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Abstract

The objective of this research is to study the model of value added and the
way to enhance sustainability of community products from waste to invention patents with
participation of elderly groups and communities. Case Study of Klong Yong Subdistrict,
Phutthamonthon District, Nakhon Pathom Province, Research is a participatory action
research. The sample group of this research consisted of 50 families from elderly clubs
and village health volunteers which using purposive sampling. The results showed that
the value added model of community products from waste by developing products of
potential waste from 8 households was divided into 2 groups of activities including a
group of trainees making paper artifacts from old magazine paper invented to jewelry
such as necklaces and bracelets, and a group of trainees of biodegradable plastic bags
was crafted into various appliances such as such as handbags, wallets, hats, cooler
bags for thermos glass and the products was made from fabric softener bags such as
flowers, bouquets, and wreaths. In addition, the value creation of product is to change new
packaging from ordinary plastic bags to silk boxes in order to make the interesting
products to attractive people to buy for using and souvenir and increase the price. In this
regard, the elderly and communities have a common opinion on increasing the value
of community products from waste by participating in creating and design community
products from waste and concept to bring the product to be register in invention
patent in order to lead to strengthen the sustainability of adding value to community
products from waste in the future.

Keyword: Value Added of Community Product, Waste management, Invention patent,

elderly, community, Participation, Nakhon Pathom Province
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