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Development of product presentation model through online
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Abstract
Research on the development of product presentation models through online marketing
channels The objectives are: To study the needs of Facebook development, to study the

satisfaction of Facebook users, to study the competition to support the modern market, and to
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compare personal background with competitiveness to support the modern market. The study
compared Facebook to satisfaction with new product presentation styles. Through online marketing
channels using frequency values. Determine Percentage, Mean, and Standard Deviation Comparison
of competitiveness to support the new offseason market by gender, income, age, study using t-
test and ANOVA comparative statistics, and qualitative research methodology by interviewing
participants in developing product presentation formats through online marketing channels. The
interview was conducted before and after the creation of the Integrated Agriculture Learning Base's
Facebook page.

The results of the research showed that from the researcher conducted an interview to
create a modern Facebook page. It can attract interested people to visit by showing Facebook and
increase the income of project participants. Based on the Facebook User Satisfaction Study It was
found that the users on Facebook created by the researcher were overall very good. It was found
that the competition for Facebook created by the researchers was at the highest level overall, and
the comparison compared personal background with competitiveness to support the modemn

market. Age and income There was a statistically significant difference at the level of 05.

Keywords: Integrated farming learning base, Customer satisfaction, Integrated farming learning

base
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