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Abstract

The objectives of this research were to study (1) levels of leadership styles,
followership styles and organizational commitment (2) relationships between leadership
styles, followership styles and organizational commitment and (3) the moderation
effects of perceived organizational support on the relationship among leadership
styles, followership styles and organizational commitment. The samples were 219
operational-level employees of a garment manufacturer. Using stratified sampling,
guestionnaire survey was used for data collection tool. The data analysis employed
both descriptive statistics including frequency, percentage, mean and standard deviation
and inferential statistics including partial least squares structure equation modeling
using Smart PLS 3.0.

The results indicated that the idealized Influence leadership style, intellectual
stimulation leadership style and pragmatic survivor followership style had effects on
organizational commitment. The perceived organizational support had moderation effect
on the relationship between leadership styles and organizational commitment at the
statistically significant level as of .05 with prediction power of 95% Finally, the perceived
organizational support had moderation effect on the relationship between followership
styles and organizational commitment at the statistically significant level as of .05 with

prediction power of 92%

Keywords: Perceived Organizational Support, Leadership Styles, Followership Styles,

Organizational Commitment
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