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Abstract

This academic article aims to study marketing innovations in the digital era of
hotel businesses to create competitive advantages and to find ways to apply
knowledge appropriately in hotel business operations by applying concepts and
theories as follows: Marketing innovation in hotel business, Digital marketing, Hotel
business management and the context of business in the digital era. Analyze and
synthesize the content are study methods. The study found that Digital marketing
innovation is a modern marketing tool that uses technology to innovate to gain insights
into customer behavior. There are four strategies in digital marketing innovation based
on the theory of Ansoff 1987: 1) market penetration strategy 2) market development strategy
3) product and service development strategy 4) product and service diversification
strategy. For the online marketing mix, 9P’s for digital marketing tools. It can be used
through 3 channels: 1) social media 2) web marketing 3) content marketing. Moreover,
Digital marketing innovation of modern hotel business has begun to use digital
technology fully. It is a tool of automation and the use of artificial intelligence (Al)
systems that focus on building a customer database, customer retention, building

a long-term relationship with customers and appropriate technology development.
Keyword: Marketing Innovation, Hotel Business, Digital Era
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20U (Interactive) sewinagUsznaumsfugnéuuuiazasyaraoniinisnaiauuunil
siovils (One to One Marketing) Litethiausdsiinsslagninsiusnuazanlviiugniuay

AnuUserivlaluiugnm
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A aa v

v a X 1 J ~ = A ) a a a
d WQW@?JEJ']EJWJLW@JSUHQEI’N@@LNQQQQQQLUUIQﬂ']ﬂVl@Waﬂﬁqiﬂﬂiu‘dﬁ%lmﬁlmﬁ] Ny

Y] v

lauszendlddendiaitnungloaivasianisudstulunatnoaulad wagyinlinisandiu
AanssumanIsraniinNasnINTInsIEL s fegnAnlaunyy
| o Y o - - = a A A A

gl Jleuldidanugl aastinisiiudn 3P nanife P: Process Ao NvUIUNT
Tunslviusnag P: Partnership fie iusinsuazriuauluaiiugsia s3u9s P: Packaging Ag
U309 Livefpanazassnulsevivlalvignandnaulade

nagnsN13na1nfavia Yavasenuaniuliiugnaladuiaduussaunisal
wussduuvlng latesegar 20 sio¥ Felusednsain winninisldnagnsnisnaianuy

aowlatl (Bughin, 2015) Wasainnisnainesulal dvareguwuunuiunusuldluesing wu

Y]

=3 I3 '3 Y A 1 [ ¢ v a [y [ I3 aa
nsldudenivled uasnisldinseinsdiauseulal a1gsiaiinsusuldnagnsnisnainfdva
lupsAnsazanunsavilidrdendugnanladieyu

nsnanndviadeidugusuuianssunmsaainsuulndfivimealuladuaziniedls

Y]

Advia W lglunrsaidusuniinismana uwenaini (Chaffey, 2013) laliaaunuigues

Y] |

n1sna1nAdadndunisandunismisnisaaiaiidienvaluladuigieviinisnaiaiie
naUAUDIAIINABINTIAN UR U taaldinalulag nviuadeuruseynd ldlviaennd o

anmanaeuneneatnludagdu msdeansiugnanludieiesu menisdeansiiugiuuy

v a 1

fvatinarenisdnauladodusgnauinia 82% (Stone, 2004)
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@ senscsnssssnusnnnnannnnnnnnnnnni
Usgnauluaiy nMsdausnmsemnsuasesendliigiuin Welsdimsuilunsesv Ui
voslssusululszimealne we. 2547 anuninevedlsasuladnisiousesdnl undanaiu
wsgwUnyeiAvedswsululssmnelng we. 2487 Wuuidived) uaglinnumuneiuArinlsausy
2 Aaao c A gua a 8 Ao o o w ! a = P
Ao anunnilingUssasAiielilunsusmavsenintipsmdmsunguauAun1mIayAnady
Feazdlamouunuy (lauan allnied o egsen, 2552)
Ussinvasn1sadiunisisesy uuseantdu 2 Uszam (S. Medlik and H. Ingram,
2012) ledtatl
1. T59U5UUTMI59U0E198a5¢ (Independent Hotels) lsausuussianiiunnanu
a G I~ ¥ a < a a o a
WwevsennzyAralludIves Msumsnuludasy waslisgnnalumsuimsay
2. 159u51LAT9918 (Chain Hotels) InafivisluulseusuAIa918 58 nIsUsENG %30
A a i . . = A &4 aa ]
38n71 International Chain Hotel #iialsansuinionglulszine wioiisenin Local Hotel
Chain MsUSMsURRIlsasUAIeTgwUseendu 3 Ussan aail
2.1 M15USMslagus¥enui (Parent Company) lseusuins ev1elusdnwagdl
NNGAU N5UTINTIU WuresuSTnusdioian
2.2 NM3UIMslaeusdya (Management Contract) Lﬂugﬂmwﬁwaami
U3nslsausunuun3edns nindaulunisdeaselsusuduresyananisuenuitmual us
AdlTIrUUNITUSMTIULUULAT DU
2.3 n3uiuIsaukuuknulyd (Franchise Groups) szuunisnatneaniuulu
nsanuelsansy mslddangunsal wagn1sieszuvnuuimshilaunsgiu lngidives
§3nalssuTaNT wardunalunisinnisuidesaenndesiutonnas@slilifussuuwnulyd
NN33AN1TVRITINANTIITU WUe@aN 6 waun (Denney G. Rutherford and Michael J.
O’Fallon, 2007) lagadl
1. deu3nsiiesiin (Rooms/Resident) guaniiegsnanuliuimsiesin wuaiu
2 drunan Av
1.1 urunUIMsdIunt (Front Office) guanisreusunaznsiiuiniseng 9
1.2 ununuaiU1U (Housekeeping) AUAAIUNNTIAMIEN BN YA UAZDIA
VLN
2. f18UIN159MTUALIATR9Y (Food & Beverage) uaniiegsnaniuliuinig
a A 1 < | v A
pIThartAIeny wualu 3 d@unan Ae
2.1 uwunATI (Kitchen) USNSAUNNTIALATEN UTENaueIMIsiieuIN1TgnAn
d' Y a
AulgusnIg
2.2 WNUNUTNNTBIMNTUAZIATEAN (Food & Beverage Services) aualuaunis

TAUTNT0MTHALIATEINNLAGNAINUIAAN 9 NTN1TIIMUNEDIMITHALIATBIAY
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23 wundnid o (Banquet& Outside Catering) QLLaELué’mmu%’m?: 89 UaAINTIY
WAEHAY o) fsmtumelunasneuenlsausy
3. d1enine1nsuywd (Human Resources) ALAATUNTNYINTUAAAYBIDIANT
wuseanlu 2 dundn fe
3.1 WNunEinousy (Training) gual3esvasnsilneusy Wauinweynaing uaz
3.2 uHunyAAa (Personnel) Auals esyaaInslusedns uliou A1 waz
ATARNIIANN 9
4. fhemuna (Controller) quadunaiu mstaydnmelussdng uvadu 4 daw &l
4.1 wHunn15EY (Financial) QUARTUNTITRIUYBILTILTH ATUANNITTU-T18LTY
URNENIEH
4.2 wunUgy® (Accounting) @JLL@L%QG’QJ%N 9 nelulsalsy dazdnvinsieenu
TRuAgUssuazgiiAeadedldsunsiu
4.3 wunfav/dndedadng (Procurement) quaiaansdnm TngAvuietiade
nsNdnkaznslAUINITANg 9 Tilnlsws
4.4 ununASa (Inventory) guats ssadsdudringAuiidutadelunisudn
nsliusnisgnin waznsidunuveslssusuidudiunans
5. dngn1naauazn1suie (Sales & Marketing) @JLLﬁéf’]uﬂ’]ima’]mLagﬂﬁ%’lEJL‘WIE]
mseglaliunlsasy wuadu 2 daundn fe
5.1 uHUNMIRATM (Marketing) quai3esmsduirdsunagydnisnanslusitusing 4 19
vssginguszasdlazidmingsing q Avuslilusunsaainvedlsausy
5.2 ununY (Sales) uasasnmsvemglaliualsausunudmnediimun
AuaLarINYIANAYDILTLTY
6. e3nssunazU1593n e (Engineer & Maintenance) QUaIUAIUIAINTTY
thssinmoimsuazanuiuiseaniiu 2 dauvan fe
6.1 uNuNIFINTIH (Engineer) UATTLAMUAMINTTITBTEUUANS 9 AT ey
Aelulsausy

[

6.2 wuNgaNU13Y (Maintenance) Auatugontnsadan aunsalsng 9 aeluy
Tsausu Wegluanmannieuldnulanasniia
gj dy d‘ 14 v T} 1w d' 1 a I 1 =~
Mailienisadenulaiuioulunsudsiulasitennusgsonvesgsivegadeiiios
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Fosmsosulat] UssneufuuuiliiumsifulamsgsiawarnsiudsuniasesgUuuugsials o

Ndunfeunuiesulatuardenivia dawasonisaliugsnanuuausulifeiinIsuTudn
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s

Y99 Ansoff 1987 73il 1) nagnsnisianznain (Market Penetration) 1unagnslunisiiiy

)

gonvgliiundndaeinied lnen1sunaweuinnssulvi q WidugnarUagdununldusnis

Y

(%
o

vaalsausulanduanldusnisgndnase 2) nagnsn1simunain (Market Development)

saa 1w

Junagnslagldlonaainwinduaiidegudilitugnangudimvunelnd Wunisyadum

Y

1 ¥ o

Fosmsmsdadmineiiia Tnglidudifegudn siliifingonviouarairsgnirselann
NSEAUBUIENIUYDINIIA 9 3) NALNSNMINAMUINGAS UTTUazUTNIT (Product & Services
Development) nMsas1andnsiasiuuulu Tiiugnddagtuldilonaldidunis Waundu
[ieneuaueInNFeInIsvesgnALANidegudn 1unsairenagnsiieiiusenviely
nquidmIneMsnsmanAIAY ua 4) nagnsnisnszateadedusdndasitazusnsll o
(Diversification) \lunsnagnsinunisAnvesunAnvesuinnsnliiinanuiuln Taens
afrandnsasiinllvidugningulue wisléidu 2 wuv Ae nandasilnifldinaluladuio
Msnaniliendomseansaesuaidliiu Product Line 1y viendndnsilnsflsiAeide
Aunandne gnAn videmanmiiy 3 saenndestunuideves (sdlve g3uniisns wasans,
2560; 85 ATNLILE UazAME, 2564; LNSINIUA anangASHuY wazane, 2561; IRTRY
Fuum, 2562)

dmSudluuszaunisnaineaulayl (Online Marketing Mix) 1ussAuszneunmsnann
wuUlud Usenaunae 9P’s Aa 6P’s 2NNLUIAAANYDIILTYS Nﬁaﬁ%smqa LazAne (2550,
u. 13-16) lawn 1. waninsiazuinig (Product and Service) 2. 51A1 (Price) 3. 484119013
ind1vne (Place or Distribution) 4. n15da&suN130a1n (Promotion) 5. N135N¥1A1MTY
dud (Privacy) 6. sliunnsaIuyana (Personalization) wazifiadn 3 P’s 91niidew
na19A8 P: Process Aa NsyuUIuN1shunIshiusng P: Partnership Ae Wusiinsuagviuaiuly

AIUTIAY TN P: Packaging AB UsIRAMYT iiaenalazaiaauyseivlalignen
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2557; 11581 Uil wagAy, 2564; nunshul 8uf, 2562; 01finens Ussanunialy, 2561)
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msldmalulagadvaduguuuy dnrsdunsediossuudnlud® (Automation) dmsunis
Fan1sAuduiusiugnen (Customer Relationship Management: CRM) n3an1sldssuy
Jeyy1UssAvg (Artificial Intelligence: Al) ALU131 T @A 87 T09AUAIUIIUVBINITUTNS

%

né1 (Customer Service) wazn1sAinwseazidensnayana (Personalized Content) 5wty

D) D

smsiudeyanazinszilssaunisaldiuyanavesgnen (Personalized Experiences)
doldwdu Disital Marketing Feaanadosiu 4 wwiAnuinnssunisnanaielny fuly
1. ArunsasiegIudeyagnen (Database Customern) 2. iMuN15$N¥IgNATI8LAN (Customer
Retention) 3. A1UN15aT19ANNFURUTSEEEE19TUQNA1 (Customer Long Relationship)
a. fFrunswaninaluladfiungas (Development of Properly Technology) LLazLﬁmﬂmﬁ’]
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Innovation) kae uinnssun1su3nisT buldmalulad (Non-Technological Innovation)
(Leavy, B., 2005; 8ig33 AuRFasIIY, 2561; IaING Nedlenwum, 2558; AMANT UayaeAu
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¥ 1
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