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Abstract

This independent study aimed to examine the personal factors and service
marketing mix factors affecting decision making in choosing a tire service center in
Pathum Thani Province.

The sample group used in this study was 400 customers of the tire service
centers in Pathum Thani Province. The research instrument for data collection was
a questionnaire. The statistics for data analysis were frequency, percentage, mean, and
standard deviation while the statistics for hypothesis testing included Independent
Sample t-test, One-Way ANOVA and Multiple Linear Regression.

The results of hypothesis testing revealed that the different personal factors
including sex, age, status, education level, occupation, and average monthly income
had an influence on decision making in choosing a tire service center in Pathum Thani
Province. Service marketing mix factors including product, price, place, promotion,
people, process of service, and physical evidence had an influence on decision making
in choosing a tire service center in Pathum Thani Province at the statistical significance
level of 0.05.

Keywords: service marketing mix factors, decision making in choosing service, tire
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(Percentage) Aady (Mean) LLaumuLU&NLuummmu (Standard Deviation) Taeinsla
admlilunisinseideya dail

dauil 1 doyafeiuliadudruynnavesinounuuaeum liun e o1y aaiuam
spAuMsAny 1T wazselfiadesioifiou TinsesideyalagvnAeud (Frequency) wag
ANSeLay (Percentage)
dauil 2 foyaisaiunisdenliuinsguduinisenssasust ludmiaunusii
Ioun guduinissssosudivinudurlduing ngudud/udnsiviiudulduinmsauduing
g19308Uf uazs1uauafefiiiudunlduinisauduiniserssnsudlaeidsia el
3Lﬂswﬁ6§ayja‘1mmmmm5 (Frequency) wagA13o8ag (Percentage)

dauil 3 Yeyaifsaruiladodiuuszaunsnisnaiauinig 1éun sunan o
ATUITIAT ATUYDINNITIATIVUIEY AIUNTELETUNITAAIN ATUYABINT ATUNTEUIUNTT
THu3ms uazdudnuazmenenin Jinszideyalnomaade (Mean) wazdrudoauy
17103374 (Standard Deviation)

dauil 4 deyaifefunisdndulaidenlduinsquduinisenssooud Tudmia
Unusnil 1duA msdnduladenlduinsquduinsenssasud Sinsesideyalasmaiade
(Mean) LLazdauLﬁmwummgm (Standard Deviation)

atAeoyuIu (Inferential Statistics) Lok N153AsIeaNRgIy taeinsldats
Tuns3d fil

aunAgiuil 1 Jadvdruyana loln e o1y @aaunw seiunsAng 01w uay
seldiadedaifouiiunndnsfuiinaienisdndulaidenlduinsquduiniserasasud lu
JmInuusIdl

adATldlun1snaaay Ao Independent Sample ttest TngvinnsnaaauiUieuiiey
sewinAnaievesUszrng 2 ngu Fesdunduiiudasededu Tneduunauima wagvi
NsVRRUUSBUTIBUATMULUSUS GRS (One-Way ANOVA) Lilenndeus3eusiisusening
AadeveUsEansfiinnit 2 ﬂﬁju%’{ulﬂ TAEAWUNAINDIY FDTUNIN FEAUNITANYY BITN
wazseldadsdeliou

aunAgud 2 Yadedruuszaumnsnisnatauinig toud dundaduet dusen
ATUFBINNNITIATINUIEY FIUNITARATUNITAAIN AIUYAAINT AIUNTTUIUNITIAUTNS
wazAuanwaznINenIninasenisdnduladenlduinisauduinisenssasud Tudamin
Unusdl

addafltlunisnaaeu Ao n1sitaszsinisnansenygal (Multiple Regression
Analysis) Tumsiesesimenuduiusseninasauusifienisnensel 3uintlawn Collinearity
w3 Multicollinearity w3slal gldanan VIF uazen Tolerance ludunouvasnmsiiasesinig
anneewyAal A1 VIF adsilAnfiesndn 10 uagen Tolerance MsiiAmANNT1 0.10 Faazile
Tudsdaszlifimnuduiusfusgisguuss nefmuaguuuuimluvesaunisannosnmga
Fadunsamlu lneneaeuiidsefuisdfymisadd 0.05 (Fasn 1ndvddyen wag 5o
NABIURYI, 2560) T¥Emsidensuuslagimisuusdsiamn (Enter Regression) e
ANUELTUSYRIFIKUINEIN TRl
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AANAUINT
Uadgdruuszaun1en1snainuinis X SD. uwlawa duAu

1. AUNARAN 560 0805  wn 5
2. AUIIAN 564  0.856 1N i
3. AULDINNNITINTNUNY 558  0.878  wn 7
4. AUNTELETUNTAAA 559 0948 w1 6
5. AUUARINT 574 0779 w1 1
6. AUNTTUIUNITIAUINNS 571 0.766 1A 2
7. AUANYUENNNYAIN 570 0818 1N 3
37U 565 0.740 N

PNAIF9 2 wan15 AT pAILUSTANN 19NN TNAIAUS TS Tngnnsuegly
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gresneud ludaninnusnd Slenaflagndualivinisguivinisensosuddnads e
finrsandusiedenuin gravuuvasuauliaufniueglussduunn lawn viulieee
dnauladenlduimaguiuinisenssasud mnlslldvhnmssussdeyaiomeiiannsonan
I¢neu fanadewiniu 5.88 iusinagdaduladonlduinsquduinissnsnsudlaefionsan
nndeyars 1 vuiuguvesteyativitiogluiagtunnnideyaiinsuansiedsiianioty
Tupwnan fieadeiiiu 577 vinwsinduladenliuinsmudimsesasudegiaduszuuann
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fiAadewindu 557 dnilvgvinlifimgualunsdadulaidenldvinsquduinisenssaous
fidadewinty 5.50 evinudeduladenlduimsguduinisenssosudaziansanianai
puan Sienadowiniu 552 vuldldAediazdnaulaeg1auviass Aadusiueglulaveaviiudn
srezudminuddnduladenlduinisquduinsenssasusiededundy daaduwindu 5.51
glofumsnaulatid ey viufdnduladenldusnmsquiiinsessasudiegesinidiriade
winfu 5.50 iunausilidsithuasAnegsseunsuiiledesdinduladenliusnsauduing
gs30us fidedewinfu 5.49 inuliudnduls msedesnsuladndnduladentduinig
Auduinsenasnoudigndes fidadewiiiy 5.46 viwldinaidn lnsnsesedrsseunetlunis
dnduladenldusmsguduiniserssasud dAnadewindu 5.45 vinudelumnuidnvesmuios
Sedesinduladonliuinsquiuinsenssaoud Sanedowindu 541 vimutnagldumuinis
Tunsdindulaidenlduinisquiuinsenssasud fanadewiidy 5.40 viwusinezdnaulad
gnaedlaglinsuiniluvindsieduladenlduinmsauduinsensasud fdnedewindy
5.39 yusnduladenlduInTauguUITNTENTngUARE1NE T 19ET AN Y IN YUV BINULDS
fiAndiniu 5.33 sesasunlvimnuAniiueglussdudoudraunn liua vinunazdnduls
denldusnisauduinisenssasud Taglinsreaeudeyaniuaiuiduais fanademindu
5.05 ANUA9IY

dauil 5 namsAaszvideyatilanagdeuauNfgu

auudgud 1 Jaduduyana THuA e o1y aa1unw sefuNMSANY 9T uay
meldndesoiieuiunnistuinasonisinduladenliuinsauduinserssneud Tu
JmInUyusd

adATldlun1snaaay Ao Independent Sample ttest TngvinnsnaaauUieuiiey
sErinAnadevesszrns 2 nau dwsdunduiiludasededu Ineduunaune wagsinis
NAdoUUTEUTIBUAMLLUTUTIUNIAAES (One-Way ANOVA) iienaaauil3euifisussning
AaderasUsEansfiinnia 2 ﬂﬁju%’{ulﬂ TAEAWUNAINDIY FDTUNIN FEAUNITANYY BITN
wazseldadsdeliou
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A1319% 4 wanamaagUMIveaevannigutafuduyrnainasensinduladenlduinig
AuduINIseesaeus ludaniauyusiil

Uadudruunna snANd A1 p - value
LI Independent Sample t-test 0.000%*
978 One-Way ANOVA 0.000%*
FADNUNN One-Way ANOVA 0.000**
IZAUNITANEI One-Way ANOVA 0.000**
DTN One-Way ANOVA 0.001**
seldadesodion One-Way ANOVA 0.004**

T
o w aaa

* fdAgnsanangzau 0.05

o w

* fydAgyneadanszau 0.01

N394 Ui inefiuandnsiufinadensinduladenliuinsauduinnsens
soeud Tudminunusiiuandnaiu egeiidoddymisadfniszdu 0.01
o1gitunnansiuinasonsdaauladenlduimsgquiuinsenssasus Tudamia
Unusilunneineiu egsdideddynsadffisedu 0.01
anuamiuansnafuinasionsinduladenlduimsguduinsenssaoud Tudmia
Unusilunnsneiu egreilifuddamnaaifisysu 0.01
seAunsAnwfanseiuiinasonisindulaidonlduinisquiuinisenssasud
Tudaninunusnilunndneiu egsiitivddymeadansedu 0.01
o1dwiuandAsiuiinadensindulaidenldusmsquivinisenssasud ludmia

'
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Unusrilunnenaiy egrailfyddyneadiaiisesu 0.01

seldiadesofoudiunnsediuinasensindulaidenlduinisquduinisens
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wazauanvaEnIINea minadensindulaienlduinisaudusnisessagud ludwmin
Unusdl

addfildlunsneaeu e n15IAT1EinsanaoenA (Multiple Regression
Analysis) Tumsdesgimeuduiussevinaduusifienisnensel 3nintawn Collinearity
w3 Multicollinearity vi3olal gléa1nd1 VIF wage Tolerance Tutuseurosmsdinsesints
anneewyAal A1 VIF AdsilAnfiesndn 10 uagen Tolerance MsiiAmANNT1 0.10 Faazile
Ifuusdasglifimnuduiusfusgieguuse Tnsdmunguuuuilvesaunsanasenyaa
Badunsaiall Tneneaeufienseduiladdynieadf 0.05 (Faen ndvdvnen was 561
Mgy, 2560) 193Emsdensulslngisihfudsidiomn (Enter Regression) titewn
ANUFITUS YR U TN Tl
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M50 5 uansdnduuseansanduiusianesladediuuszaunnisnaiauinmsinasie
nsdeauladionidusnmsaudusnmsenssaeud ludaminuyusii
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nsaeduladentdusnisaudusnis 0878 0.771 0.767 0.27566
g19308us Tudminuyusiil

NP7 5 WU fudsen Ao msdeduladenlduinisquiuinisenssagud
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oA AURERAE A1UTIAN FIUTBINNNITIATINUIY AIUNITARETUNITHAIN ATUYARINT
funsruaunslfuingg uazdudnuvaznisnenin Inefiddulssansanduiusnygu
Wiy 0.878 UaranunsnvinuenLgnAemanIsIATIzyivesalUsnu (Adjusted R Square)
lawiiuSesas 76.7

M5197 6 UansAnduUsEanSanneunvianvesdatudulsEaunaNMInaInUI N siinasiens
seduladenldusnisaudusnisenssaeud ludminuyusiil

UadwdauUszay  Unstandardized  Standardized Collinearity
N9NITRAA Coefficients Coefficients t Sig. Statistics

UInN1g B Std. Error Beta Tolerance VIF

ﬂ"]m‘ﬁl 1.636 0.112 14561  0.000**

PuNARA (X;)  0.089 0.033 0.126 2679 0.008** 0.264 3783

AIUIIAN (X2) 0.093 0.028 0.139 3307 0.001**  0.332 3.012

PIUYDININITIN  0.064  0.031 0.098 2033 0043 0252 3973

F19UY (X3)

PUNTALLESU 0.077 0.027 0.128 2897 0.004**  0.297 3.365

AN59a10 (Xq)

ﬁ”’]uqﬂa’m (Xs) 0.171 0.033 0.233 5.139  0.000"  0.284 3.526

AIUATEUIUNNT 0.121 0.034 0.162 3515 0.000"  0.275 3.638

Tusn1s (Xe)

AU NYULNG 0.073 0.034 0.104 2.145  0.034* 0.248 4.032

AYAIN (X7)

* fifudnfyneadnisesu 0.05
** fifudfuneadnfiseiu 0.01

PNe5T 6 wudn Jadedruuszaunianseainudnis Widiadam Collinearity
v3aMulticollinearity 184910 Tolerance dAag5eming 0.248 f3 0.332 wazAn VIF fidag)
5¥MIN9 3.012 4 4.032 Han15IATIERNIsanneedadukuunauvesladedIuUssaunia
n1snanauinisiinasienisinauladenlduinisauduinisenssasud Tudamdaunusid wuin
Uadedrulszaunianisnainuinisiauduiusigsuindunisdndulaidanlduinig
AUdUINIsENTsud Tudwinunusid tawn drundndue danszautivd1fgiidu 0.008
AUTIAT dANTEAUTBdIAgYINAU 0.001 AMUTDINNAITIAIINRUE HA1TedutludAgwingu
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