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Abstract

The purpose of this research was to study the characteristics of successful startup
software businesses in Thailand and to determine and group their success factors. The
sample consisted of 197 startups. The Exploratory Factor Analysis was used to analyze
data from the interview and questionnaire about the success factors of the startup
software business. Results revealed eight factors, namely basic skills of business software
startup, ability to create products quickly, products attract and motivate customers to use,
track technology and product trends, promoting and supporting startup from the
government and private sectors, quality of organization and products, managerial ability of
the founder, and product development to meet customer needs. These are new findings;
therefore, new startup software businesses should attend to the new factors, but not
neglect previous factors that are the foundations that strengthen startup software
businesses. In addition, old business software startups should consider the ability to create
products quickly based on the new success factor from this study that should help them
stay competitive in the new era of success.

Keyword: Key Success Factor, Software Startup Business, Product Value Creation
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