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Abstract

This study aims to 1) to study personal factors of fitness center consumers in
Nonthaburi. 2) to study marketing mix factors and 3) to study the service quality factors
of fitness center of consumers in Nonthaburi Province, affecting the consumers decision
to use fitness center in Nonthaburi. The sample group used in the studies was 390
users of a fitness mini center with 1-4 branches and aged 18 years and over in
Nonthaburi. The sample was selected using purposive sampling method, The data were
analyzed using descriptive statistics and inferential statistics namely such comparisons of
means between groups, ANOVA, and multiple regression analysis

The research finding indicates that demographic factors did not influence the
decision to use fitness centers. Marketing mix factors encompassing aspects such as
product, price, place, promotion, people and physical attributes, significantly impact
consumers’ decision. Service quality dimensions, including tangibles, responsiveness and

empathy significantly influence consumers’ decisions to use fitness center in Nonthaburi.
Keywords: Service Quality, Service-Marketing Mix, Service Decision Making
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G’ﬁ‘mmmﬂi 0.496 0.018 0.534 27.735 0.000** 0.359 2.788
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R = 0.934, R? = 0.873, Adjusted R? = 0.870, F = 374.046, *p < 0.05 **p < 0.01
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