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Abstract

The main objective of this study is 1) to study personal factors that affecting
organization commitment of employees at Nong Khae hospital 2) to explore relationship
between work motivation and organizational commitment of employees at Nong Khae
hospital. The sample population consisted of 182 employees at Nong Khae hospital and
49 employees at Nong Khae sub-district health promoting hospital. The statistics used
in data analysis consisted of frequency, percentage, mean, standard deviation, Pearson's
correlation coefficient and Multiple Regression Analysis.

The study result can be summarized that the employees at Nong Khae
hospital with different sex, age, education, income, year of service have no different
in level of organizational commitment at statistical significance level of 0.05.
The employees at Nong Khae hospital with different marital status have different in level
of organizational commitment at statistical significance level of 0.05. Analysis of the
relation between work motivation and organizational commitment it was found
motivational factors and maintenance factors had high positive correlated with
organizational commitment at statistical significance level of 0.01. It also found that
only four variables of motivational factors that was able to predict the level of
organizational commitment at statistical significance level of 0.05 and only five
variables of maintenance factor that was able to predict the level of organizational
commitment at statistical significance level of 0.05

Keyword: work motivation, organizational commitment
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