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The Marketing Efficiency Development of Local Souvenirs

One Tambon One Product of Nonthaburi Province
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Abstract

The purpose of this research was 1) to study the potential of marketing activities of
community groups who made souvenirs to tourists in Nonthaburi province. And 2) set the
guidelines for developing the potential marketing of souvenirs for one Tambon One Product
(OTOP) in Nonthaburi. The sample for qualitative research were the group of Micro Community
Enterprise and group of National Housing Community members in Pakred district Nonthaburi
province and Community Development Amphoe Pakred Nonthaburi derived from purposive
sampling which consisted of 10 persons. The sample for quantitative research were visiting
tourists in aforementioned research site derived from accidental sampling which comprised 100

persons. Research instruments were structured interview and questionnaire. The statistics used
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were mean, Standard Deviation and content analysis. And the results are analyzed as follows. 1)
Community enterprises create new products, adjust prices to the price of goods. Expanding
distribution sources Marketing Promotion with advertising through various media. 2) The
development of marketing potential of OTOP products in Nonthaburi province showed that
government agencies should promote marketing, product design and packaging promotion.
Supply more channels to distribute products. Capital should support low interest loans. To
purchase equipment and machinery for modern production. Knowledge management and
information. Enhance knowledge in production, product development, packaging and branding.

Price setting is more appropriate for product quality.

Keywords : Development of Marketing Potential, Souvenir, One Tambon One Product,
Nonthaburi
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