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Abstract

This research is a qualitative research to
study the role of food culture and development
of gastronomic city with creative economy concept
in the context of Bangkok. It is a qualitative
research, using the following data collection
methods 1. Documentary Research studying
those documents relevant to food culture,
creative economy, gastronomic city, and other
related documents 2. In-depth interview 3.
Participatory Action Research by which data

were collected by both observation and focus
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group interview methods. The researcher
analyzed these qualitative data by content
analysis to propose prototype for development
of Bangkok as a gastronomic city with creative
economy concept.

This study found that Gastronomic
culture is an essential factor based on the
concept of creative economy helping adding
value to tourism business, public and people
sectors. Government especially BMA should
pay attention to and promote local gastronomic
cultures in at least 4 ways 1. Food Cleanliness
and safety 2. Food Nutrition 3. Food culture 4.
Food as medicine. This is to create an image of
the gastronomic city of Bangkok and respond

to tourist’s needs sustainably.

Keywords : Gastronomic Culture, Gastronomic

City, Creative Economy, Bangkok
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