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Abstract

This research objectives were 1)
to develop a causal relationship model
illustrating the effects of organization support
on adoption of digital marketing mediated
through technology ability, utility perception
and easy perception of community member
enterprise in Bangkok 2) to validate the
conformance between empirical evidence
and the model; and 3) to examine the
effect size of factors affecting adoption of
digital marketing. The sample was composed
of 590 people. The sample was selected
by stratified random sampling. The research
instruments  were  questionnaires  on
organizational support, technology ability,
utility perception and easy perception
which had the reliability coefficients between
0.807 to 0.921. Data analysis was executed
with descriptive statistics and assessment
of validity of the causal relationship model
between organizational support and digital
marketing adoption through statistical software.

Significant  finding could be
summarized as follows: The causal relationship
model illustrating the effects of organizational
support on digital marketing adoption mediated

through technology ability, utility perception,

110
and easy perception of community enterprise
in bangkok. The validity assessment of the
causal relationship model, conformed to
the empirical evidence (X ? = 45.22; df =
35; p = . 115; GFI = .984; AGFI = .96; RMR =
0.022) , whereas the variables in the causal
relationship model explained 65% of the
variance of digital marketing adoption. The
support variables from the organization had
the maximum influence size of .62 and the
direct influence variable was perceived
ease, followed by perceived benefits.
Administrators should support the organization
to increase the capacity and operational
capacity of digital marketing applications.
Competing in the future channel expansion
expanding customer base to become a

strong enterprise community enterprise.

Keywords : Organizational support / Digital
marketing /Causal Model
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1NN19993 LAgEIHIUAILUIAUEINITOAY
walulad (TGA) n135uiuselevil (PUF) uay



MIAIFIVINTT A1V UINYINITIANTITWAILUT A

n155U3AU41e (PEU) s89a3u1@0 AIuUs
Arnatuisaa uwmalulad (TGA) dau1n
Snnasin Wiy 0.21 Swunidudnsnacs
19059 (0.05) wagn190eu (0.16) AoALUTHE
mssousunmsldaunisnainfdsa (ADM) tu
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AU TE IE DE TE IE DE TE IE DE TE IE DE

AN

OSP 1.00° - 101" 1.05 105 .19° .85 85 62 62" -
(.05) (.08) (.08) (.04) (13) (13)

TGA 9% - 96 24" 24 210 16 .05

96  (.03) (.03) (34) (.27)
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PUF A7 - A7
(.28) (.03)
PEU 0.64*% - 0.64% 48" 01 a4t
(0.04) (.27) (.03)
AvadR X % = 45.22, df = 35, p = .115, GFI = .98, AGFl = .96, RMR = .022 ,RMSFA =
024
RUBLAR: "= p < .05, TE = uadnswasiu (Total Effect), IE = BnEnansdeu

(Indirect Effect), DE = 8nSwan19ns9 (Direct Effect), fiavluiadu = A1 Standard Error
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H1un1sdumesiingonndasiu WEN-KAI K.
HSU thag SHOW-HUI S. HUANG Shu-Te (2008)
1N WUNINYIAULNIYIA National Kaohsiung
Marine University Usgwnalaniy 16 #nwn
DETERMINANTS  OF COMPUTER  SELF-
EFFICACY — AN EXAMINATION OF LEARNING
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