Journal of Pacific Institute of Management Science Vol.5 No.1 January - June 2019 83

UodsiBuaninnninarienisuryénisdoanisiGonagnsuan
@U§msﬁ'1uﬁrgﬁua\)u§l§nomn:anu'[uma'mneTnns“wei
urivus:inflng TunistiuindsuwanisAuduoiu

The Causal Factors Affecting to Strategic Management
Accounting of Management Accountant in Stock Exchange of
Thailand in Driving Firm

A3 gunsinma*
Siriphet Sundaravibhata*
Unafioanensy amineseesilys:
College Sriprathum university*

@ 1
UNANYD
Aav gj gdu 6 Aav ::i xR A v A [ A 6
MAEAanUsasRmMIe 1) iadnmamndymmauImm It amsanmsidmnagms
POIHUII UL T snfaanadavlusamendnrsnduissemelng 2) iNoasasaudrinaza
faduisamefidnadamstiydnmsdamadnagmovesuimseulind Tuuswnfaanadeln
IEVENYSHE WAL g uay 3) LﬁaﬁwméhLmﬂmmmmﬁmﬁuﬁ%@mmma@ﬁafiyﬁmwa@ia
m‘sﬁty%mﬁ@ﬁm%aﬁaqwﬁmaqsziu%mﬁ?é’fmﬁmﬁ TuAenfaenaenlunmananninduslseme e
B9l aS s AT LN WA ﬁﬂmiﬁu%aﬂaL%ﬂﬂ%mmuamﬁwﬁaagaL%@Qmmw LY
1 % 1 ‘ﬂl [~3 v A a gj zd Y A v L% = A v a [ (9 6
NANGID maﬂ%ﬂmwmmayﬂaLﬂmﬁimmmmma @JmmimuunﬂmmmwwmuaﬂummwaﬂmwEJ
wislszmelneuazamananmindisa o la Smuvisin 480 uazmaifudoyaidsnmmnde f5ufiaren
gegalusnaauTBuacnsiu (CFO) sasSiminemudem wmananvindusiasumelng $wm 10
L% Aﬂld [ t:ild 1 £ a o a 6 Y A v £ A Aa v Aﬂl =
Au fhudshanmniadeninasamstaImdamasnagmsyed mgmmimumﬂélwﬁwm aneiensln
amavaNnSWEIisLssneng Usenaudae (1) FPUUENTEUNATIMITRYT (2) UNUMYadRLsmImn

1% (3) nagytvasesAns (4) Mstiydmsiamadenagns uay (5) Namamifiunurasnsnns wiase

Received: 2018-06-18: Revised: 2018-07-30: Accepted: 2018-08-11




84 MANTITIMIENTIVNEIMIIAMITLAILTA A 99 5 alfuf 1 unTew - Nophen 2562

? Av X | [y 6 A Y | Y
AlFlum9ATei lun (1) wudumwsaldedn Wodudayalumesndiealasens @) wuseunia
! I3
Anmeideyaiousseny oun e¥ouss eudasumwsnasgn ela-suads mdusarsamdniuguos
A §o a a v o A A
desdu uaglsunsnaaea lumsliemeilieaanmalasss$s (3) wulssgnssnandiiansasey
Tusalassnalumsisy
Aw v o X v €a R v A o A a

wama3ausgUle dieit 1) mnmadiumalBeangSuferaugegaluananuin fuazmain (CFO)

yanSimiaemaidovluamandnvinduiasamelng Smam 10 e wansidonwuh Idleseeguuoy
A v A A 1 A v A Y A 13 v A 6 [3
Toefldhutsfiniendasdio (1) ssuuansammemenatta d (2) unmaad WURIYNIOULRYT (3) NHYNDANANT
(4) Mt IMIdemIdsnagns waz (5) namamifinnuzasesens 2) WeRasananensfiauazaadils
:i/ A [ v & v v oA A A v 6§ v A A a i
Fanmnasnausaslunaanudeiug Wun ddemunasndwdednysel drfienanasndudoFey
Wipy AEReNANANNAWEILIVER LazdaiInaNNNaNENTDITNANGNEIDE SxTInETL
(Y. v a A a a v v a A aa

amdnutlasssadadumsmned wamaidusgulah enamsncaanesvasueaienstia
o-auaas Wiy 0.971 Asedusiudénymesiia Wiy 0.06290 Fiuuasenemaidudasy Wiy 23 uag
A 6y o 6 1 o 2 Y A Av v A
fienle-suenidnimswiniy 0,042 Fesnsanuaamanalen lueafemamsnzasmediudayais
Usgdnd WeRamandsyneuiudsienumsnzaunadienaus Wun endailiniuanumansaunad
fenwiriu 0.95 endafkinssiuaMamsNzaNN AT UUALAY Jenwihriu 0.95 Bnvisenaaiinnaasmas
soamizaas Jewhifu 0012 wazedaiinnueshassoanduraaelugazuumsnasgudewhiy
0.035 usnshlanamATuaanndasnaNnAwTUTayaITe s IS

Maddey: sTUUESEMMEIMATYT univeesduSmeeuiind nagniosans matiydns

Jamadenagns wamaeiiunuaesesens TadudemensdiadansiyTnagns

Abstract

The purposes of this research were 1) to create the status and issues of strategic
management accounting of management accountants in listed companies 2) to validate effect of
dependent The Causal Factors Affecting to Strategic Management accounting of management
accountants in listed companies and 3) to develop model of casual relationship effect to strategic
management accounting of management accountants in listed companies. This is mixed- method
research that comprise of both quantitative and qualitative approach. The target sample for the
quantitative approach is management accountants of companies that listed in Stock Exchange of
Thailand and MAI 480 persons. The target sample for the qualitative approach is CFO of companies

that listed in Stock Exchange of Thailand and MAI 10 persons. Studied factors are factors that affect
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to strategic management accounting of management accountants in listed companies comprise
of (1) Strategic Management Accounting: SMA (2) Management Accountants' Role (3) Corporate
strategy (4) Accounting Information System and (5) Organizational Performance. Tools for this
research are (1) in-depth interview form for getting information to create draft model (2) interview
form for analyzing descriptive information i.e. percent, standard deviation, x2, correlation, and
LISREL to analyze SEM.

The results found that Firstly, from in-depth interview CFO of companies that listed in
Stock Exchange of Thailand and MAI 10 persons, we perceived draft model that comprises of (1)
Strategic Management Accounting: SMA (2) Management Accountants' Role (3) Corporate
strategy (4) Accounting Information System and (5) Organizational Performance. Secondly Based
on statistics and indices, indicate the harmonious relationship models: an absolute suitable index.
Comparative Suitable Index the Economical Suitable Index and the sufficiency of sample size index.
Summarize the relationship of linear structure The results found that the fit of the model had a
statistical value of chi-square, equal to 0.971, the statistical significance value equal to 0.06290 at
the number of independent degrees equal to 23, and with a relative chi-square of equal to 0.042,
which could interpret that the model was suitable to fit with empirical data. When considering the
appropriate fit index, other values included the appropriate level index values. It had a value of 0.95.
The value was equal to 0.95, both the root index of the average two of which was equal to 0.012,
and the root index value of the average square of the fraction in the standard score was equal to
0.03b, the research model appropriate with empirical data.

Keyword: Accounting Information System, management accountants' role, corporate
strategies, strategic management accounting, Firm performance, The Causal Factors Affecting to

Strategic Management
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