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Abstract

Nowadays, more people likely interact online. People search for stores to
buy goods or services via online channel. Statistical data found that more than 97
percent of online consumers who visit a website leave without buying anything. At
the first visit to the website, customers often tend to not have an immediate decision
to purchase a product or service. Instead, they take that information into account
and compare it with products or services sold through other operators’ websites, and
ultimately, customers will be lost on the Internet and
unable to return to the same website.

Retargeting advertising technique is online advertising while customers view
other websites. Customers will find pop-up ads for products that were of interest
the day before or last week, because in practice, targeted advertising allows business
operators to advertise to their customers or potential customers as they use the
Internet. Additionally, targeted advertising creates visibility for the entrepreneur’s
brand. It appears easier for operators to reach customers who show interest in the
product. Targeted advertising is an effective advertising method with a relatively high
return on investment. However, the use of technology behind advertisings has triggered
privacy concern, such as storing customer search history, tracking of the behavior of
customers, social media usage data is collected or profiling which can lead to personal
identification, etc., Such actions are deemed to be against the rights protected by the
Personal Data Protection Act. Especially, when the customer’s behavior has been
tracked without the direct or express consent of the customer prior. Online media
also have direct access to youth consumer groups that are difficult for parents to
control, which becomes a problem if the state agency does not pay attention.

This article aims to demonstrate how retargeting is advertising and how it

infringes on privacy.

Keywords: privacy, online advertising, internet
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“Wiam Younes, Identity theft [Online], available URL: https://www.cmu.edu/iso/aware

/presentation/id_theft.pdf, 2022 (June, 24).
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*Alexander S. Gillis, Phishing [Online], available URL: https://www.techtarget.com/
searchsecurity/definition/phishing, 2022 (June, 27).

‘Kaspersky, What Is Pharming and How to Protect Yourself [Online], available URL:
https://www.kaspersky.com/resource-center/definitions/pharming, 2022 (June, 27).

°UNICEF, Cyberbullying: What is it and how to stop it [Online], available URL: https://

www.unicef.org/end-violence/how-to-stop-cyberbullying, 2022 (June, 29).
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*Marek Cvachet and others, “Privacy Online: Exploring Consumers’ Evaluation of Privacy
Issues in Relation to Personalized Advertisement when Buying Online,” (Bachelor, Jonkoping
University, 2018), p.10.
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Virpi Kristina Tuunainen and others, Users’ Awareness of Privacy on Online Social
Networking Sites - Case Facebook [Online], available URL: https://aisel.aisnet.org/cgi/viewcontent.
cgi?article= 1000&context=bled2009, 2022 (June, 30).

®Nicholas Confessore, Cambridge Analytica and Facebook: The Scandal and the
Fallout So Far [Online], available URL: https://www.nytimes.com/2018/04/04/us/politics/cambridge-
analytica-scandal-fallout.html, 2022 (June, 30).

°Aaron Holmes, 533 million Facebook Users’ Phone Numbers and Personal Data have
been leaked Online [Online], available URL: https.//www.businessinsider.com/stolen-data-of-533-
million-facebook-users-leaked-online-2021-4, 2022 (June, 30).
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“Olga Sushko, What Online Privacy Is and Why It’s Important [Online], available
URL: https://clario.co/blog/what-is-online-privacy/, 2022 (July, 1).

"Maria Henriquez, The top data breaches of 2021 [Online], available URL: https://www.
securitymagazine.com/articles/96667-the-top-data-breaches-of-2021,2022  (July, 1).
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“California Consumer Privacy Act (CCPA) 2018, Section 2

The Legislature finds and declares that:

(i) Therefore, it is the intent of the Legislature to further Californians’ right to privacy by
giving consumers an effective way to control their personal information, by ensuring the following
rights:

(1) The right of Californians to know what personal information is being collected
about them.

(2) The right of Californians to know whether their personal information is sold or
disclosed and to whom.

(3) The right of Californians to say no to the sale of personal information.

(4) The right of Californians to access their personal information.

(5) The right of Californians to equal service and price, even if they exercise their
privacy rights.

1798.105 (a) A consumer shall have the right to request that a business delete any personal

information about the consumer which the business has collected from the consumer...
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“Mailchimp, What Is Retargeting? [Online], available URL: https://mailchimp.com/
resources/what-is-retargeting, 2022 (July, 3).
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Auslandnaulalavani “Fanin” wanwuluiiey fve1ananlainnislavaniaenisivun

@ ad A a a o [% ' | d‘l
WvaneduisnislavaniduseansamgegaludagduuazAudiniinislavandssianau
\esannmislavanlaemmuadmineavgnaswssluduauladuamviousnis gadllaviing
lawanuuuwissmiioulavanesuladussiandulugduuunady waskandlayantung
Nngay mviEuszneunsusendaclidelunslavaninniu Weswnasesiunnusienis
vaauslaalagiteusnnngAnssuvesiuslaadideiniseslsuaziinismse¥innisesulall
agals wazsaleuluegdls®

“Sprout Social, Retargeting [Online], available URL: https://sproutsocial.com/glossary/
retargeting/, 2022 (July, 3).

“Larry Kim, How to Design Content Remarketing Campaigns That Actually Work
[Online], available URL: https://blog.nubspot.com/marketing/design-content-remarketing-campaigns,
2022 (July, 4).
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Nndeyavesniia (Google) msrmlamalasimuaithmaneiulavanlugiuuudu
Ausznounsviegiludszinazainnsansziunsdivuivladuesdusznounisleasae
duua (Email) larwauade (Facebook) iselauanduanswnsy (Instagram) Yrelidleanvig
dinlldunntunindesas 50% Bvlunindulutlagtunislavanlaenistundmnelds

b S).

amnuflonegann iesanussndadunuelidiouazvazideatulavandsng aunsa
thgnAnnduandedudmiouinslddauunn’ fau fuszneunsiddnislawan
Taoimuatmngluguuuuduiinnnimslavanimly nande®

1) nslawaneeuladleenisamuaimaielninareidunagnsviinisnainsees
&72 (Long-term Marketing Strategy) Lﬁamiasaugmqﬂﬁw ﬁ’m%’uqaﬁaﬁﬁ@ﬁmmw‘%agﬂﬁﬂ
Uszdegudn ynniduludiEienvmeeneies 100 Auseion mslawanlngFBmsmuatinne
ansntmigniieeBeumuivledinduiniduledvesiseneunmsdnafmilsldieiu
JadunsavangugndntulneyUsens

2) [Wslupaun1v1ed (Promoting Bestsellers) Fanslaisailasmuait gl
AsRineuasivssansnmlunsuansnaniausinviefiigauesna wagnsluslundudn

¥

ngnddagiuvasnaiiuvevaiunsatiedsudidsusuivledlinateidugndn waziiiu
HanoUWUTLALuTWAINA1sTawan

3 wuzphnealanduluil (ntroducing New Collections) AaulanusuAvesnmuag
= < 3 &, ! Aa o o a o oA a o Y
wenvuiulgivesnaudunguitvnenadmunislavanudndosiivg WenauUnieeaaady
nandaeilva Mslavanlaemmuadminglvsizgemenivesgndn lddgnArazeynle
Tulaneeulall ahadumaidarulunmanduiniiium dieligniaansansraeuitiorlslvl

4) N15UMITINNITFUAIAIAAY (Moving Inventory) lugruzguivesulai Tuuiense

Aa v oo A D ° | & adah v D

anaildumasndsiageulmdr nsimuadvsnelasanlniiuisldulssanaldesianin

o a v U d‘ d‘ v v v v
msuansdumasadsiiindoulmdrludgnanls

*Mailchimp, Email Marketing with Google Ads: The Dynamic Duo [Online], available
URL: https://mailchimp.com/resources/how-retargeting-ads-and-email-work-together/, 2022 (July, 5).

"Mitchell Hunter, INFOGRAPHIC: Retargeting Can Save You 44% on Cost Per
Acquisition [Online], available URL: https://www.simmonssharpe.com/blog/infographic-retargeting-
can-save-you-44-percent-on-cost-per-acquisition, 2022 (July, 5).

"Mailchimp, When Should You Use Retargeting Campaigns? [Online], available
URL: https://mailchimp.com/resources/what-is-retargeting/, 2022 (July, 5).
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5) N385 19NI53UFDMUTUA (Building Brand Awareness) audlugidndudes
Sntmnndineuneufiesdadulatondnfasiviouinsvesan  uagmatinuamane
Tawa il wusudunsvanssnntudmiuifilinfenfisdodiodmuiuled uadousn
usiilonagefiaznanenidugnilunievds

oilinslawansaulatlnensimuadmne i msu fiRusduitdulsadutiam
TuBosnuidudius nande?

(1) 7918 (Cookie)Fafulndvunadniiivl uneufume svesldan ot
Suladsing q Sulesiduazds Cookie WunifivlSluniosmeuiiunes wagaziutayan 9
iy lefueniasa (IP Address) wagniiwiulest [Wusu wisliszuvandgldauls

(2) mssIvswdayadeadvgleniuaanssuaaulay Faiuleddmsunissius
FogaturilimaiuleddidiFouiviedlfiaeiiansslusoulay sunuula vieedly
anuitlals wu Wedlfamdumime sl Google azuansuadwsiuemsiieguin
IndiAes Fauandliiiuinteyaluduanifglianueggniaiu viedulednsmded
Sldnmsedind (Electronic Commerce: E-commerce) Tiuansnadwénansnsizoaumigldamy
weaula 1Wusiu

(3) Aamuglgarusnudules dofinsdaiiu IP Address voagldonuudn laihildnuy
sudnlluduldlefanuvievheslsinmuediulaneeulay Jeyaveslnuienssgniaiuld

@) msuvsthudoyagldnusuyanaiimu Tasmsuistudeyatuyaaafianlunsdil
oz ulivarnvany W Jliusnismeiussuuesetieneuiames (Network) {liusnng
INUNIRAIARAYA (Internet Marketing) glviuiniswansiuas (Software) wierhegnan
é’mﬁuiﬁau‘%mﬁmmigﬂﬁﬂ (Customer Relation) #sausumlaiwan (Advertising) 1umu

Fuldweluladidemdmoinslavalaefmuadmnsduunlidu 2 dwde
duiivils fio n1snmuuazdaiuTeyanafinssuvesgndn uardiudians e nnsBalavan
lussgnidlognéndniBemnivlaidue weliigniaunsodnauladedudwidouinisiog
thgnindusndadulsdvesszneumsiiudsnsinnuuazdaiudeyanginssuvesgnin
Tuddivisduiianudessionisazdanuudmiuazianguuneidhenisduases
foyadiuyanald Fuenfiorsanlésd

“Kaspersky, Whatare Cookies? [Online], available URL: https://www.kaspersky.com/

resource-center/definitions/cookies, 2022 (July, 6).
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3.1 NMSAAMIUNGRNTTUVDIE 19U

v ! 1
o <, aNag v Ly = v a &
nslesanlagmvuadmineitumealulagnld “Cookie” BelilAnannansus
(JavaScript) vie “Aanu” gndrldisuivled Jadusznaunisazyiinisnnslan (Code)
nlildlinmheanudneesuazlisuniunsinuvenniomegnd wazgnaidisuiuld
ldanunsaiuldn waznnasandandndanludivled ldnsvdinnieenun deundeognan
sonniuleduaziinluBewiluivlediau Cookie agvhmslavanineuandavansegnén
Meaduiuled mslavanisefmadhvinetdu Uisnivhnslavaniaenstimadineg
yAesiilotuuSemau q 019 Google, Facebook, Linkedin Wudu viousendulaiianunsa
dhdsuuuBumeiidediuuinn  wdngnadiBerrudulsivesiiusenaunsiiviedu
A a 1% 1 Y v =3 3 A A . A Qi
WaUIMsHad ussesnanAluluiuled Google vise Facebook e Linkedin w3euauedi
Mdsemunany wieflanwas Wudu  mslavanlaefmvundmangasfiougnditsdu
LazU3N1sNgUsznaun1sfesnisiaustazaviigndnduinivledvesfuszneunis
wielignadnduladeduamisuinisliairedu lulagduinnseaialdnisiawanuuy
muuathmnadueiesdeddyluns@ouseiugnigissnvgiugnd uasiineanuie®

3.2 mﬂ%’m‘%'aaﬁaaﬂmﬂuﬁﬂmﬁé’ﬂw%’umsﬁ’um%’aga (Search Engines User
Tracking)*

AulaidmiunstumdeyalilitufinemeAdii gty widulsissamil
faRnmumgAnssunsdeuvudvled @u) luamendadnde Tasiawzegnads mngliuins
Fulsaruvndeyaluglidnsusiwesie Aavannsadmiudeyaiiieatesiuusy finng
viesiulesasldauliimun

Suleddmsunisdum fafiu uazsrusadoys wdnfudeyadetelud

1) Useifnnsaum (Search History) UsgiRnmsAumnuvesgldanuasgniuinlilulad

vosgliiuinisviuled dmSunisdium (Search Engine) laefianssuuuiuuazuouvesdldnu
Sulwazgninfundeutuianssuanuinisdu q mngliuinmaduleidmiunisdumdy
TUNsIUITIesae WU Google 1Uusiu

“WebFx, What Is Behavioral Retargeting and How Can You Use It? [Online], available
URL: https://www.webfx.com/digital-advertising/glossary/what-is-behavioral-retargeting, 2022 (July 8).

“'Dirk Lewandowski. “Search Engine User Behavior: How Can Users be Guided to Quality
Content?”Information Service & Use 28, 3 (January2008): 261-268.
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2) anf (Cookie) Mnedls Fudiuvesfeyannduledndanuliluiuusrivesd
Auledanunsagnisenlalunienas Cookie lilovan@sninesingldnduundaivledfing
= Y K A o . . Sda o
Benvind Anfddessenm nandfie ANATIAS1I (Session Cookie) wavANANiiimunely
(Persistent Cookie) Ine Session Cookie gnlilaasufesulaiidunan Hreliivledanse
Aamunmandeulmveliuazandidlild Flduussleniiedldilomndoyaduaglignaiudn
v & A Y oa X a v ¢ v Y ¢ 1% . . A & a v 1%
Aatiy ieguslnateduresulatl Sumeeulatiayly Session Cookie wiaiiudumlilungni
Austam mnlalfl Cookie wianil dlfasiingnHinavanflothsziu Wewndveiulianunse
IATININTLYNINUNVDIELTLS wag Persistent Cookie zgnldiiieanindeya wu 1easiden
nsdngszuuarsiaiulodeuvuivleddnass gnanlidndudedidoyaifuynass
MBsusuivled FaasainuazUszndaan Cookie fnmudldnasaimundu o wu
nsdenn 1w wieTwazidendy 4 Afinsldauiwiuled Wudu? Feagrildldan
annsadnliruduledliegnazmnunngdu nglifesinmsaalnivnasadlefinsdildo
Guled Teeiluudinislden Cookie tu JliusnsiulsdudsdldauivledluneuEusiu
oy nlilinslyd Cookie w3alil aegslsinu Cookie nanaidudssinulymvuun el
msdnfiudeyautegrmwazihdeyamariulildnulaeldldsuanudusenanglinu

3) fiag (IP addresses) WisaisandnTevilyii Negdumesiinluslnaoa (Intemet
Protocol Address) Ais ¥asataviiszugunsalla o uuiasetie rewiiunesliiiod IP iivedeans
seninafunamedumesiiniasinsediedu 97

1) UseTAnsadnuiu (Click-through History) unnthiiuidanthvisedivlesln
Aldanuivledanardniiaed wu Asddmsulusiuduriolavan Jusziinisednmanilazgn

& o O Aa a v o A =i ] < s
ududnnuasaninsaandilualulsludurtelawanitennsuuiuled

Joyangliuinisiulsddmsunsrumdayadaiiuauissytneiy Wethdeya
wiatuaNINiL Azanunse “viluslng” (Profiling) FulumsaseinuvesgnAnlnednads

a 6 ! a a ¥ z :.’I I IS a a
nnnganssdlulanesulad wu MiBunglagnisadn msdeuts maseludeaiineves
uana Aedilnadasiuly Social Media Wiy Joyafidmnuimani Wethuviluslvdues
anAual zanunsalafanginssusallon AuveuvesanA1 eaviunlyuselevily
namseaasell v mavildsindvesgndnanelulymnisazdinenududiuiiedng

“Marek Cvachet and others, op. cit.
“Robert P.A. and Challinor S., “IP Address Management” BT Technology Journal 18
(July 2000): 127-128.
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Heuse wihesdumsdniunslaessuusaneifislunsivateyauazifonlosteyadmiu
mevhlusliduesyarauintu wideyadindnannsassyfmmasgndildosanden uay
ansnasiteyanisiungnssuuazanududuiiiuiesasfunsouvesgnn®
Tnoiamzegnads msliinisdanangnlifuegraunsvans uaziinansevusioffliaudivled
dmsumsumdeyauaziivled Social Media dmnunanesiuduauinlan tievsnld
Tunslavanfinssivaufesnsvesgnilagnss ﬂi']ﬂgﬂ’ﬁﬂiméﬁﬁawﬁwmﬁﬂfymmiasLﬁﬂ
UBUAVDIAUIIUIUNALTUA LAY

3.3 nsdlwowwdaduildenlulnsdwiiadoud

rouflazdinsannilnaavedinisldnuuenndinduildnululnsdwindoud
anestaiiveligldnuoynelidduiumisica sedoiiiou mneauinsd fogbiua vio
lulasliuresnsdwiild Wononndiedumarilldsueunyn Aaganunsadnfsndsdoyadd
msdafveglulnsdmiindeuiild Insanizognedaonndinduniifleddu (Function)
“msinnuesula” e “Online Tracking” dsluUsuifuiiivssiiuiuraulontads
Wosnn Tushumih “msfisnmeaulal” Humsssdiaamunduduiveslinuegedaiau
yaurdiludnsnunils msdesueeulatidunalnddyfignihanldfuegaunsvanslunieagsia
Lidasfuszuuthme nsteveeeulay msliusnseaulatsng 9 (wu Windla (Netflix)
gy (YouTube) Auwanildnldnalnludesweinisianiunisesulaiisdu ey
Tuowaniiduga 10Ts Bumesilnvesassnds) feginislinsAamuvnaseulafuetng
unsvaneiuingeing q Adnsdeudetudumedidn Jsorananlsinnsianamisesulad
Huedesileddyluasugiaavia (Digital Economy) mmﬁ%aawmumﬁumﬁmﬁu g
ot mshanuesulatifinansenusuavaduiiuguesiuilnenieliesnls wagnisi
FBmsdenanunliiulddndiunels uasnsnsgisedulafiagiedndunisnsgianda

a

avdtuiuguvesuilng®

“Libraries, Customer Profiling and Behavioral Targeting [Online], available URL: https://
open.lib.umn.edu/informationsystems/chapter/14-7-customer-profiling-and-behavioral-targeting/,

2022 (July,9).

“World Intellectual Property Organization (WIPO), A guide to data protection in mobile
applications [Online], available URL: https://www.wipo.int/export/sites/www/ip-development/
en/agenda/pdf/wipo-guide-data-protection-mobile-apps.pdf, 2022 (July, 10).
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3.4 msdaiiudeyalasdedenusaulay (Social Network Harvesting)

nsnuruariniudeyalnededsauosulaiduisufilunismurmion
Ussameing 1 Aiflinudedinuseulaainetu iwu vin vien sunw eaUIRTe wiin Husy
Pnunannesudedinuseulall Wy Twitter, YouTube, Instagram, Pinterest 1Judiu way
msfusuTmdeyaiifuuszlond Wy anuidnvesgnd wnliiumsdean Judu il
atuayulunsu iR n1533e wazn1sindulaniegsia

mnfimsannsldauseseieteduosulatiorasuunyssanmld fuielui®

Uszinnil 1 VulvdeSatnedsaussulaifiaiunisidioudassvinaiu (Connection
Online Social Networks) ta3atnsdsaspaulatiuszinmilgatuiiniadeudessuineglda
Feflfauasiitnguizasdlunsdeudeunnssiulneduiuingussasdlunisadraduled
vieunamiosuiniortnedinueaulaitu fiihegreelud

1) insevhedinueaulavamsumnush (Dating) wietednuooulatiszanil
ffnusvasdiiiotieligldoudumaesn fdudldnuuiasedosadusindifiofgaemi
auluieldndeniedanuadlauasaiadanruduiusuulinsnmiy fudu ndets
Semoouladflugiuuuil Feliarudrdaiunisdenlossenieglfouanmsdnnisdum
vidpanmsuuzisewindunnninsdenlestuyaeadifldanudindusgusiiduugs uas
gufoyavenaieriedinusaulaiusuani fnasnfudoyanisinusaiounasnginssues
Jfnuduvdniienezldamnsaduguisuuzihynnaiisadouanuveusgraioadiuls
Tnsdenrnuvieidoniidearsseninedlisuazgnifulfifudeyadiuyanalnoianiy
@AlAUnmesaasnsae) fregranseinednueaulatdnsumausn taka PAIQ, Match.com
way Plentyoffish.com tdusiu

2) insovediaseoularidmsugsia (Business) \eietedsnuenulatiussmil
fagavneifieliyaraiiusznevedinannsofadensgsiavioaamalsloviluniegsia
sgwriatuld Bemsadulusiidveslfoilunieriedinuseulaiussant Jejutduiiuans
Tiuiannu  anuannse aaensulszaunsallunisinuvesdlinunaenssesiian
frnsnidiefazaisnnuaulalifiaulasudivhen Bdundidu fldnudsamnsodiudion

“Michael Beye and others, Literature Overview - Privacy in Online Social Networks,
University of Twente (CTIT), TR-CTIT-10-36 (Centre for Telematics and Information Technology,
University of Twente, 2010), pp. 3 - 6.
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fduyarasiedu (@liweidndunnden) ludadsedofioulutydnsldnuvemuedls
edeusodmiunsuaniBeutoyarniansseninetu fedaedetnednuosulaissnmil
1¥urt Linkedin 1Wufu uazgrudeyavoneietednueoulaissand shaunfutoyamissia
nazauandRveaflfnuiiierdesiunsusznevendndundnifieniozlfaunsaduguio
wuzihifuszneunsiifinnudeanisenadeuls

3) m?’aw’wa"’om/aauZmJﬁ"’mf’Uﬁ?Nn@imﬁauﬁag?u%?’?m@?ﬂ (Enforcing real-life
relationships)\ietedsnusaulatissiani flfsdesdumviedeulosfldnutuioulsl
uijeizidenlosildnuiunguauiizinduedudn wu sndnlunseunia vieuiouluminede
vidaeulugnuivina Hufu fegranieiedinueeuladussiani fAde My Life,

[
a

Odnoklassniki waz Plaxo s uasgiudeyavesasstiedinuesulatuszani dnaziiu
Joyaninusadouuazngfnssuvesldinuduan

4) p3othesiauesulaluguuvunmsdeusioyily (Socializing) wietnudrsaaularl
stuvuil Wugduuusafsdedifouamsndeudeifioulniviodfoudsniulutiagiuld
Toyafiunngluniediedinuesulaviinazfudoyaifinslamesoasisny uaysiels
vosusznaumaeiorisdsauesulasuuuimansgldanmslasan  msvedoya
mMsdaiumasinsandn videmssmanileituuisodiafindn (wu nud Wudw) faundn
anunsaiuvdeutsdusiuduldinvasaniuil fedranternedinueeulatussani Afe
Hyves, Facebook, Orkut way My Space \Jusu uazgnudeyavenasetiedinuseulall
Ussuanil Snasifuteyamadiusadousasngfnssuvesdlfrudundniiefiayldanunsn
Fugvideuurthyaraiisadeuniumeusgrafeafuls

Ussiandl 2 BulwdieSetnednusaulaiijatiunisutstiudoyassvineiu (Content
Sharing Online Social Networks) miamamﬂuaaﬂauﬂivLﬂwumLuu‘Lwﬂ%mﬂmMﬂu
domserietu Ssomendudemidlivinismeduiudwes viendnes vioduidem
MnuasfiBuild Formdudemitdusuam awedeulm vietnes Duiu Fuheg
sioluil

1) nseredimuoaularfiliumsutethailon) (Content Sharing) wisetedenuaouland
Ussandl sjahuiimaudsdudevmosliou Slfnuasiingusrasdlunisdoudoiiioutsu
domldiandudomiaundndufadadomiuuies viedomiivesyanaduainedu
ioflazuisiiufungalanguvianuudiigldauaziden wu nguilou vienguaseunin
vidoorauidaliituassneild Jadeiivhliedodnedinuooulaissnmillfsuamnuien
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Hownanidemifinisutsiuduteyafiungfunirflazddlunsdualitugsufedlungy
fedu flnuisioninsunandomdngssun weslfnunasfeaduamndnuassiuis
findlugilomiifinssuivanfadesdinamadouuandniodhgss vty
éhas;i'mLﬂ%aﬂwaé’muaauiaﬁﬂmmﬁ fifie Picasa (picasaweb.google.com), photobucket.com
LAy www.youtube com uargudayavanaietedinussulasuani fhanfudeya
madusatounagngnssuvesfliaudundniileirldaunsafuguiowusiniomia
nsafusatisuAUYeUTD I Y

2) evednuesularissumnsuzainilon) (Content Recommendation) iF3etne
Haepooulativszani fl¥munteandnlllidudduivaniomdenuios uiarliisns
wupdemiifiegudalussuy Fadudomitalnedidormglasans udunamiosy
wetedseusaulativimindusnadumsiomavinty Surdernedseuoeulatissani
sdlfandnuFedlinuiauinvielfnsuuududidy feduaternedieueoulatissnni
fifle WeRead.com uaz Delicious tJusu

3) insevgdinueeulalssnuUatiun Uil (Entertainment) Le3etnedans
ooulatiUssanil gaduiinnuduiivhunudiundn laensadhaeietiedmiuindunud
Tnoame flfensinazaiissenslunuduasdeudeduiieuioglunudifeiu feau
f1e 9 annsadsiuanglfeusenislud (ndy) Adwieuioglunudld Fsdoyatiusng
Tuedetnedsruooulalugiuuuil Shasfentostusafeuamureuronnudvioinsicunad
Hundn seldvesdliuinseietedaueoulativssinni innnsmeinuduienisae
gunsaiiflflunud viensiuadasaindn Wudu Meghaeietedauesulativszani
fifle Xbox Live ua Play fire Judfu wasgrudoyavounioriediemesulaivszini
fnaztfudoyanainusatounazngdnssvesglinudundnifionaglfannsadugnio
wupthiilomiifinsstusatounnuvouvosldo

4) 1pForrgaspueeulatisznnuvatun ke (Advice Sharing) MSIAUSANS
\n3ednedsnuesulatiiinuandfifiowdsusuuzidusguuiuguiidosnisliday
usUtdulszaunisainieanuderguesnuiiotisndenielidwuziiauidn
AuBy fodvaundetedaueeulatUssianil e Baby Center, Patients Like Me,
Teach Street \fusu wazgrudeyavenniotisdsaueaulativszant dhasnfuteya
yadusatounagnginssuvesfldeudundniileirldaunsofuguiowusiniomiia
n3afusaleuANNYOUTRIEIFI
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5) inseveainusaulasanustivaruenisn (Hobbies) wisetnedspueaulatl
° Y = 1% A % o N a v = o
Juunngauduluiinisairaatediedldaunianuaulaniednuefisniindienieiu
Fap1aneIvsiunsuuzkaznsuusludiushinettasiunuefien Jeaundnasd
AusAnsuiuvselivszaunisaisiuiuunnninesetiedirtesulausuuuudy feg1aves

A I o 3 n’lj @ . I g v A ]

wsetnedenteaulaiuszinnil AR Ath Links uag Care 2 1Jusiu uazgnudoyaveuniatiy
dipuoaulatusuanil dnaziudeyavnsiusadnuaznginssuvesidnudundniefiay
Ioanusedugvsenusdnilomninseiusatouanuveuvesyldnu

ynfegdsduiiuliinaseinedianesulatusazussianazneteuads
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finsasiilsndunisianuivainvaneuntusasiinisunausileniaswonladluguanzngu
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murnduasusEltnudune ilnlidldnsevtinfedvsvennuddyveseuduy
drudilulanesuladindiieds wazdeyanwinwifidlivulanssuladduazgnialuly
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PN Y & A . . A v gy N Y & ¢ o )
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Aumtaya wiadudeyanaslaluludailiuinisesuladwinty wnusdluanuduaseoya
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anAlsiinnninfignddnwedeyadiuinsduiuled Bdlunintu msweuleaianssueeulad
wazAanssueenlatvesgnAdeiuiszaiusansuiseazidenvesiagnafidaiau
a & a ¢ Pl = | = W v O Aay
WNgaTu Aanssuesuladuazesnlatdvesminuiwensenaiu fuly Tunsaingusenaunis
abiusmslawanesulailaenisimuad gl juilvaenndesiunguungluses
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Anuludiui wasiivesduiviausnsiiiivlednaziesssuiivledveswulaliisnis
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