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Model of Business Management in Chemical Industry
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Abstract

The research of " Model of Business Management in Chemical Industry In Bangkok for
success'aims to 1. To study the causal factors affecting the business management of chemical
industry operators in Bangkok, 2. To study the influence of factors affecting the success of
business management of chemical industry operators in Bangkok and 3.To develop the business
management model of chemical industry operators in Bangkok Research methods, population
sample And sampling is the chemical industry operators in Bangkok Population used in this
research is people works in chemical industry amount 1,504 people. 500 samples is used to
determine the sample singe according to the rules of clarity. Data collection from January 2016
- January 2017 Data analysis use statistical tools Structural Equation Modeling (SEM)
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The results of the research revealed that organizational management factors
Administrative factors and Organizational culture factors has a positive direct influence on the
performance of business management and organizational effectiveness factors The result of the
research consistent with the research hypothesis and results of discover new models, including
the QMTOCBS model, which stands for "Quality management throughout the organization. Gain
competitive advantage by managing business in the perspective of chemical industry operators

for the chemical industry business.
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