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Abstract

These researches were to study the relationship between business environment
and investment decision of restaurants business in the area of Muang District, Chiang
Mai. This combined research used 189 questionnaires and interviewed 30 restaurant
operators in Muang District, Chiang Mai Province, using descriptive statistics to describe the
characteristics of entrepreneurs such as genders, ages, educational levels, restaurant's
operation periods in frequencies, percentages, means, and standard deviations. Inferential
statistics were also used to test the research hypothesis of Linear Regression and
Correlation Analysis. The results showed that most entrepreneurs are male, aged
between 31-40 years old, graduated with a bachelor's degree and have operated for
more than five years. For hypothesis testing, the results showed that technology is the
external environmental factor that affects the investment decision in the restaurant
businesses, while politics and law, economy, social and culture do not affect the
investment decision in general restaurant businesses. The internal environment factor
are management and human resource management, which affects the investment
decision in the restaurant business. While finance, and marketing do not affect the
investment decision in general restaurant businesses in Muang District, Chiang Mai,

statistically significant at the level of .05
Keyword: Business Environment, Investment Decisions, General Restaurant Business
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