NIATIPINTNINAIAUELNTIANT Wy Inendemnalulagsvunadyys

U1 10 atudl 2 nsnges - Funan 2566

@rrsssssnnnassssannnnnnnnnnnnnnnnn@

a 1

Jadeniidndnadanisiuinuniseaniudmiumalulagsaeudlni

Tuuszwndlng

FACTORS INFLUENCING ACCEPTANCE OF ELECTRIC
VEHICLE TECHNOLOGY IN THAILAND

a

5% Nugfienste ! was 551501 H5iiug?
Warat Punpisootchai'” and Thirarut Worapishet?
Received 8 August 2023

Revise 7 December 2023
Accepted 9 December 2023

unAnga
ATeiiTagUszasdiloAnuisdadeiiivinasenisfuisunissensudmiu
waluladsasudlyitluussmealne fiedesdleildlumsiivioya Ae wuvasua Tneiwua
nausegraduguilnafldsasudlniniienduegluysemalne 1Wudiuu 422 fega Tog
9a6d nsvaaouAILANANTENINNALARETEMININGUR 881 2 NGl (ttest) MInAdeY

AILANANTEVINANRRE TEIIMUTINNT 2 N (F-test) kagmTinswinsannaenvaa

NN WU Freuwuvasunmnaresosay 49.3 waslumemdidevaz 50.7
Toedunniionglugag 50 - 59 U Anlusesay 28.2 Tsvaumeldeglussduuunans Seeas 39.8
Feoeflutag 35,000 - 75,000 v UsznevednduninnurSeduivnsuitnenvuieas 36.7
dnsansdnuluseivUSygssvsadisusinluiosas 55 WWudausawaifndusevay 48.8

= a a v 1 [y a 1d k4 a !
LAZUFUNTNNDIAYTINNUY 3 - 5 AU ARLUUTEAY 46.2 LAZAINNANTITNATDUSFNUAZIU WU

al (Y (3 Y

o Aa o Y =2 o i v
Austaaniiendn seAunsdne wazinguszasandniunisldausagudluiinuansieiu
ﬁ U 1

ANRREYRINTSUTITUsEleriuansniuegaiidedfgyneada luduveduilnanidine

ez tumsldsneuddedUaminuandieiy deuadeveinissuiindenensldamunndieiu

a o (% a !

a89ilTed AunIeana Tudiuvevimueisnonandusnidulinssedinaouiidnsnasenis

<

! fAnusmsgsianmUndin AuUIISEINg UnTIveNRennsAEns
Graduate Student, Faculty of Business Administration, Kasetsart University.
*Corresponding Author, Email: warat.pu@ku.th

2 919159U5ETNIAITINTARAIN AMTUINITIING UNTINBISENBATANERS

Department of Marketing, Faculty of Business Administration, Kasetsart University. Email: thirarut.s@ku.ac.th

133



Journal of Marketing and Management

Volume 10 No. 2 July - December 2023

------ lllllllllllllllllllllllll.l’

o

Susmalulagsagudlnivislununissuiindusvlosduasnmssuiinderemsidanulaed

Y [y

LYFNAUNNEADRA

o

ANuFuRuSTuRAnIaReITUDE9

Addgy: sosudbilin nMseeusumalulad Anueseninludymawindeu viauasse

PR3 I a

a A ) a 1%
NARNUNNLU UL IR DELLINA DY

Abstract

The purpose of this research is to investigate factors that influence the
acceptance of electric vehicle technology in Thailand. Data collection instrument was
questionnaire. Target sample was consumers who use electric cars in Thailand total
422 samples. Statistical methods were including t-test, One-Way ANOVA(F-test) and
multiple regression analysis.

The results indicate that 49.3% of samples were male, 50.7% were female,
28.2% were aged between 50 - 59 years, 39.8% had a middle - income level in the
range of 35,000 - 75,000 baht, 36.7% were employees or executives, 55% graduated
bachelor's degree or equivalent, 48.8% were married and 46.2% had 3-5 members
living together. Regarding hypothesis testing, the results reveal that consumers with
different occupation, education levels, and purpose of using electric vehicle have a
statistically significant differences in the average perceived usefulness. For consumers
with different gender, and frequency of use per week have a statistically significant
differences in the average perceived ease of use. Finally, attitude toward environmentally
friendly products influence the perception of electric vehicle technology, both in terms
of perceived usefulness and perceived ease of use, with the correlation in the same
direction. However, the results of the research are only part of it. In the next research,
other factors that may influence perception for electric vehicle technology should

be studied.

Keywords: Electric Vehicle, Technology Acceptance Model, Awareness of Environmental
Problems, Attitude toward Environmentally Friendly Products
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