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Abstract

This study aimed to compare demographic factors of customers with their decision to buy
organic products and examine relationships between 5A marketing strategy and customer decision
to buy organic products. Data was collected using online questionnaire to Thai organic products
customers (n= 400). Data was analyzed using descriptive statistics and inferential statistic such as
Independent-Samples t- test, One-way ANOVA and multiple regression. It was found that
respondents with differences age, education, occupation and income had differences decision in
buying organic products. Multiple Regression analysis showed that 5A strategy in term of appeal

and advocate had relationship with respondents’ decision in buying organic products.
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