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Abstract

The objective of this study was to investigate the service quality and customer's loyalty
effecting word of mouth communication in chinese banquet business in Suphanburi Province.
Respondents were people who have used the service of Chinese banquet in Suphanburi Province.
(n = 350). Data was collected using questionnaires. Statistical analysis used in this study were
frequency, percentage, mean, standard deviation, Pearson’s correlation coefficient and simple
regression analysis. It was found that most participants were female age between 20-29 years who
were bachelor’s degree students. They were single and use Chinese Banquet business once a
year and their average monthly income 20,001-30,000 baht. The hypothesis tests shown that
service quality was positively influenced the customer’s loyalty and the customer’s loyalty were
positively influenced word of mouth. Moreover, the service quality was positively influenced word

of mouth in Chinese banquet business. Statistic significant is at p<0.05.
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