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The Motivation of Thai Tourists in Oultural Tourism

at Yaowarat Khet Samphanthawong, Bangkok
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Abstract

The motivation of Thai Tourists in cultural
tourism at Yaowarat khet Samphanthawong
Bangkok The purpose is 1. To study the general
characteristics of Thai tourists in the cultural
tourism at Yaowarat khet Samphanthawong
Bangkok 2. To study the motives of Thai
Tourists in cultural tourism at Yaowarat khet
Samphanthawong Bangkok. Discovered that the
majority of Thai tourists. 1) Come to the culture to
see the tourist attractions, unique Thai-Chinese
architecture is unique. 2) Personal come for
pilgrimage. 3) Self development Come to meet
people in society. and 4) emotional come to relax.
Based on the research. “The motivation of Thai
Tourists in cultural tourism at Yaowarat khet
Samphanthawong Bangkok®” travel agency
of Yaowarat Area Should be promoted. and
encourage the community to create new
activities. in the tourist attraction to increase
variety and innovation of tourism in Yaowarat
khet Samphanthawong Bangkok to achieve
learning about Thai-Chinese cultural tradition to
tourists and from the research, the research team
has suggested the allocation of space.for the

convenience of tourists, such as public seating.
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Build public toilets and so on. to accommodate

future expansion of tourists.

Keywords: Cultural Tourism, Yaowarat, Khet

Samphanthawong
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