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Abstract

This research aimed to 1) analyze the cost of production of the paving block
made from plastic waste 2) analyze budget for investment approval in the paving block
made from plastic waste. This research was a collaborative practice research involving
interviewing. The informants were the producers of paving block from plastic waste.
Research instruments were semi-structured interview and data collection was made
with the use of observation method. Then, researchers carried out a content-based
analysis aiming to calculate for the cost of production which is beneficial to determining
price, planning product’s revenue and analyzing investment budget. The finding revealed
that cost of production includes the total variable cost of 18 Baht per one piece of
paving block and the total fixed cost of 81,000 Baht. To analyze the breakeven point,
it was found that to set the selling price at 30 Baht, the sellers need to sell 562.50
pieces per month to get to the breakeven point. If the products are sold at the rate
of 35 Baht per piece, the seller need to sell 597.06 pieces per month to get to the
breakeven point. To assess value of investment, it was found that the payback period is
3.38 months, the net present value of 393,109 Baht and the profit index of 2.29
times. The rate of return is 28 percent. The said assessment can be led to investment
planning of the entrepreneurs. The finding of this study could decrease value to the
plastic waste because of the profitable production above. The production itself is not
only reduce amount of plastic waste but also lead to an extensive implementation of

this innovation for further businesses in the future.
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