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Abstract

The objectives of this research are 1) to study the leadership situation of
generation Y executives in the public sector, and 2) to develop the generation Y executive
leadership model in public sector for organizational success. The research is qualitative
research through in-depth interviews 7 executives in government organizations.

The study found that 1) the generation Y management situation include:
1.1) Problems arising from the management of generation Y executives in the public
sector were found to be caused by uncertainty, time management and management
style of operation using modern technology 1.2) The management behavior of generation Y
executives is different. Is to focus on work Focus on relationships and focus on change.
2) The development generation Y executive leadership model in public sector for
organizational success include: 2.1) Creating leadership values in purpose, values, hearts,
and human relations and self-discipline dimensions, continuous development, 2.2) creating
positive attitudes and working motivation, and 2.3) Generation Y executive behavior, both in

resource management and focusing on efficient work.
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