linguistic and cultural relativity when interpreting and understanding signs.

To complete the process, it is crucial to contextualize the analysis. This means placing
the analysis of the signifier and the signified in a broader linguistic, cultural, and social
framework. It is essential to consider the impact of cultural norms, historical factors, and social
dynamics on the interpretation and meaning of signs. By examining how contextual factors
influence the relationship between the signifier and the signified, analyzing these factors in

human language can lead to understanding the complex connections between linguistic signs
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and their meanings (Chandler, 2019). This analysis comprehensively explores how language
represents and communicates ideas, concepts, and experiences.
3.1. An analysis of semiotics and its contemporary relevance to linguistic studies.

As discussed above, semiotics is a field of study that examines signs and symbols and
their interpretation within different contexts. Developed primarily by scholars such as
Ferdinand de Saussure and Charles Sanders Peirce, semiotics has evolved into a
multidisciplinary approach that spans linguistics, anthropology, sociology, psychology, and
beyond (Yakin & Andreas., 2014). Its contemporary relevance to linguistic studies lies in its
ability to provide a framework for understanding how meaning is constructed and
communicated through language. One of the semiotics' key contributions to linguistic studies
is its emphasis on the arbitrary nature of linguistic signs. Saussure posited the concept of the
signifier (the form of the sign) and the signified (the idea or meaning associated with the sign),
highlighting that the relationship between them is arbitrary. This insight challenges the notion
of language as a direct reflection of reality and underscores the importance of understanding
how signs acquire meaning within specific cultural and social contexts.

Furthermore, semiotics offers valuable tools for analyzing various aspects of language
beyond mere words and sentences. It allows researchers to explore the significance of
linguistic phenomena such as metaphor, irony, and ambiguity, which play crucial roles in
communication but are often overlooked in traditional linguistic analyses (Thellefsen &
Friedman, 2023). Semiotics enriches our understanding of language use and its effects on
interpretation and discourse by examining how these rhetorical devices function as signs.
Moreover, semiotics provides a framework for studying the role of non-verbal communication
in linguistic interaction. Gestures, facial expressions, intonation, and other non-verbal cues are
integral to communication and contribute to the overall meaning conveyed in linguistic
exchanges. Semiotic analysis helps elucidate how these non-verbal elements function as signs
that complement or sometimes even contradict verbal messages, shaping the interpretation
of communicative acts (Agustia & Kurniawan, 2022).

In addition, semiotics offers insights into the relationship between language and power.
Through discourse analysis informed by semiotic principles, researchers can uncover how
speakers use language construct social hierarchies, reinforce ideologies, and exert control over
individuals and groups. By examining linguistic signs within their broader sociopolitical contexts,
semiotics contributes to critical inquiries into issues such as language ideology, linguistic
discrimination, and the representation of marginalized communities. (Barrett & Dovchin, 2019).
Furthermore, in the era of digital communication and new media, semiotics are especially
relevant. The proliferation of visual, multimodal texts in digital environments necessitates new
analytical tools for understanding how images convey meaning, videos, emojis, and other non-
linguistic symbols. Semiotics offers a robust framework for analyzing the complex interplay of

verbal and visual signs in online discourse, shedding light on phenomena such as meme
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culture, emoji usage, and the semiotics of social media platforms. Semiotics continues to be
an essential theoretical framework in linguistic studies due to its comprehensive approach
towards meaning-making and communication. It explores the complex interconnections
between signs, symbols, language, and culture, which enhances our knowledge of linguistic
phenomena and their impact on society. Semiotics provides valuable insights into how
language shapes and reflects human experience in diverse contexts. Overall, it enriches our
understanding of language and its significance in shaping our lives (Zlatev, 2018; Ollerhead,
2019; Qadha & Mahd, 2019).
3.2 Applied Semiotics: A Case Study in Communication

To illustrate semiotic principles in real-world contexts, consider a restaurant scenario in
which a customer requests a “Coca-Cola,” and the waiter responds affirmatively as follows.

Suppose a thirsty individual enters a restaurant or hotel, sits at a table, calls a waiter,
and says, "Coca-Cola, please."

The waiter will likely respond by saying "Right" or "OK" and will bring a Coke shortly.

Analyzing this situation from a semiotic perspective reveals that the signal in this
interaction is the sound produced: / koU. k® 'koU.1®/. This signal is transmitted from the
speaker’s mouth to the waiter’s ears along the oral-auditory channel. The message is encoded
as / koU. kalkoU.la/, though its form could be altered—for example, "Coca-Cola,
Buddy"—which would convey a different meaning or nuance.

When the waiter replies, "Right" or "OK," it indicates the message has been successfully
decoded. This scenario represents a simple yet common real-world example of human

interaction, demonstrating the communication process involved, illustrated in the diagram

below.
I——- Response (Feedback) [¢
Receiver Sender
Sender (Encodes)  p—————) Receiver (Decodes)
A Message Medium the Message

Semiotic analysis reveals:

e Signifiers: The spoken words and auditory signals.

o Signified Concept: The understood request for a beverage.

e Interpretation: The waiter’s recognition and confirmation of the request.

This example demonstrates how linguistic communication relies on shared conventions and
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interpretative processes. Similar frameworks apply to non-verbal and cross-cultural
communication.

The example above shows how human language operates as a semiotic system, where
signs convey and interpret meaning within specific contexts. It is an acceptable demonstration
of the complexity and efficiency of our communication methods.

So far, semiotics has centered on some features standard to all communication systems.
However, we will now explore our primary interest : human language.

Recorded literature indicates that the attention of linguists, anthropologists,
sociolinguists, and psychologists has attracted different aspects of human language for
generations (Lightbown & Spada, 2006). The first thing that comes to mind when discussing
human language is its uniqueness among all communication systems, highlighting how
versatile language is. To understand this language characteristic, consider what the traffic lights
can convey. GO, READY, and STOP, only a few messages. Likewise, the number of messages
that animals can convey is limited. However, people can talk about anything under the sun
using human language. Given this ability, it is worth discussing in some detail what enables
humans to use language so remarkably.

3.3. A language is a system of arbitrary vocal symbols.

Bloch and Trager (1942, p. 5) define language as "A language is a system of arbitrary vocal
symbols using which a social group co-operates." Examining this definition reveals that each
keyword is a language characteristic. Thus, it can be concluded that a language is a set of
symbols.

For example, (returning to the restaurant scenario) the signal: Coca-Cola consists of at
least four symbols: / koU. k® koU.l®/. The substance of these symbols is the sound
produced by the mouth. Hence, they are vocal symbols. A symbol is a form that stands for
some real thing, i.e., some meaning. Thus, there are different symbols for different meanings.

The term 'vocal' may need further clarification because the language can be written and
spoken. When symbols are produced with the mouth, a phonic medium is used. However,
the same symbols can be created by drawing bits of lines on paper with a pen or a pencil.
This method is called a graphic medium. This transferability of the medium appears to be a
unique feature of language. Then, if language can be both spoken and written, the question
next arises as to why language is defined as vocal symbols. In a language discussion, linguists
are generally concerned with spoken language or the 'primacy' of language. The primacy of
speech means that speech is fundamental, and writing is only secondary. There are many
reasons to justify this view. Some of them are stated below.

o Structural priority: People write what they speak. This does not mean that spoken
language and written language are identical. This only means that writing is a device that
transfers the phonic medium to a graphic medium. Furthermore, over 3,000 languages are

spoken worldwide, but only a few hundred have established writing systems. Based on this
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premise, one cannot conclude that unwritten languages are not languages. On the other hand,
there is no language, which is only written and not spoken (Dunn et al., 2011).

e Historical priority: Human beings have spoken languages for millions of years, but
the history of writing is not even five thousand years old (Lyons, 1981).

e Every human speaks a language daily, but most do not read or write.

e Biological priority: Spoken language is natural, whereas written is artificial. Written
language can be said to be man-made because every human child acquires spoken language
without conscious learning (Lyons & Le Page, 1981).

e There is no logical connection between the form and its meaning.

A linguist can understand that language is spoken for specific reasons. With that in
mind, the importance of the term ‘arbitrary’ in Bloch and Trager's (1942) definition is
highligshted. In natural languages, vocal symbols are arbitrary, meaning there is no logical
connection between a symbol's form and meaning. For instance, the word 'pen' has no
inherent link to the object it represents. This word only refers to a writing utensil through a
collective agreement among English speakers. Occasionally, some words in a language may
be onomatopoeic, such as 'crow," flutter,’ and 'splash," which resemble their corresponding
sounds. However, this is not a commonality among all words. Arbitrariness extends beyond
words to sentence structures (Monaghan et al., 2014).

For instance, there is no logical reason why "He is a doctor" is a statement and "Is he
a doctor?" is a question. It is merely an agreement among English speakers to interpret them
as such. Language's arbitrariness makes it so versatile since we are not limited in our ability to
assign forms to various meanings. Without arbitrariness, creating words for abstract concepts
such as democracy and kindness would be impossible. The beauty of arbitrariness is that
anything can represent anything.

e Duality of human language

Another characteristic distinguishing human language from other communication
systems is its efficiency, which stems from duality. Language forms consist of units ranging
from the smallest unit, phonemes, to larger units, such as syllables, morphemes, and words.
Phonemes and syllables have no meaning, while morphemes and words are meaningful. This
means that meaningful units are composed of meaningless units. For example, the word
"umbrellas" has nine phonemes, which make up three syllables: Am, brel, la;z. Neither
phonemes nor syllables hold meaning individually, but they can create meaningful units when
combined. In the case of "umbrellas," the two morphemes, umbrella+s, have meanings as
complete words. This duality is essential to language because it enables us to create unlimited
words from just a few phonemes (Yule, 2010). In contrast, if each phoneme or syllable carried
a distinct meaning, our vocabulary would be constrained. Thus, language's arbitrary nature and
dual aspects are essential characteristics that contribute to its effectiveness as a

communication system.
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According to Bloch and Trager, the keyword "System" is an essential language
element. A language is a collection of symbols and a system of symbols. This was first
introduced by Swiss linguist Ferdinand de Saussure in 1959. To better understand this, imagine
a game of chess. The chessboard, pieces, and rules for moving them make up the game.
Similarly, language games have phonemes, morphemes, and words, along with rules for using
them in speaking or writing (Fromkin et al., 2011). For instance, in the English language system,
the sentence "Peter ate a piece of bread" is correct, while "ate a piece of bread Peter" or "A
piece of bread ate Peter" are not. The system's rules are invisible but can be discovered
through the operation. The symbols and rules form the system, also known as "structure." If
people cannot understand or produce a language for various reasons, it becomes limited in
use, even if it has all the other characteristics of a language. However, human language is
productive, and this characteristic is explored in the next section.

e Productivity of human language

Humans possess an exceptional ability to produce and comprehend an infinite
number of utterances that have never been heard or spoken before, as stated by Chomsky in
1965. This is mainly attributed to the productivity of human language, which permits the
creation of novel sentences, except for conventional expressions such as "Good morning,"
"How are you?" and "I'm fine. Thank you." (Pagel, 2017). Despite the limited number of
phonemes, morphemes, and words in a language, we can use them to generate uncountable
sentences, which is exclusive to human communication. On the other hand, animal signals
have fixed messages as our "Good morning." Chomsky emphasizes that the productivity of
language results from its structure dependence and recursiveness, where specific grammatical
constructions can be extended limitlessly by applying the same rules repeatedly. For instance,
noun phrases can be coordinated indefinitely, such as Jack and Jill and Annie and Frank went
dancing (Robins, 1980).

According to Hockett's (1960) study on the origin of speech, four unique design
features distinguish human communication. One such feature is displacement, which enables
communication across time and space. This means that people can discuss past and future
events. Yule (2010) supports this idea and notes that displacement also enables people to
talk about people, places, and things (such as angels, fairies, Santa Claus, Superman, heaven,
and hell) that are known to exist. Additionally, Firth (cited in Widdowson, 1971, p. 102)
comments on another characteristic of human language.

The moment a conversation starts, whatever is said is a determining condition for
what in any reasonable expectation may follow. There is a positive force in what you say, and
there is a negative side, too, because what you say shouts out most of the language of your
companion, leaving him only a limited range of possible responses.

After carefully analyzing Firth's claims, it is evident that our ability to express

ourselves is limited by the social rules, norms, and ethics that have already been established



155315mAluladaea15uIaYY UNs. WszuAs U7 10 aUudl 1 (Uns1A4 - da1e/u 2568) 173

in our respective societies. While human language also incorporates other aspects, such as
language functions, use, and rules, this article does not delve into those topics.

Semiotics also recognizes the role of context in shaping the meaning of language. Its
internal structure does not solely define language but is profoundly influenced by the social
and cultural contexts in which it is used. Pragmatics, the study of language in context, explores
how meaning is constructed through the interaction of language users, their intentions, and

the situational context.

4. Linguistic Equality and the Semiotic Perspective
4.1. Language Diversity and Cultural Significance

Human languages are not just communication tools but also integral to a community's
cultural heritage and identity. Each language carries unique cultural knowledge, traditions, and
expressions, contributing to human culture's diversity. Preserving and valuing all languages is
crucial for safeguarding cultural identities and promoting diversity. Language also shapes
cognition and worldview, influencing our thinking, perception, and interaction with the
environment.

The Sapir-Whorf hypothesis suggests that linguistic structures influence perception and
thought. For example, some languages have multiple words for "snow," allowing speakers to
perceive and describe different types of snow more precisely (United Language Group, 2017).
Additionally, Language helps us categorize and classify the world around us. For instance,
some languages have specific terms for colors that others do not, which can affect how
speakers of those languages perceive and differentiate colors (Malik-Moraleda et al., 2023).
Meanwhile, different languages use various methods to describe spatial relationships. For
example, some languages use absolute directions (north, south, east, west) rather than relative
directions (left, right, front, back), influencing how speakers navigate and perceive space
(Cottier, 2023).

Another characteristic of language concerns time. How languages encode time can affect
how speakers think about and experience time. For example, some languages consider future
events closer or more immediate than others, influencing planning and future-oriented
behaviors (Lancaster University, 2017). Moreover, language reflects and reinforces social
structures and cultural norms. For example, formal and informal address forms in Japanese
or Spanish can shape how speakers perceive social relationships and hierarchy (Shashkevich,
2019), while a language's specific vocabulary and grammatical structures can affect memory
and cognitive processes. Being multilingual enhances cognitive flexibility, problem-solving
skills, and cultural empathy. Learning multiple languages broadens individuals' intellectual
horizons and equips them with valuable skills for a globalized world (Dickinson et al., 2004;

Barac & Bialystok, 2012; Chibaka, 2018). For instance, languages with gendered nouns might
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influence how speakers perceive objects and attribute characteristics to them (Elpers et al,,
2022).

In summary, language is not just a tool for communication but also a framework for
understanding and interpreting the world. It shapes our thoughts, perceptions, and interactions
in profound ways. Different languages offer diverse perspectives, conceptual frameworks, and
ways of organizing knowledge. The existence of multiple languages provides a broader range
of insights, enabling a more comprehensive understanding of human experiences, thought,
and creativity. Languages are crucial for effective communication and understanding and for
sharing ideas, emotions, and information. Promoting the use and preservation of all languages
strengthens social bonds and promotes mutual understanding among diverse linguistic
communities. Recognizing individuals' linguistic rights contributes to a more equitable and
inclusive society, valuing and supporting the existence and vitality of all languages (Baldwin et al.,
2007; UNESCO Office Bangkok and Regional Bureau for Education in Asia and the Pacific, 2008;
Szoszkiewicz, 2017).

4.2 The Fallacy of Linguistic Superiority

Historically, dominant languages have marginalized minority languages through linguistic
homogenization, which refers to diverse languages and dialects becoming more uniform due
to various social, economic, and political pressures. This often results in the dominance of
specific languages at the expense of others. Semiotics challenge this by demonstrating that
all languages function as equally valid sign systems. Language endangerment, driven by
globalization and policy decisions, threatens cultural diversity and knowledge preservation.

4.3 The Role of Semiotics in Promoting Linguistic Inclusivity

By analyzing linguistic diversity through a semiotic framework, scholars can advocate for
policies that support multilingualism and linguistic rights. Research on multimodal semiotics
further underscores the importance of non-verbal languages, such as sign languages, in

communication.

5. Conclusion

This review synthesizes foundational semiotic theories with contemporary linguistic
research, emphasizing the role of signs, interpretation, and meaning-making in human
language. Integrating a real-world case study demonstrates semiotics’ practical applications
and challenges linguistic superiority narratives. Future research should explore empirical
applications of semiotic theory in multilingual societies to support language preservation
efforts. A semiotic perspective enriches linguistic studies and fosters an inclusive appreciation
of global linguistic diversity. Finally, it highligshts the necessity of protecting all human
languages, which are equally complex and productive regardless of their origin or geographical
location. The more language is examined, the more its wonder and excitement are

appreciated, which holds for all languages worldwide.
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