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Abstract

The objectives of the research were to (1) study the level of green marketing
strategy, the creation of shared value, and the success of the tourism business by the
Nakhon Si Thammarat community (2) study the green marketing strategy model and
the creation of shared value for success in tourism business. By Nakhon Si Thammarat
community and (3) developing a green marketing strategy model and creating joint
value for success in the Nakhon Si Thammarat community-based tourism business
Specific sampling methods were used and convenient sampling methods were used.
The data were analyzed using descriptive statistics including frequency, percentage
and standard deviation. And inferential statistics analysis with t-test, One-way ANOVA
(Welch, F-test) and Multiple Regression Analysis.

The results of the research show that the product comes from natural
materials Packaging can be reused. And biodegradable Production must meet safe
standards, selection of local raw materials to generate income and create added value

for the community. Emphasize participation and promotion in tourism in the community.

Keyword: Marketing strategy, ereen marketing, creating value for success,

community tourism
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