NIATIVINITNTAAINLALNITIANTT UNINeaemnaluladsvunasyys

Ui 63_ﬁ’uﬁ 2, 30008 - 5200H 2563

nsiUAguLUaIUUITIIITMINgINTUYEE: iieagnsaatNasuaane!*

HUMAN RESOURCE TRANSFORMATION:
HR HAS TO ADAPT OR COLLAPSE!

iy 3nnsena’

Received 4 October 2019
Revised 24 December 2019
Accepted 27 December 2019

UNANED
lantagduinndigenadvialinisiudsuainnisvinnumeleniawssauungnisid
walulagunuiilugimusssunisldmalulaglunsdidufanisuasuinisgsna weadaniy
k4 3 o o oA av aa a 1 <
wiouvatasAnstunsusumiiionauaussiinuinsvesnalulagnudsunladliegesiniia
LATTULTY N15USUMYRIeIANITmenIsiUasuLlaIRdadnansenuseniigunineIns
wywdlussrnsreaniiunisUasusdasnunsnensuyedliaenndesiunisilfsunlasiava
Y9383ANIAIUALUMIY 1ot nMsiUsuwasidviaiieitesiunisiinalulagunldununis
ns¥viviTensEUIUMIINUMelavasaulaziigitesiunsas vinusssulunsidmalulagly
n1sanduay Fedududedinisivasunlainsauanudnvesyananisiuasunlaiiivads
WNedesiuauingu lagazaesddunisiiauyinenuidnisiddeundasinus ssusaznsau
ANUARIINKUUIMUAnERd luguuuTyulauazi1lug Tausssuadva n1snesdnsae
anunsawdeundadludesinisidvialaegsiiussansninuazUsenSuaniisuninensuywd
°o & v a Y ! aa o dl' < ¥ o 1Y ::1' 3
Jndudssldvundadlmdumbisnuadvaioduiinua see5un siUAsuLUA0999ANTS
gy s = a ::l' [ ~ [
unANuiiingUssarnasfnwiwuiAntunisidsuwlasnuninensuywdlunmey ey
wwImsdmsudineItasaunsaiasanadunsiasuUasuuImsninensuywdliviuse
WA sadNNmINzaNsaly

AdnAny: NMsUasuLUas nalulad Advia svuudnlud® umsnensuyue

'3

' Anan 319159 AYS Uszduminenaensoan Ussimainmald E-mail: professordrjj@gmail.com

£



Journal of Marketing and Management
Volume 6 No. 2 July - December 2019

[ IEERRERRERNERRERRERERERRERRERY 2

Abstract

The world is moving toward the digital world. Much of the work that was normally
performed manually is being replaced by technology. Most of the business and government
organizations are entering into a phase of digital transformation using new and usually
disruptive technology in their day-to-day business. This transformation causes changes in
the nature of and process of work in organizations. These changes cause people at all
levels in an organization to adapt themselves to their new work environment. Since digital
transformation is involved in changing the culture and mindsets of people to become
aligned with the new digital environment, the Human Resource (HR) Department has a pivotal
role to play in the process of change. In order to be able to align or lead the
transformation, the HR Department has to transform itself first. Otherwise, it is facing the
risk of being collapsed or outsourced. Thus, HR transformation is a must for the HR staff
and HR Department. This paper aims to review the concept and process of HR
transformation in order that all key stakeholder groups can use as a basis for consideration

for HR transformation on their parts.
Keywords: Transformation, Technology, Digital, Digitalization, Human Resource Management
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