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Marketing Trend in Friendly Muslim tourism
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RANK GMTI 2017 RANK DESTINATION SCORE
1 1 Malaysia 82.5
2 2 United Arab Emirates 76.9
3 3 Indonesia 72.6
4 4 Turkey 72.4
5 5 Saudi Arabia 71.4
6 6 Qatar 70.5
7 7 Morocco 68.1
8 8 Oman 67.9
9 9 Bahrain 67.9
10 11 Iran 66.8

ad 1 Sudugarsnedmemedsemenidusaninasimaanasindedeaaa (OIC)

unashan: Mastercard & Crescentrating, 2017: 13

RANK GMTI 2017 RANK DESTINATION SCORE
1 10 Singapore 67.3
2 18 Thailand 61.8
3 20 United Kingdom 60.0
4 30 South Africa 53.6
5 31 Hong Kong 53.2
6 32 Japan 52.8
7 33 Taiwan 52.4
8 34 France 521
9 36 Spain 48.8
10 37 United States 48.6

W 2 Sudiqemanetmematiszmed idusandnasdnsemasisiodsaa (non-0IC)

LaINNT: Mastercard & Crescentrating, 2017: 13
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