NIANTIINMINIIAALAENITIANT W Inedemaluladssusnadyys
U 6 alun 1 unsrAw - Tquieu 2562

ANFURUSVRINTTRRUYDITNAMUANBIRAUYAAIAINTT
LaLNITHRHIININEINI

RELATIONSHIPS AMONG FOREIGN OWNERSHIP, FIRM VALUE,
AND BUSINESS COMMUNICATION

vEN Uauing’
Tunwa weglnyad?

ASIET wAeIUNS’

nnf d3iaan’

a a & 2

ITINA YUUIA

a 4 U 2

AINEYIU ANITITUUA

o

Yaudingn Wugna?

de3e1 YusANy’
337y oauIRATIAA”
3N Judadu?

Received 26 December 2018
Revised 23 Aril 2019
Accepted 17 May 2019

UNANED

(%
A v

mMs@nwatuiiiingusrasdifieAnwianuduiuvesnisievuvestinamusiisudluud
Y9IMIALATEIINAMUADYAA1189AINT LAZA1TADANTN1GIA AsAnuildnsinszianny
0nnae (Regression Analysis) Iisiznideyanisieulugisniiudnsmanauwnuainduning
BDINAALUNANANE AN SN WA TENALNY FIWAD WA 2556 - W.A.2560 SIUIUNIAY 2,305 Fa9ena
NAN1SANYINUI1 MsievureinamussAtauduiusiauanduyariveaionts vasiseiu

msAuasestinamu lllanuduiusiuyadivesianis

AdARY: N13ANATEININAINY Yar1resians dndruanududives

' 911sgUszanzadseran skanTUYY U SusIILAIENS
? 9197199UTE AU NI AERT LA NTUYT UNINEIRESTINAENT



Journal of Marketing and Management
Volume 6 No. 1 January - June 2019

T T T T T T I I

Abstract

This study aims to study the relationship between foreign ownership, in a perspective
of investor protection, firm value, and business communication. This study uses regression
analysis to analyze listd foreign ownership and return on assets from listed firms on the
Stock Exchange of Thailand (SET) 2,305 samples from 2013 to 2017. Result indicates that
foreign ownership has a positive relationship with firm value, while degree of investor
protection does not have a relationship with firm value.

Keywords: Investor protection, Firm value, Foreign ownership
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N1302YUYALNAUAYA
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FEAUG 137 5.95 %
sefu 2,168 94.05 %
33U 2,305 100 %
AT 2 HamTATIEinnoy
Model Variables Coefficients t sig. VIF Adjusted  F Statistic
RZ
1 FO 0.284* 1.980 0.048 2.470 0.067 0.0000**
HIGH -0.007 -0.440  0.661 1.900
2 FO 0.025* 2.150  0.032 2.470 0.067 0.0000**
3 HIGH 0.013 0.940  0.350 1.900 0.065 0.0000**
4 FO 0.029* 1.980 0.048 2.470 0.004 0.0581
HIGH -0.007 -0.400  0.692 1.900

*SYAUAMUTIDAUN 95% *S¥AUAMUIDLIUN 99%

nHanITiTzianaosluns1sil 2 nuinen Adjusted R-Square Y89NARALYNAY
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