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Abstract

The purposes of this research were: (1) to study the levels of work environment,
and innovation behavior in work, 2) to compare the differences in personal factors affecting
innovation behavior in teaching duties of teachers in government elementary schools, and
3) to investigate the influence of work environment on innovation behavior in teaching duties
of teachers in government elementary schools. The sample group used in this study
comprised 191 teachers at elementary schools administered by the Office of Chumphon
Primary Educational Service Area Office 2 in Sawi district, Chumphon province. The
instrument used to collect data was a questionnaire. The statistics used to analyze
data were frequency, percentage, mean, standard deviation, independent sample
t-test, one-way ANOVA, and multiple linear regression.

The study results revealed that the overall work environment was at a very high
level while the innovation behavior in work was at a high level. Differences in the personal
factor of educational level affected the differences in innovation behavior in teaching
duties of teachers in government elementary schools at a statistically significant level of
.05. It was also found that the dimensions of work environment, including physical
environment and psychological environment, affected innovation behavior in teaching
duties of teachers in government elementary schools at a statistically significant level of

.05.

Keyword: work environment, innovation behavior in work, teacher in government

elementary school
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