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Abstract

The purposes of this study were 1) to examine the level of the quality of
work life and organizational citizenship behavior of Kelang Nakorn Municipality personnel,
2) to compare the demographic characteristics to the organizational citizenship behavior
of Kelang Nakorn Municipality personnel, and 3) to examine the influence of quality of
work life factors on the organizational citizenship behavior of Kelang Nakorn Municipality
personnel. The sample was 228 personnel of Kelang Nakorn Municipality, Mueang
Lampang District, Lampang Province, using stratified random sampling. The research
instrument used in collecting data was questionnaire. The statistical methods used to
analyze the data were frequency, percentage, mean, standard deviation, independent
sample t-test, one-way ANOVA (F-test), and multiple regression analysis.

The results of the study were as follows: 1) the overall of quality of work life
and organizational citizenship behavior were at a highest level, 2) the personnel of
Kelang Nakorn Municipality with different units exhibited varying levels of organizational
citizenship behavior, and 3) the quality of work life factors, social integration in the
work organization and work and total life span, had a positively statistical significant

influence on the organizational citizenship behavior at a significance level of .05

Keyword: Quality of Work Life, Organizational Citizenship Behavior, Kelang Nakorn

Municipality Personnel
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