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Abstract

Purpose - The goal of this academic article is to explain human resource management (HRM) in
the era of artificial intelligence (Al), which is increasingly playing a vital role in both public and
private sector administration. The application of Al in HRM has led to transformative changes
across all organizational levels. As a result, managing human resources in this new context has
become complex and challenging.

Managerial implications - Organizations and HR professionals must adapt and redesign HR
practices to align with these technological changes. By integrating AT into various HR functions,
including recruitment selection, performance evaluation, employee development and data
analytics. These applications enhance space accuracy and decision- mating effectiveness in
HR operations.

Research limitations - The use of Al in enterprises necessitates that firms prepare in both
management and employee performance areas. To make the use of artificial intelligence in
human resource management more effective and efficient, with the goal of achieving long-term

organizational success.

Keyword: Human Resource Management, Artificial Intelligence, Recruitment and Selection
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