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Abstract

The purpose of this independent study was to investigate the effects of
personal factors, organizational climate, and organizational communication process on the
internal communication effectiveness of support university staff at Rajamangala
University of Technology Thanyaburi (RMUTT).

The population sampled in this study were 454 support university staff at
RMUTT. The instrument used to collect data was a questionnaire. The statistics used
to analyze data were descriptive statistics: frequency, percentage, mean, standard
deviation; and inferential statistics for hypothesis testing: independent sample t-test,
one-way ANOVA, and multiple regression analysis at a statistically significant level of .05.

The study results revealed that the overall internal communication
effectiveness and its individual aspects were at a high level. The aspects of internal
communication effectiveness that scored the highest mean was relevant communication,
followed by timely and situational communication, then information reliability,
respectively. Difference in the personal factors of education level affected the internal
communication effectiveness of support university staff at a statistically significant
level of .05. Moreover, it was found that organizational climate, and organizational
communication process both influenced the internal communication effectiveness of

support university staff at RMUTT at a statistically significant level of .05.

Keyword: communication effectiveness, organizational climate, communication process,

university staff
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1. b 0.81
2.9 0.70
3. @0IUNTN 0.25
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5. SEAUALAUNIU 0.76
6. srozafiufReuluadng 0.07
7. eldsoinou 0.82
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M13199 2 HaM AT IEviaunsanneenva (Multiple regression analysis) Jadenu
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