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Abstract

The objective of this study was to examine the influences of work-life balance
and work environment on the quality of work life of employees in ice cream manufacturing
company. The samples used in this study comprised 227 employees of an ice cream
manufacturer. The instrument used to collect data was a questionnaire that passed
assessment in terms of content validity and reliability. The statistics used to analyze
data was multiple linear regression.

The results revealed that most of the respondents were female, aged over
35 years old, having undergraduate education; earning monthly income of 15,000 -
20,000 Baht and having more than 13 years of work experience. The study also found
that the intellectual aspect of work-life balance affected the employees’ quality of
work life at a statistically significant level of .05. Additionally, two particular components
of work environment, namely physical environment and social environment had effects on

the employees’ quality of work life at a statistically significant level of .05.
Keywords: Work-life balance, Work environment, Quality of work life
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Model R R? Adjusted R? Std.Error of the R?Change
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1 0.58 0.34 0.33 0.60 0.34
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7
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a. Dependent variables: AQNNTINNTYINY, adjusted R? 0.33, * HiludAtynisadansesiu .05

o
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