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Abstract

The aim of this research is to: 1) investigate the factors affecting the operations
and growth of SMEs in Chiang Rai province; 2) compare the factors affecting the operations
and growth of SMEs in Chiang Rai province, categorized by business data; and 3) study
the influence of operational factors on the growth of SMEs in Chiang Rai province.
The research employs a questionnaire as a tool for data collection from 400 SMEs
business owners in Chiang Rai province, selected through stratified random sampling.
Statistical techniques employed for data analysis encompass mean, standard deviation,
multiple correlation analysis, multiple regression analysis, analysis of variance, and the

Fisher's Least-Significant Difference (LSD) test for conducting pairwise comparisons.

The findings of the study are as follows: 1) overall, the operational factors
significantly influence the growth of SMEs in Chiang Rai province; 2) the type of business,
business age, and investment amount vary significantly, resulting in differing impacts of
operational factors on SMEs growth in Chiang Rai province, with statistical significance at the
0.05 level; 3) operational factors, including management, finance, marketing, and
operations/technology, positively affect SMEs growth in Chiang Rai province, with
statistical significance at the 0.05 level. Furthermore, the combined predictive power
of these four operational factors in explaining SME growth is 68.50%. The results of this
study will serve as guidelines for promoting and developing the potential of SMEs to

enhance their competitiveness and sustainable growth in the future.

Keyword: SMEs, Business Operational Factors, Business Growth and Sustainable

Economic Development
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