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Abstract

Thailand is nowadays using Thailand 4.0 policy leading people away from the trap called
poverty of agriculture and biotechnology which is one of goals to develop the country. Green
Market Phetchabun is the name of the Phetchabun agriculturist group planting clean vegetables
and fruits under the GAP (Good Agricultural Practice) standard. There are now 81 agriculturists
joining the group and most of the members are independent. From SWOT analysis, the
opportunities of Green Market Phetchabun group come from the external factors. Year 2018 -
2021, the group is supported by the city strategy to represent the clean green products, and also
by the policy demanding people to buy the green products from the group. The third
opportunity, there is a place called ‘Green Market, Phetchabun’ in ‘Bhuddha park’ for the
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agriculturists to sell their clean green products; so that both the customers and sellers can easily
trade. Moreover, healthy trend makes the forth opportunity for the market and the agriculturists.
The other part of the content, the author represents four strategies guiding agriculturists in
Thailand 4.0 to develop the whole process which are the innovation strategy, social media

marketing strategy, five forces model strategy and network strategy.

Keywords : Green Market Phetchabun, Thailand 4.0, Opportunity, Strategies
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The World of Organic Agriculture 2016

Organic Farmland 2016 Organic Producers 2016 Organic Market 2016

The number of organic producers is The global market is growing and
increasing consumer demand is increasing
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