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Abstract

The objectives of this independent study was aimed to examine (1) demographic
factors that influence the satisfaction in using Organic Trading Applications among
customers in Thailand, (2) technology acceptance factors that influence the satisfaction in
using Organic Trading Applications among customers in Thailand, and lastly
(3) marketing mix factors that influence the satisfaction in using Organic Trading
Applications among customers in Thailand. In this study, the population were a total of
14,762 people who subscribed to the Organic Trading Application. The Probability
Sampling used Stratified Sampling were adopted. The questionnaires were used as
research instrument to collect data from a sample of 400 respondents through email.
The Non-probability Sampling and Convenience Sampling. Data analysis was conducted
using the descriptive statistics; frequency, percentage, and standard deviation, and the
inferential statistics; including T-test, One-way ANOVA (Welch, F-test) and the Multiple
Regression Analysis.

The results showed that the respondents were mainly female, aged 51-60 years
old, Diploma/ Certificate or lower, married status , average monthly income in the range of
15,000 Baht or lesser, and 35,001 Baht or higher, mostly were producers and mostly lived
in the northern Thailand. (1) Demographic factors including the highest educational level
and different regions strongly influenced the satisfaction in using the organic trading
applications among customers in Thailand. (2) Technology acceptance factors including an
awareness of benefits, ease of use, the intent to use, attitude toward application, and
practical application affect with satisfaction in using the organic trading applications.
(3) Marketing mix factors including product and marketing promotion affect with

satisfaction in using the organic trading applications.
Keywords: Technology Acceptance, Marketing Mix, Organic Trading Applications
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fuviruaRiisinenisly 0.152 040 0205 3.751  0.000% 0.652 1.534
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