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Abstract

The objectives of this independent study was aimed to examine (1) demographic
factors that influence the satisfaction in using Organic Trading Applications among
customers in Thailand, (2) technology acceptance factors that influence the satisfaction in
using Organic Trading Applications among customers in Thailand, and lastly
(3) marketing mix factors that influence the satisfaction in using Organic Trading
Applications among customers in Thailand. In this study, the population were a total of
14,762 people who subscribed to the Organic Trading Application. The Probability
Sampling used Stratified Sampling were adopted. The questionnaires were used as
research instrument to collect data from a sample of 400 respondents through email.
The Non-probability Sampling and Convenience Sampling. Data analysis was conducted
using the descriptive statistics; frequency, percentage, and standard deviation, and the
inferential statistics; including T-test, One-way ANOVA (Welch, F-test) and the Multiple
Regression Analysis.

The results showed that the respondents were mainly female, aged 51-60 years
old, Diploma/ Certificate or lower, married status , average monthly income in the range of
15,000 Baht or lesser, and 35,001 Baht or higher, mostly were producers and mostly lived
in the northern Thailand. (1) Demographic factors including the highest educational level
and different regions strongly influenced the satisfaction in using the organic trading
applications among customers in Thailand. (2) Technology acceptance factors including an
awareness of benefits, ease of use, the intent to use, attitude toward application, and
practical application affect with satisfaction in using the organic trading applications.
(3) Marketing mix factors including product and marketing promotion affect with

satisfaction in using the organic trading applications.
Keywords: Technology Acceptance, Marketing Mix, Organic Trading Applications
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udruiuleddiug” wuin msdefanssudaaiumseanniinsgaeuaulaliguslnadidou
Sasinae Sn1sdafnssufiveslurismaniadidey nsTiansfevdmdvandn sauded
msUszmduiuddeyasmanslituduilnasudediahi dwademufisnelavesiiedudn
Hugesnddnvsetind

inY3uns asBeanthei (2557) lddnwizes “msvensumeluladuasngingsuguilna
ysosulaififinadenisinduladeniiiieddnmelindvesusloaluannsanmumuas” i
msveusumaliladduarudhelunslfnusuanuddafiadiuasiumaiadnuaisdne
somsindulatovivdeddnnsoiindvesiuslneluaansamunueslusaeiitadeilifnade
nsinauladonilsded dnnseindvasiuilnalunnsammumuas THu funsdui
Ustlowt] funmssudisanuidssuassuiiruedifisonisld

/N5

1. Usznns uazngudiiogne e yaraiidulfusundindudoneinuasdunidues
naugnAtulszmalne loun dude usenaunis wag §uilan 91u3u 14,762 518 (Ntideuas
WarnmMssansainw, 2561) eyt sAIMNguAIeg19laenslignsves Yamane (1973) i
siuauidesiufosay 95 agldrnavesduunguiiegnadau 400 Ay

2. Fmsdudtogauuuvanedunau (Multistage Sampling) st msidennduiagns
Ingonfenanainuu1azidu (Probability Sampling) Immszzjmﬁaaém,wu%ugﬁ (Stratified
Sampling) Tnensidennduseswluudazngumudndiuvesysnaiiduldueundindudons
nwnsduvEdueangugnATuUssmelng dmsumsiunusdeyadivedonnsdudeddaely
91fAmUazidu (Non- probability Sampling) kuum A mazAn (Convenience Sampling)
TumsuanuuuasunurhumBiusaunszislfasunudadiuiitmunlilumsideluaded

3. wResdlefldlumsideluadslifuuuuaeunu Tnsuvseonid 4 duu weil
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il 1 doyadnunizdiuyanavesinouLuuaaua ol e 91y danunw
ausa MAnwgean Moldladereifon Ussiamgndn wazniinim Tnefldnvazvesdiansly
denmoulsusdmeuiRenaniidmualy (Check List) $1uau 7 Fornm
duil 2 feyatadumsseniumalulad dnvasveuuuaounMTuLUUINATIE Y
Uszanaidn (Rating Scale) Tnefinaudin1sfiansan 5 sedu auszduauAniiuvegneu
wuaeuaw laemsvihmadendweulinssiuanudiuatanniian Jadenseeniumelulad
6 911U 1 26 VoA
duil 3 Yeyatlafudiutszaunianisnatn dnvugvosuuvasunidunuy
A58 USEUNUAN (Rating Scale) Taediinauain1sNanTan 5 SeAU MUsEAUANAALAUYB
dreuuuuasua Tasmsihmsidenmneulvnseiuanuduaienndign Jedediuuszan
V1191159819 4 AU F1UIU 20 ToA 0
daudl 4 mnuitanelalunislduins dnwuguuvasunmunuuinsdu
UszuaiAn (Rating Scale) Tnedlinauain1siansain 5 seau auseiuauiisnelavesynou
wugouny Iaemevhmadendneulrnssiuamndusianniign S1uau 5 dedan
Tnegideldiniauedioimg 3 viu ennamuismswoniomlngdei
AADRAZDY (0C) > 0.70 wazldvinnsvagoummmidesiudidwindy 0.750 83 0.971
4. NM53AT1ER T aNssaIun (Descriptive Analysis) 1o wanwasaud A15esas
Alade uazdnADeuULINATEI
5. N153bAs1eiafifoyu1u (Inferential Statistics) Lawn t-test, One way ANOVA
(F-test, Welch) uagiilnuinnnauansinsagyinisiaseisng Bonferroni 3o Games-Howell
audeuluanusitfuresnuulsusiu lunisaaovanufigiuuagyiinisnaasy
anuduiusuestaitenssensumaluladuavdndszannamsnanaidssasionaiielaly
mslfuoundinduiioneinunsduiduendugndlulszmdlne Tagldada Multiple Regression
Analysis Tnevuatiedfayneedad 0.05

A3UNAN133Y

Jadguszrnsanans nan1sidenudn greuuuuasunudnlnglunwends S
248 au ($evaz 62.00) flang 51 - 60 U 1w 129 au (Feway 32.25) flsziunsAnwiminii
U3y e 9113 194 au (Fewag 48.50) Janunwansa 311U 342 au (Feaz 85.50) dela
el eusiinimie WAy 15,000 UIn wazganin 35,001 UM $1uau 125 au (eway
31.25) dlngilugudn 91w 270 au (Sevay 67.50) wavdlngerdeegluniamile
U3 121 AU (Feway 30.25)

Jadeniseansumalulad nan153denudn greviuuaeunuissiunufniy
sotladenseeniumalulad Tunmsweglusziuanniign (X = 4.25) awnsaiesarduain
snnlutios 18R (1) Fuanuddlafieglduaz (2 Funsanldouess Seiedemniian
(X = 4.52) 5098311 (3) Fruaruitslunsldau (X = 4.50) (4) frusiauadiislsenisld
(X = 4.43) (5) srumsiuitadselond (X = 4.41) wagilesiign (6) sunisiuitannudes
(X = 3.15)
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Jadgdrudszaunienisnann Han15ITenudn drauluugsunIuisEAuaNy
Anufiusietadodrutszaumenisnatn lunmsamegluszduanniian (X = 4.45) anansn
Sosdrduammnlutiosldded (1) dunisduaiunisnain (X = 4.51) (2) fugeamianis
Fndmine (X = 4.46) (3) fundndas uas (@) fusian laseglussfuinniian (X = 4.39)

anufinelalunslduaundinduioneinunsdunisvesngugnélulsamelng
nan1T3denuin grevuvuasuniufissduanufisnelalunisldueundiedudonoinuns
duvidvesngugnilutsemalne Tuawsueglusedu wnfige (X = 4.51) lagRansan
duseds wud farufianelauazanuniagilefilddslfinunsnsdaeldifudy
fAnadeinniign (X = 4.74) 509091 svuutIemdevsedieldnuiimumnzan (X = 4.67)
uaztioniign deyandsduimsinuanudoinisuaziiniugndes (X = 4.32)

NSNAFBUANNRFIY

A15199 1 WERINTIASIE Uaseniseausumaluladtanuianalalunisidusnswaundntu
Fouginunsdunidvaenguanatulszimelng

Uadunseausu Std. )
o b B t Sig. Tolerance VIF
walulag Error

Constant 1.900 324 5986  0.000%

aumssuitelselewd 0317 050 0297 6284  0.000% 0.871 1.149
purnudelunslgnu 0315 .048 0356 6514  0.000* 0.651 1.535
Frumusalafiasld 0.098 .040 0.119 2461 0.014* 0.836 1.196
fumsiuffeenudes 0048 029 0083 1657  0.098 0.767 1.304
FuviruaRisinenisly 0.152 .040 0205 3.751  0.000* 0.652 1.534
AUNTUINTTURIS -0.301  .050 -0.359 -6.002 0.000* 0.541 1.849

R = 0.485 R® = 0.235 Adjusted. R* = 0.226 SE.q= 0.190 F = 24.268 Sig. = 0.000*

v @ o

*SyAutyaIANadATEAu 0.05

e 1 wuin Jademseendumelidad eud srumsiudtsusslond dummude
Tunsldfan duanudilafiadld fuauaidddentsld wazdunisianldouaieidasa
sonrienelalunisldueundindutonsinunsdunidvesngugndlulsemealngogied
Soddymnsadnisziu 0.05 uarilanswasenuitonelalunsldueundinduievoinuns
dunidveangugnaluusemalng uanfian loua dunsiwaldeuede Tnsnalung
asenutn (B = -0.359) se9asun aruanudglumslaa Sdvswalumadeadu (B = 0.356)
funisfusiauseleny danswalumadioadu (B = 0.297) Muvinuadifisenisld
fisvswalumadientu (B = 0.205) uastiositgn Fuausdlafiazld favsnalumadentu
(B = 0.119) mudrdiu Tnefidduuszavsanduiusnau ogluszdulunas (R = 0.485)
fisnunalunisnennsal Sevay 22.6 (Adjusted R2 = 0.226) Sanunamadeulunisnensel
Wiy 0.190 (SEest = 0.190) wazdien Tolerance sgmatfi 0.541 fu VIF geanagil 1.849
FsbiiAadymanudunussenineands (Multicollinearity)
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A1519% 2 LA IRyt Jasududstaunsnisaanninnuitenelalunisldusnns
LLanaLmu%amamwmaumwaqﬂqmqﬂﬂﬂuﬂizmﬂlm

Uadedrudsau Std. )
b B t Sig. Tolerance VIF
NI9N1INAA Error

Constant 2.990 0.242 12.339 0.000*
FAUNAN AU 0.170 0.045 0.188 3772 0.000* 0.928 1.078
AUIIAN -0.071 0.045 -0.077 -1.571 0.117 0.943 1.061
AULDINIENNT
o o -0.009 0.043 -0.011 -0.207 0.836 0.816 1.225
InIMie
AuNTALESY

0.169 0.044 0.189 3.802 0.000* 0.928 1.078
ASMANN

R = 0.300 R2 = 0.090 Adjusted. R?=0.085 SEes =0.207 F=19.624 Sig. = 0.000*

v v o w

*SEAUTYEIAYNADAN fis¥éu 0.05

NAN597 2 nud Jededruuszaumeniseana Taun fundnsdoe uazdunns
duaiunisnann fdsuaronnufisnelalumslfuoundinduioneinunsduniduesndugndn
TudszmdalneegradnodAynieadfiisesiu 0.05 wazdidninaneaiuianelalunisld
weUnAnfudoueinunsdunidvesngugnélulsemelneg winflgn Tdun dunisdaaia
nsnann d9vnswalumafeddu (B = 0.189) uazarundnnuet dendwaluniafeadu
(B = 0.188) Inianduuszansanduiusnmau ogflusziutes (R = 0.300) f8wnalunis
wensal Sevay 8.5 (Adjuested R2 = 0.085) fAnuaaiaadoulunisnensaliivinfu 0.207
(SEest = 0.207) uazdlAn Tolerance fngavgil 0.928 fu VIF geamegi 1.078 FslsiiAnilym
ANNENNUSIENINAILUS (Multicollinearity)

aAUTIgHa
Hasuszrnsmansiidaadennufiswslalunisléueundindudovieinunas
Suvidvasngugndnluuszmalne namsveaevamNigiuted 1 wuin Jadeuszansenans
1A sefunsnwigean wazgiinafiuanssiudwaseanuianelalunmsldueunaindu
Fomenunsduniduesngugnilulssmalveunnisiuegieddoddgmsainfiszdu 0.05
FulumuaumRgnuiineld annsoeduserausazam I6ri
1) susziunsinungagn Auandnafudssasemiufianslalunslioundindy
Forenunsduriduesngugnilutsumalveunndisiuegiedidoddamsadnfisedu 0.05
ﬁu’aﬁmaL‘flul,ws%sué’umiﬁﬂmﬁmsﬁmuﬁﬂﬁyaumiaj MATIEToYaluNSYINEINTTUNIS
SUIATTUINT Y mﬂwmﬂmmﬁiﬂiimmaﬁmmsmuhmsJLLaiJwawuuaJmﬂm’mamq
F1uy wagsaniabelu Miduszdunsinuiuendatuidiaunsadidueundinduld
e yne wianudnglunslieundieduariuegiulsraunisallunisléusundindy
vosusaryaea Tunslfuoundinduazdueg fuuszauntsallunislduounainduvesusas
yAna deaenndesfunuideues vty Aeslan (2560) sinmsdnuiGes “nszuaumsdndule
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gradumsiznisasesiinlulseiriuvesauluusaziiniadininuunned1aiun1u3adin
Ussindifmusssuvaausiazniinnn SniemgAnssunistedudgulaauslauandraiululng
finsduaneldaes uaznmadendodudn yarnilideduddents anuilunistoduddaiou
LLaszqamium'ie'??asz’?jwmﬁué’wmwmauw‘%émmmﬁu"w nsueUnanduinteligens
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(2555) yhmsfnwiFes “Yadeiidanuduiuddonginssunisdoduiuesfuslnamiumg
Fuledmdvddidnnsedndeendouvesszimelng” nan1sidonuin suiudiegedeves
fuslaafiunndnsiu duadengfnssunisdedudivesfuilnakiuniadulasdnidyd
ddnnsetindvenilouvesszmealnaunnsnaiu

Padenisvaniumaluladiidsmadionufianalalunislduauniindutovs

inunsdun3duasngugndrluvssmalneg nansmagevainigiuted 2 wuin Jadunns
gousunalulad laun arunisiiunldeuass (B = -0.359) druarrudrglunislveu
(B = 0.356) Arun1ssuinaUselevi (B = 0.297) suriruaRsinenisld (B = 0.205) uas
Frupusalafiozldany (B = 0.119) fanuduiusiuanuiianelalunsldueundindy
Fovsinunsduriduaanduanalutssimalnsegnaiideddymsadafisedu 0.05 F6unm
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Iieradd
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Suwedidn 1y nstrseduitin, mstadueiosduvodu 4 wasmsinssnssumentsdu
snlnsdwidofaifuuumefivangautumuesdumsdissiufioteduduasuims
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Abstract

The objective of this research was to study social media marketing
communication and expectation of tourists affecting decision making on using health
retreat resorts in Krabi province. The samples were 400 tourists who arrived at the Krabi
airport and wanted to use the health retreat resorts in Krabi province. Data were collected
by a questionnaire. Statistics used for data analysis were frequency, percentage,
average, standard deviation, independent samples t-test, one-way ANOVA (F-test) and
multiple regression analysis with statistical significance at a level of 0.05.

The results of this research indicated that the most respondents were female,
aged between 26-35 years old, single, bachelor's degree, company’s employees and
average salary of 40,001 baht or more. The level of social media marketing was a high
level, expectation was the highest level and opinions about the decision making on
using the health retreat resorts in Krabi province was the highest level. The results of
hypothesis testing for gender and education were difference affected the decision
making on using the health retreat resorts in Krabi province. The results of this research
indicated that the social media marketing commmunication, in terms of sales promotion
(8:0.311) and advertising (B:O.234) affected the decision making on using the health
retreat resorts in Krabi province. The expectation, in terms of physical features ([3:0.278),
service quality (B:O.212) and price appropriateness (B:O.162) affected the decision
making on using the health retreat resorts in Krabi province with statistical significance
at a level of 0.05.

Keyword: social media marketing communication, expectation, health retreat resort
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Abstract

The main objective of this study is 1) to study personal factors that affecting
organization commitment of employees at Nong Khae hospital 2) to explore relationship
between work motivation and organizational commitment of employees at Nong Khae
hospital. The sample population consisted of 182 employees at Nong Khae hospital and
49 employees at Nong Khae sub-district health promoting hospital. The statistics used
in data analysis consisted of frequency, percentage, mean, standard deviation, Pearson's
correlation coefficient and Multiple Regression Analysis.

The study result can be summarized that the employees at Nong Khae
hospital with different sex, age, education, income, year of service have no different
in level of organizational commitment at statistical significance level of 0.05.
The employees at Nong Khae hospital with different marital status have different in level
of organizational commitment at statistical significance level of 0.05. Analysis of the
relation between work motivation and organizational commitment it was found
motivational factors and maintenance factors had high positive correlated with
organizational commitment at statistical significance level of 0.01. It also found that
only four variables of motivational factors that was able to predict the level of
organizational commitment at statistical significance level of 0.05 and only five
variables of maintenance factor that was able to predict the level of organizational
commitment at statistical significance level of 0.05

Keyword: work motivation, organizational commitment
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Abstract

The purposes of this research were to design and validating a model of School
Administration based on School-Based Management for Local development under the
Local Administrative Organization. The method of the study comprised of two phases.
Phase 1 was two steps.lreview related literature to identify the conceptual
framework; 2) design a model of School Administration based on School-Based
Management for Local Development under the Local Administrative Organization
using Delphi Technique from seventeen experts had been interviewed by purposive
Sampling, and Phase 2Validating a model of School Administration based on
School-Based Management for Local development under the Local Administrative
Organization by using focus group discussion from ten experts by purposive sampling.
The instrument was interview and questionnaires.The statistics devices used for
analyzing the data were percentage, median, interquartile range.

The results were that:

1. A model of School Administration based on School- Based Management for
Local development under the Local Administrative Organization comprised of 3 models.
1) A formal Education model of School Administration based on School-Based
Management for Local development under the Local Administrative Organization
2) A non-formal Education model of School Administration based on School-Based
Management for Local development under the Local Administrative Organization
3) An informal Education model of School Administration based on School-Based
Management for Local development under the Local Administrative Organization. Each
model has four tasks, each task has five principles and each principles has four steps.

2. The result of model of validating of A model of School Administration
based on School- Based Management for Local development under the Local
Administrative Organization showed that three models have appropriate and feasible
for implement and they have educational administrative process the same process as it
was validated by panel of experts.

Keywords: Model, School Administration, School-Based Management, the Local
Administrative Organization
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Abstract

The objectives of this research were as following (1) to study activities in the
process of loading finished goods (2) to study activities that value added and non-value
added (3) to study the factors that cause activities that do not create value (4) To propose
the reduction waste of delays in loading process of finished goods by applying DMAIC
method. Which studied from powdered beverages by collecting data from observations
together with brainstorming of 15 participants by analyzing data reliability by the triangular
method with analyzing data to reduce waste through the DMAIC method along with the
process map Including the Magikami technique with analysis of factors that are caused by
the Minitab program, version 18, tree map and continuous improvement by Kaizen

The research results stated that found activities in the product loading process
by writing an invoice to check for the product and check the accuracy. It takes a lot of
time non-value added. As a result, the delivery of products to customers is delayed. Which
exceeds the specified standard time by 85 percent. When analyzing the factors that cause
the non-value-generating activities, it is found that the work process using data by using
writing and observation is still delayed. The study therefore proposed the reduction of
waste caused by delays in the product loading process by applying the DMAIC method. It
was found that the duration could be reduced to 39 minutes per container. Resulting in
a cost reduction of up to 290,000 baht per year. The results of this study allow operators
to pay more attention to reducing the waste caused by delays in the loading process of

finished products. By recognizing activities that do not create value

Keywords: Reduce waste of delayed, process powder beverage loading, non-value added,

DMAIC of powder beverage.
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4 a
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Abstract

The purpose of this study were as follows: To find the efficiency of learning
management in the course of the Thai-Japanese comparative organizational behavior
theory according to the standard 80/80. To compare the learning achievement before
and after study of students from the cooperative learning process (STAD) in the course of
the Thai-Japanese comparative behavior theory. The sample used in this study is
a student enrolled in the Thai-Japanese comparative behavior theory 2nd semester,
academic year 2016, Faculty of Business Administration Thai-Nichi Institute of Technology,
Section 1& 2, 62 students, which were acquired by purposive sampling. Statistics used
in data analysis is a descriptive statistic including percentage, mean and standard deviation
and inferential statistics t-test (Dependent Sample). The efficiency of the learning
management plan of Thai-Japanese comparative behavior theory regarding the ethics
of business and social responsibility organizations, the value of E1/E2 equals
80.06/80.48 which is in accordance with the criteria 80/80, indicating that such learning
management plan is effective.

Students of the Japanese Human Resource Management Program studying
with the learning management plan subject of Behavioral Theory, Thai-Japanese
Comparative Organization Business ethics and social responsibility ethics. Have a learning
achievement score using cooperative group learning (STAD) is different with statistical
significance at level of .05, with the post-learning achievement score higher than before

learning.

83



NIANTIVINMININAALALNITIANT Wnerdemalulagssusnadyys
YN 6 atun 2 nsnYIAY - SuIAY 2562

‘lllllllllllllllllllllllllllllll.

And the opinions of students in Japanese human resource management
courses Faculty of Business Administration Thai-Nichi Institute of Technology Learned
by cooperative group instruction set (STAD), the theory of Thai-Japanese comparative
behavior theory There are many techniques for memorizing the cooperative learning
activities (STAD). Followed by the benefits and the least content.

Keywords: Cooperative group learning process, Learning achievement, Learning

efficiency.
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Abstract

Digital divide was the gap between people who have and have not
information. This gap still appears in Thailand. It was caused by the basic structure of
the information technology system, education, income, age, disability, religion and
culture including government policies. Based on the status of digital development,
Thailand still needs to accelerate the reformation of digital technology and innovation.
Public libraries can play an important role in reducing digital divide with “AEM-CD”
model: A-Acquisition provide computer and internet services to users, E-Education
develop information technology skills, M-Motivation create motivation to use
information creatively, C-Collaboration collaborate with communities to reduce
digital divide and D-Digitization transform information resources into digital format,
provide digital information sources and digital services to users.

Keywords: digital divide, public libraries, “AEM-CD” model
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donsBeudiioshluldusznouendn LLayaa‘wmauauaqmammmaamisuawwmsnu’[,uﬁvmu
mamuwﬂummﬁwm deru M3Anw wazTamssmety

Kot 3dbhwanted luvawivssrreudusinsddanalulashsvaduiudon y
TnglawzeensBsarngunsalnnm wu Insdwiiadeud uividn uiszasudnlngtiunms
THmaluladfdviaifonnuaynaun Tuiis InglildimelulagluneliAnysylovivindiens
wazAsTinsvannveRdransludmdudeedlvl ivudansfedinset wwnues dosng 9
waznsitinalulagogadinnusuinveunadinume

3. pagshanuwmalulagadna

nsldauiumnaluladadvaluniagsiadsgalsinnntn Tnsianzedisda g3ia
YuIAnasuarvUIngen (SMEs) Minsldinaluladddvialusyfuaeuten Jedinnmdniy
ogadefiardeainsduaduuanszduligsfisvuiananiuazuuingey naonaunguianvia
yuvuilifungugsiadilvgvesusamdliidigssuunsiada wewiisuleniananisnann
wazenszAuAsYgiagIusnvesinglidunds

0e3l5Af anaunssuRdviaveslnelulagiu wdgduanunisalauduniunis
isughalanuaziasesionielulsama lnsamzaussiuiiugdu Wefsuiuussme
deuthuliisdudeauny wagdulaiide dwalilésunansenuainnisthogiunisaanly
Feszimaiifausegnninvssnalne udluvazidoatu gsAamaluladfinadady
:ﬁmm'ﬁwﬁﬂﬂwmamm‘tumiwmmﬂsvmvﬁlﬂamﬁw%mmmaLﬁmmumm:}m wazlasundy
aula LWi'wlfduﬁiﬂwmmamwiumaﬂ&mﬂm%mﬂiuiaamma dieasagshalmivuiiugu
vosmssiosonmeluladidvaludandes (disruptive business) Jaymiid1fyveagsia
walulaBhdvialuuszina fe dalngdudugsiavumaning (micro SMEs) LLavmuamluaq

‘WE)‘VI"U @’I\WW]LQM@QVIL!QWHUﬂaQVIu‘VNIuLL@‘“G]N‘UT”L‘V]?]
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4. AUN3BUVDINATY

M3IRsusuAUNSouvessFUIaddnnselindlay UN e-Government Business
Ranking wui1 mslivsglovinnimaluladansaumavesniaizuesinsegluszius seuy
asaumnaniaszsalailafinisysannsdoudeduinnsiniias mslddoyasiutuszning
miwauniafsiuildenn ninsnuniaiginsdafuioyaiisidou Jssrmuisdeiasdy
foyatmudoulsnisiudeyaiivnsfureaustasminesu Joyadnaanmduennin il
Taatlunmsliuinisnn waeliniszaldanegs vesadildnolfiAnauanfiuuiiainga
AATFewarysEY1vu InegUuaTIAdIAYUeINITYTNINITIVUUAITAUNANIATY AD 210
MTysaNstumeu nsvieudiumiesy Seulunsdafutoya uasndninmusilunis
Amusdenensteyausnsiaiululuisiasmisenu lnsaisuasiuuuvestoyadidnvsednd
flFsunmseenuuuiitugrueguudeemateyadideiu maléngnasinsdeanslumsdese
LAEABUALDITENISTEULTUANGeR vhlRysannsidesledlden

5. NSneINTUYLEY

firnudumalulafansaumeaifoglusaaussny wohiluulindiudu egls
i diefieufuusamaiioutu Ussnalnedisiuaumdsaunisduadvasunn @l
Fiuiunalulaansaunavessemalneaesduduusn Wungugrelnididnnseiind
wazngurramaiasumaluladasauna mudwu Fadumdsaussivusany Tuvaedy
vhausumalladansaumaindunguiusznevindniiinnulsinnnin Tunsdvesiidsay
Msfugeniig wuii vnLAauYAAINTeENTULTe uavsaidles Tnslamnziuenduag
aueinailada uenand ITnniediunisiiasesigaia (business analyst) nuiaanssu
fanAlLI3 (software engineer) LALATUIAINTTUTTUU (system engineer) dldifisanons
mufesnsvasgnavnssumaluladfidvialulsema Inevinwrvesynannsiiavduiifesns
YowaaussnumMsiualuladAdviannniian fe vinuzlsziamnisesnuuuidsing (object
oriented design) tagnslgulUsLATY (programming)

uananil Nn1sTIBuTesdtnauadiuviend WWinnsdanguansnuindn
sumaluladansaumaianitziduiidesnisvemainusanumsiumeluladfdsaly
Uszalnglusuian laun 1) aeeuaiussuunsuiameshuunoume (cloud computing)
2) mmmﬁ'}umﬁmeﬁﬁﬂméfm‘%a%m&amm(ﬂmﬁ (big data analytics) uaz 3) @894
aululuduesundinduwasnisuiUeyminiegsia (mobile application and business solution)
dosniinsidsuulaanaluladfiaunsosesfuanudeinisuasnginssunisldauves
naufuslnaidanuvannnanslsiogsiiussansam

nauEU RN nslmeluladansaumedlumsiauuazUszneumaduyaaing

'
a 1 =

annguidndny witulagdu dndruvesngugujinnunldaeuiiamesluantudsenauns

filaigetn Fsanuszneunisvand Sslifiuanusudulumstheeufiusefinliusznay
g3fa dau nsadsaussougei Al (digital competency) Tungufusznaunis
Tnoamnzduimsseiugadudsdinduegredsluanunsalilagiu

Foifu Ussinalnesidudosiinsiauimdeauiauinuuagamnim nanfe

Waunguiinwsiidufidesnis uenaindl ddesiinisuiulassadamaenunsinunivastig

106



NIANTIVININTNAALAENTIANTT WInerdemalulagsvauenasayys
?Jié aUuil 2 nsngew - Sunau 2563

Huszuuludnuwazyeamsysanms ewSeuaumieumeiuidsausiniumsnudy
fiAgtes InslamzegdimsiannssuuiasugiauasdsnumesUssmalilugssuuiasugio
wavdsnuiituindeudisuinnssy feztundansidndvdnlng q fierdestuniswamun
gaaminssumAlulagfdviauvisounan

6. nvane ninaust wazngndeuiiBedensnauniaa

winlutlagu mavigsnssumedidnmseting wWu msdanesindedidnmsetindas
ﬁﬁQU%umeLazgaﬁﬁLﬁuﬁuwﬂﬂ wiszrvuduaunndnanudesiulugnsssiiumg
poulay iesanndanisgndelnaainnisteduduazuinisinunisesulad uenaini
anufmimamaluladansaumadanmudiufudognaamisloues Seaiisainy
demeunszauyananazseauUszina n1siseds msdesiu uagiullenuduanaudas
91fIANTINGT ImTzinansenudensvinauiBesiilunisldiumaluladida siud
ArugnAsuazagy e indu

Jagdu mhesanumedginisivinsniasgmediannselind vise e-service NPy
sudsdimsdaivdeyalusuuuudidnmseinduniu demslinaluladfitadiiitauinis
og19mL3) Teyaddyvarsegailifertestunislruimsuszaey wagmsuimssens
lpdaiiiu LLazUizuaawaIugﬂLLUU@LﬁﬂmsaﬁﬂﬁLﬁumﬁu uAfadivaiissuaaszaaumils
ffailamszmindadouaznansznu suillesanmsgnazidia manwinusiuasasnfeves
Toyanauiiuned MsesruuARNImes Tiuiinsavilintayadiuyans

PNADUNMMIRALNATTAvRIUsEWAlNEAINa1IT99L wud Usewalnglannam
lnaunnlunsimunsuadna mnwdilunsdngssuuiasygianasdnufivasg1usiazeds
Fouseufsuuszmalnglusunsldinaluladuazuinnssuadsa ienoulandauinie
uaglomarassemaliiduludn iesdumuswludsduidunansgia anusimie
medans ManAnlaunTudvsdanms wagmsuimsessy uasmsuAtymeeuduresUseme
vidaudiusinsususiieliilonadldusslovtianmaluladddvialu 4 lunsiauniasugia
wazdemsluaunan

gnsAERTMIWAILAIVIaLaIATegRauasdeny

SloTuil 30 fugnou wa. 2558 Auzisuunildawilinssnnanaluladasaume
Laznseas Samfunsensinermansuasinaluladniuauiaunfdnaielrsusia
uardsmuunuimuuiuimelulsdasaumalarnsdeansvessene gatiunmsiaunszeyen
og1adaiu aenadestunsdinvignsmaniund 20 U ileidunseuuuimanmsdiiiunismy
ulgursiasugianasdsnuAivavesiguraliiinnisinnealulaansaumafivuadouas
varnvanesniasuLasismsduiuasugia masuiuiinvesssney waznsaidiuny
19401A35 PardwmaliAnanudidmiaasugiaiudsdulalundlan uagauiuaamig
depnvesUsznasialy lngdmuaddeviallidn “Ufsuuseinalnegidvialneuaud” wazle
AvuaihmnevesusuiaAdvaileisusRanardennly 4 Uszns Taun

1. WiindaauansolunsudeiumaasusiavesUsema senislduianssu

uazmaluladfdvia Wuedesdlevdnlunisadsassduinnssunmsuda n1suing
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2. a¥dlemavnadssegainisusedeyatmansuazinseng 4 diudeddvia
[ieenseiunuAMTInvesUszanTy

3. wisuANmSeslviynansngulmmSuasinuefimnzauronsiiuTin
warn1susnavenlugafivia

4, ﬂgiUﬂSuU’Ju%ﬁUﬂﬁWNWULLa £N15MAUINI5VRINIATE Miswmaluladfdvia
wazmsliustlovinndeya WelrmsuiuRnuAnmmslusda fuszavam uazUszaviua

ﬁm%’mgwﬁmamﬂumﬁuLﬂﬁauﬁé’aﬁﬂ Jwazimnelvussauaiiu Sdetu 6 du
fun gnseans? 1 Wauulassadafiug1ufan UiuﬁWﬁﬂ’]‘W’dﬂi‘Vlﬂi’d‘Uﬂ’q%Wl’JUiuL‘Vlﬂ

aa o

gornanitl 2 duiafeuasughamasimaluladadia grsmaniil 3 aiednununmiimis
| % Naa o s @ a aa o s

wiieusaemalulagfidvia evsaans 4 USuaeuniesgdnmalusgunanavia evseansi 5

Wawmaerulinseuingenasygianasdnuaiava wazevseansi 6 aianuetuly

nshimaluladfnavia (nsensranaluladansaumnaALayn1saeans, 2559, U. 1-8)

nsudmsianisvasiasayaUszenvuilaanauieNa MeATII
wesayaUsryvuluwasieuinaondin dnbiuinisvineinsarsauna doya
91798715 ANSwNUsTTITUNNNaY udengugreslenia wasrunguies nguties Wuu3nis
fuguitlifnyad Wauigunmiinvesseaey Waundsaulnedudsauuinisiious
(aunAuiosayauisUszindlnes, 2556, u. 84-85) nioa1ananiladniesayaussyvuidy
Hosauafidndstuieliuinisunvservulaglasidame o 01dn warszdunsfne
afuayunazdnaiunsdnudeiiiotuaznaendin (lifelong education) uanaini a1
UINTFIUVBIVDIAYAUTEYITU .. 2550 113139 6 N1TUTNIT drnualviviesaynussyvy
msdaliivinsduiudeyadidnnsedndliegsazmn wazrenfiumosifimsideusedy
w3ov1edunesidniie (auauiiosayauislszivalneg s, 2556, u. 90) n1519AUINIS
Sumesifaduniiidfydenisiavesiosayausesvu (Kinney, 2010, p. 105) Fatiy
a (Kinney, 2010, p. 114,

a

ﬁaqagmsmwuﬁaﬁwmwﬁﬁaghmiaﬂmmLwﬁaugwmwa“
Gautam, 2014. p. 62)

nsandiunsla o Annu WiAnusEavsanuasUsyavsuaia asesdnisausy
(planning) Lﬁ@iﬁusiammLi’]mmaﬁlﬁmqﬁ ety WoayAU T IBUAITUNITINUNUNT
Fufluruiioanaauaumdondimieiaa I@&Jm‘wumawm WUsNY hag ﬂawﬁi‘m
aamﬂammwamam 20 U uag wﬁmammiwwmmwaLwaLmWﬂﬁ]LLa Fapa a9t
Svuaad TaeudEanse L unULWRY Ao TnsSRsTuumd U S sTinsEaL
AUAN 9 LazyAAaluedIAnIs laemnunnisng srunaniig wazausuinveulvdaiau
LwaiwﬂﬂsmLuumumumiﬂ%mmqamﬂi “U’VU‘L!Uiia’JGm‘Ui ARG EINTRN R ER R
ﬂﬁzﬁmmw wiefidenin Msdnesdng (organizing) wdtanniy AI3IAYAAINT (staffing)
mauumwmmzam Lwaﬂgummiﬂasmwszammw HUTMIV0RdaYAUTE v v UADY

eﬁh

I9N1581138M15 (directing) weneunseuliuaaInsuuRnuluninvewnumed el
UsTauingUszasAvetasins ngldnisdeansuaznisivinseqslaniuaains uenant des
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fn1saruay (controlling) Lilansavaeulssansnanisaiuausg 9 lagviinisiseuiieu
naunvnleasatu e eIaI Uil wazaiunswn lutannnaAaRnnTy

aa v

awﬁuLmeqﬂ1i‘usmsalmmwawaaamﬂsﬂmmwaammmmaaummamma
Weuveuausluna “AEM-CD” szlmmmwmmLLauamemmﬂamummmmmﬁam
amRdalulssinalng mmmaqmmmaammmmwa A0UNINAITRAUIAIATY
Usznalng Wﬁmam%msﬂ’wmﬁ%ﬁaLﬁamiwﬁmayé’mm U%Wuaqﬁaqamﬂiumsuuiu
Ussnalng 11nIgIU0eIayAUsEYITU W.A. 2550 suvnsdifnweig 9 ‘VlLﬂEJ’JGUENﬂ‘U
LLu’mnmiammmmaaummqmwamawaaam@Uswmsuu‘lumwi“Lwﬂ ‘Via\‘iﬁ]’]ﬂuu%’]ﬂ’]i
GNGERE ‘waaﬂmLﬂuLLu’mwmiammmmaammmmwasuawaaamﬂi Yruifaan
wnzaufuusunluussnelng dil

1. Acquisition: dasuiaulvisugslugusuansadidanalulagdansaune
lelusendiligann sidelifiildanela q Samiedesreuiianesliluesayaiiioliuinisun
Adlumumy (Gautam, 2014, p. 61) gstioslsnTulumunasguiesaymuszvvuiiimua
TngasnauviosayauisUssmalne s Tnsfuinswiunsuiamesausieiussansluiesiu
fifufinraun13U3INg MndruaulsErnsiingd 50,000 AU AIsSiAeNRMesAE 1 iA3ase
FruuUsTEIng 5,000 AU S181uIuUTEEINTAY 50,000 AU ArsiineufiamesiE 1 indese
§1uuUsEENg 5,000 A TusuauUsEeIng 50,000 AULSA dudiiiu 50,000 Au THeuan
AONTIABSTT 1 1ASoeresuiInUszrInsfisuRinyeu 10,000 AL wazet13ToeASMTes
$aunouiuneiiil msileudeiaietisdumesidnuaziaTosiaunt (aunauesayaums
Usunelng, 2556, Wt 90) uenandl vesaynUszrvumsinnilinlansouniuidntigly
ansadundululdfitld Tnaemzedrsdaflindudnuazionvy Wesnanuansise
yo9Aan Ay Famn (Zilka, 2016, pp. 233-251) wuin lulsenadasiea wdsaniiinuay
wnwuldsunaufinnesiioldlutiu mnwizdniuedesuazinuglunsidreufinmnes
sl imﬁaﬁﬁﬂmmi%’%mﬁama% (computer literacy) i uguiy Seddannsoan
muwAsNE MR IRd M UnLazeule LLauLLﬂNsLViLWu’J’]ﬂ’]iJJﬂEJMW’JLG]EJﬂﬁGUWUWU
Ihundesnsdsuudasiidfafeatunsdiiuasineslunsldaeufinmes uenani
Fudunmsiuanuldiuieunedsay LuaqmﬂmamsaaaalmwmmaamﬂwmaumLmaﬂﬂw
mummm%mmwmEJmmmmﬂiﬁammvﬂﬂmmaiuﬁvmu‘mawu LagsoInTLRisL
mnufifeiuLeUndiatusing q usnaniATesneNimesLi Maﬂaqmﬁmwummmwim
fBumetidaiielviuininsluviesayn uazmsliiiuinisfugunsallumsnszanedyaia
Sumosidnlians (Wi-Fi Hotspot) tielvusnisunglddiliannsadhianisldnudumesidn
Tanunsoindullldituls wiethfndaluldsewinanisiiumig (Longo, 2019)

2. Education: a¥19AnuAuUIAgLaviIN1TRnauTInIelin1sAnyuiUsEyIv
dewawineglunsldmaluladansaunalimnfnuseles (Organization for Economic
Co-Operation andDevelopment, 2001, p.6; Maceviciute, 2018, p. 5) YaNLNLUBIINNIS
Wanvinwensidmalulagaisaumaliduauyninanniowad iesayausev1vuadsiv
anwddniunguildniduinuasionsy Wewinnan1siduvesysiusy o253 (Amir, 2009,
pp. 1-7) WU LﬁﬂLLaZLEJW’J‘UuﬁbLﬁ%JUﬁJﬂHSLLazﬂjﬁmiLﬁlEJ’JﬁUﬁEJﬂJﬁ%LG]@%V]%S’]%@LL’J% way
wouAwIs admadanginssunsseusluszezend Tnewinuazienvumatuasininuznis

ove22e
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¥avia (digital literacy) finanjsiunazannaunsouilunisdisalunssuaunmsnisizous
pUNNITRDI0TUY a'maiﬁ@uimLﬂu;ﬂwiyjﬁﬁaaﬂmiywLLazmmiﬁ%ﬁﬂﬂﬁmmﬂizmﬂsma
sl

3. Motivation: @313ausagalauazusetumalalunisldansaumasgieasneassa
dmsumsiinu m3finw uasinieundoula ngliasdindvans ldduasdammdudiu
vosyAnady wariviufeanaumnalsived sasdanudesnslunisfiuyuinuenis
ANTAUNARALTINYENIIAIVATBMUBY (Chowdhurry, 2012, p. 8; Maceviciute, 2018, p. 5)

4. Collaboration: a¥unsiidnsulifuauluguruiiesufuuumanisan
ANABISRAT AT aLAT A ARG TUAIFDIN TR LIS IV sLTY

5. Digitization: Wanuviesayauszyvuliduiesaynndva Inedann wazld
gewAwIslamumasa (open source) n3ewanduIsuuusHallnfiv eligldusnisause
dndadevsiumaduledldnniinnnat snsulaminensarsaumelfeglusuuuuia
LA IUNEIATAUMANIFAIE (Chowdhurry, 2012, p. 7-9) iesayauseysuludssimelneg
aunsadnsalfnwanUssmadealusunusulssyndldla (Choh, 2016) nanfie AL
MsdaUimsuuunenifissediaien msUuAsulugnsnaunaiuszninamsliuing
LUUNENNLAZAATE (hybrid physical and digital library service) lagiuanusnistui
Mﬁfq%aéﬁsmmawhuizwﬂﬁ'ummﬁ%w (Radio Frequency Identification 3 RFID) ey
Wawndunstunisdesmelnsdwiiloferiululuduaundiadu (mobile application) maw
s lnevesaynuszrvunUsemalneuazinlulds i uonani afnnssudu 9
fnaula L

- Uhevosaynddsia (digital library signage) LiloUszunduiusinaunsdoya
Fmasihaulaliungld

-gunsalszymuvdanSnensatsawmawuueaulal (online library item
locator) Tnsuanasiusiminensasaumnaiesnsuueuil Hreligldsendananlunis
Fuvm¥wennTaNTALNALL

- spuuhiATEiaAle (video analytics) Wosaynazviinisindindosinloliie
tuiinnginssunislivesaynvesiliudazau udniwvimsiessiiedamansauma
uazmsUinsiiaenndefuanudesnsveslfifuseyana

- ﬁuauﬁéﬂu%u%ﬁqﬁa (proof-of-concept of a shelf-reading robot) 1un1sld
usudguduniisde Tnevusuiarannsnszyliimidedulaineiaty uasinasedu
melufufeideuiesaymasndaliuinslutugdy

- nafumuuuaiufedmiuninensaisaumeaynuszinn (OneSearch) Ly
msUsnmsfumaTsaumATAINg ULy g U sEAu s R,

- MI8ULUUBLENYTRTN (eReads) s¥UU eReads agdelilduinisanuise
\daninensansaumaiaviaatuduldyniane wezviglvussanindaunsadnites
ninensasaunadunIInLaIg 9 m:ummaﬂ%mﬂfﬂ%ﬂ%ﬂﬁlé’ﬂaaﬂ%qmwMﬂawué’aaﬂWi
Tunandlgardsiu
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-Tsunsu Mahout Fedulainuwesa Tlunissiusmunanuiegluzuuuy
Advianiivhtenserisendeatudilimeiy vilnnsduAudululdie Wunisinineins
ansaumenfensiugldUanems

unasy

Uszwdlnglglianuddgyfunisiausazimeluladarsaunauaznisieans
(Information and Communications Technology: ICT) mi%l;fluLﬂ%'aqaﬁaaﬁfuauuiums
fiauUsema ogslsfiny Sauanmdeudmnaddvausingogludsaulne fudu 3
ausnduiiezdesanaumasuani eliussmaaunsatundeuliasyimied
ffuns sds uazdsBumiideriminunnglugvseansuni 20 T

AIUUINTFIUVINRIAYAUTEYITU W.A. 2550 BUIA 6 NITUTNIT LAnInuabiA
viesannUszarumsialiiiuinsiuduteyadidnmsetindliedsazmin uazresinine i
msdeudetuinietiedumedidn Ky fesaunuszmvuisdunuimddylunsanai
wdeuameAdTa Tnefluuniednunisuimsianisiiieanaanunasudinisaatase
Tuiaa “AEM-CD” 911910 A-Acquisition dalsifineufinineduazindediedumesiind
Lﬂmwaﬁ"umméfaamwm;ﬂsﬂuﬂﬁuﬁﬁ%’uﬁmau E-Education Waunvinwznsldimalulad
asaumalinulszvrvulaglidrdaima 3o 97%n wagszAun1TAnY1 M-Motivation @319
usegdlalunsldasaumaeensadriassd C-Collaboration $amiloruguvuiiieanamion
SrmaRava uaz D-Digitization kuawmingnsarsaunaleglusuuuudiva Januvas
aNsAUNANIATE wagliusnsuuuRITiaunglY
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Abstract

This research aims to develop the accounting system for community enterprise
of beef cattle rearing among farmers in Sanpapao subdistrict, Sansai district, Chaing Mai
province. The literature and research document were collected to guide the way of
research doing. The qualitative research method with case study was applied by
in-depth interview and participate observation technique to collect the data. The key
informants were 6 members of community enterprise of beef cattle rearing among
farmers in Sanpapao subdistrict, Sansai district, Chaing Mai province. The research tool
was semi-structure interviews. The data was analyzed by content analysis and
triangulation approach for verification the result. The result found that the accounting
system for community enterprise of beef cattle rearing among farmers in Sanpapao
subdistrict, Sansai district, Chaing Mai province consisted of 6 activities as follows:
1) the deposition and draw deposits 2) pedigree recording 3) cash sale 4) purchasing 5)
payment and 6) dividend Pay.

Keyword: accounting system, community enterprise, beef cattle
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Abstract

The world is moving toward the digital world. Much of the work that was normally
performed manually is being replaced by technology. Most of the business and government
organizations are entering into a phase of digital transformation using new and usually
disruptive technology in their day-to-day business. This transformation causes changes in
the nature of and process of work in organizations. These changes cause people at all
levels in an organization to adapt themselves to their new work environment. Since digital
transformation is involved in changing the culture and mindsets of people to become
aligned with the new digital environment, the Human Resource (HR) Department has a pivotal
role to play in the process of change. In order to be able to align or lead the
transformation, the HR Department has to transform itself first. Otherwise, it is facing the
risk of being collapsed or outsourced. Thus, HR transformation is a must for the HR staff
and HR Department. This paper aims to review the concept and process of HR
transformation in order that all key stakeholder groups can use as a basis for consideration

for HR transformation on their parts.
Keywords: Transformation, Technology, Digital, Digitalization, Human Resource Management
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Abstract

The purpose of this independent study was to study the dimensions of
creative thinking and factors affecting creative thinking at work of the Center
Operation of the Department of Land Transport. A questionnaire was used as an
instrument for data collection. The samples consisted of 420 employees of the Center
Operation of the Department of Land Transport. The descriptive statistics used for data
analysis were percentage, mean, and standard deviation. For the hypothesis testing,
inferential statistics included the Independent Samples t-test, One-way ANOVA, Least
Significant Difference (LSD), and the Pearson Correlation Coefficient.

The results of the independent study revealed that the factors of creative
thinking, namely fluency, flexibility, elaboration, and originality were at a moderate
level.

The results of the hypothesis testing showed that different age, status, levels
of education, job position and experience had an influence on creative thinking at the
statistical significance level of 0.05. Moreover, working environment factors and
achievement motive factors were correlated with creative thinking in the same
direction at the statistical significance level of 0.05. The researcher suggests that the
research results should focus on the development of creative thinking for the
organization. Include demographic factors of age, status and work experience, working
environment factors of security, opportunity for advancement and working conditions,
achievement motive factor of energetic and moderate risk taking in order to continue

to develop creative thinking.
Keyword: Creative thinking, Working environment, Achievement motive
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Abstract

Data in qualitative research are different from data in quantitative research. Normally
the data in qualitative research include transcripts that are transcribed from a tape recording
made from an in-depth interview, records based on observation or participation by the
researcher, a record of a review of documents, artifacts, archives or an audiovisual
presentation. The researcher collects and analyzes the data in parallel until the data are
saturated. A qualitative content analysis is applied according to certain steps and procedures
of content analysis. In the past, a content analysis was usually performed manually and it was
a time-consuming process. There are now, however, several computer software programs
available for use in content analysis of qualitative data. Each Computer-Assisted Qualitative
Data Analysis Software (CAQDAS) program has different strengths and weaknesses in terms of
its features, simplicity and user friendliness. It is very important to note that the program does
not do the analysis of the data for the researcher, as in the case of software programs utilized
in quantitative research. It is only a computer-assisted program that helps the researcher to
be able to do the analysis faster and more accurately. It helps the researcher to reduce the
time-consuming process and increases the quality of the data analysis, as normally the
amount of data in any qualitative research project is large and difficult to manage effectively.
This paper aims to provide essential information about various CAQDAS programs available at
present in order that the researcher is able to choose a CAQDAS program that is suitable and
appropriate to his/her qualitative research project and qualitative research strategy and to the

methodology applied in the project.

Keywords: Qualitative research, Content analysis, Computer-aid program, Qualitative

data analysis
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(Manual) ¥ilsauiudesnatuazuisaisilinisinauenanisidoardlivunuimunia u
Hagtudisldimetaulusunsurosfneituulilunsiesetoyanisitodmunimdusuoy
171 F90197 99N w38ni1 Computer-Assisted Qualitative Data Analysis Software (CAQDAS)
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domlunsenesiyadunmliduiniuagdesdamuimiudlaludenemnisinmeshiden
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nMsieseiifomannsaldldfuauitetiaungy fe nsiduidsnmnn (Hsieh &
Shannon, 2005) n153798t¥9U5u1as (Riffe, Lacy, & Fico, 2014; Quantitative Methods for
Communication Students. 2014. Content analysis. Online: retrieved 13 September 2019) La g
N15398LUUNEN (Kevin, 2015; Hamad, Savundranayagam, & Johnson. 2016. Toward a Mixed-
Methods Research Approach to Content Analysis in The Digital Age: The Combined Content-
Analysis Model and its Applications to Health Care Twitter Feeds. Online: retrieved 13
September 2019)
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msenghidemlunsideifmunmusnlfiduaiuuuy (Hsieh & Shannon, 2005) A
(1) M53tAseiideniuuudaLin (Conventional content analysis) 3uduainnisdana Taenis
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Shannon, 2005) M31iATzRidenuuuiina1eds saufedsfysannislae Assarroudi, Nabavi
Armat, Ebadi, & Vaismoradi (2018) @4l 16 tumeuuvaduaudrslunisduiuns (3) msiasies
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QUALITATIVE DATA ANALYSIS SOFTWARE. Online: retrieved 13 September 2019)
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(Content Search) laganunsaanniiienideyainiaviel (Video Sources) LaTadides (Audio Files)
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Fe9UkaYNITULaUeTaYa (Data Visualization and Reporting) a1unsnindeyadiannsefindun

aa v L4 v a

thiauoidunwle 19y msdunval nsdrsanmeuniiuuuifimivazdeyadiusyiyana
uanaNissannsn davhaeeusine %asﬁuwjﬁ’uLwiazaaﬁmﬁmuﬁaﬁﬂLﬁuﬁﬂﬁgﬁﬂmmma%ﬁﬂmjm
LINE Laaaiio¥aniudaiia (kP) wazunuiimaglimanslédndae (3) msiiunwiuaznsassia
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Aniszleviives CAQDAS finaesu Inslamizeg1sbs CAQDAS tagliiinideusevdanian
Snvdaannsollumsliesesideyavualng viedeyafifienuadududou faelinuiteiaa
pssuardiarunindede susnolfinausiuiolunenisidesnge

Audnvaznisldarundnveslusunsy CAQDAS a1udl PAT Research (nd. TOP 16
QUALITATIVE DATA ANALYSIS SOFTWARE. Online: retrieved 20 September 2019) U1tauel?d
Usgnauseandnuazmsldnudsinglunmi 1

What are the features of

10 Qualitative Data
Analysis Software

Annotations R—/ 1
Coding tools
2 Data Visualization
Linking ability
Media Analytics
Tools for Mapping or ®e 3
networking
4 @ Mixed methods research

Multi-language

6 Qualitative Comparative
analysis
Quantitative content 7
analysis

Sentiment Analysis
Tools for Query, Writing
and annotation

Statistical Analysis Q 9

oo Text Analytics
10 BN

Al 1 qudnvaznisldanumdnuedlusunsy CAQDAS
fian: Fautas 90 PAT Research. nd. Online, retrieved 20 September 2019.

1AW 1 asiiiuinaudnvarnnsldaundniiddnueslusunsy CAQDAS auil PAT
Research. (nd. Online, retrieved 20 September 2019) tausliUsznouniey (1) 15 UBUA15UNY
Us¢Nou (Annotations) (2) N15vNn1waINTeya (Data Visualization) (3) 11531A512% 48 (Media
Analytics) (4) N33 UUKEL (Mixed methods research) (5) nsldaumatsn1wl (Multi-language)
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Abstract

The purpose of this research was to study the characteristics of successful startup
software businesses in Thailand and to determine and group their success factors. The
sample consisted of 197 startups. The Exploratory Factor Analysis was used to analyze
data from the interview and questionnaire about the success factors of the startup
software business. Results revealed eight factors, namely basic skills of business software
startup, ability to create products quickly, products attract and motivate customers to use,
track technology and product trends, promoting and supporting startup from the
government and private sectors, quality of organization and products, managerial ability of
the founder, and product development to meet customer needs. These are new findings;
therefore, new startup software businesses should attend to the new factors, but not
neglect previous factors that are the foundations that strengthen startup software
businesses. In addition, old business software startups should consider the ability to create
products quickly based on the new success factor from this study that should help them
stay competitive in the new era of success.

Keyword: Key Success Factor, Software Startup Business, Product Value Creation
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