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Marketing mix factors that influence the decision to visit football
stadiums Case Study of Ayutthaya United Club
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Abstract

This research was the study of The Marketing mix influencing the Decision Attend Football
Matches in the Stadiums: Case Study of Ayuthaya United. The sample group was 355 fans of Ayutthaya
United Football Club. The audience data was collected using questionnaires while the information analysis
was conducted on the frequency, percentage, mean, S.D. and Multiple regression analysis. The findings
revealed that marketing mix affects the decision to attend football matches in the stadium of Ayutthaya
United fans, 51.2%. The results of this research could be leveraged by developing this football club to be
more responsive to the needs of fans in temns of club image, access to competitive information, extemal
and intemal factors of the football stadium as well as organizing activities to attract football fans to persuade
their families to watch more football matches in the stadium to create a competitive advantage in the

market of each club.
Keywords: Marketing mix, Decision, Football
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PUNERSEUN 355 5.530 302 3.306
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A13INAN

AIUNTEUIUNIT -.251 -3.612 396 2.524
Fusnuiing 157 3.187 664 1.506

‘Tpd Ay 1eananIzau 0.05

NUBLR ANEeEAUBY Eigen Value 909 Model 4 7 WU = 1.997 ,2.992,3.988
,4.985,5983,6981, 7977

2199 1 wansasaeuanudiiusadenniladevesnuudiansil 7 wu
A1 VIF (Variance Inflation Factor) ﬁquﬂfj@ Wiy 3.306 FaflalaiAu 5 @1 Tolerance fidAntios
fian Windyu 302 Fsliisndn 0.2 uazAn Eigen Value figegn Wity 7.977 JailnlaiiAu 10.0
wandliiiudndudsdaseiinsieneilutuudiasdlifianuduiusiu JedineliiAn
ANUENTUSBaYsEninadady (Multicollinearity) Tayadaiauwsnzadlunisldnisiinsiey
aﬂaaawn@muwéﬂgumau (Stepwise Multiple Regression Analysis)

3.2 msuasendadediulszauniinisnain 7P dkadanisandulaidivunnues

Tuguavasuuvaadludsaysen gludin

nsesendadudiuuszaunianisnain 7P Inadenisanauladivunavealy
auvaskrluueaaluasoysen gluia 19n1sTinnegionneengauuuiunou (Stepwise
Multiple Regression Analysis) laguaanusidnluneinsalludanuu (Model) fagda nanis
nagouldluuiians Minsedi 2

aunfgiudl 1 Jadedrudsraumnanisnain (7P) Afdvinasenisiadulaiii
Wauealuauuvaunuueadluasoyse glufin
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M 2 meleeisuuuvangauvesmsdaduladhumauoaluauny
Yosunluveaaluasaysen gluidn
msanduladnuy Model Model Model Model Model Model Model
Wauaaluauly 1 2 3 4 5 6 7

ﬁ?ﬂdﬁ .830 .638 961 1.142 1.664 1.775 1.579
AIUNITULAUBNY 794 591 684 552 568 595 539
NYAIN

AUIIAN 257 .283 229 278 .304 .306
éf’mqﬂmm 193 .302 .259 218 233
AUNANALN 255 320 353 355
AUALESNNTIATN 290 247 237
AIUATEUIUNIT 195 251
Fuannuisg 157
R? 391 .445 468 .491 512 523 537
S.E. 313 .300 .294 .288 .282 279 276
F 226889 141.023 102978  84.551 73.244 63.661 57.455
P-value of F .000 .000 .000 .000 .000 .000 .000

N o o

Do dumeainnsesu 005
INANTNN 2 N15ATILNUTFIUUTTAUNIINITNAIR TP TNasan1sAnaulas 1wy

o

Wavoaluawuvesuuveaaluaseyse glukin Mslnseidiluuinasad 7 dieudiuwds A
a0 Uiy [ueszidindy wuin srunslunisesuienisdeduladsuavea wndudy
Soway 53.7 lasdinnumaiaad oulnsgiulun1sneInsalivindu + 276 lagnudn A1unIg

UILAUBNNIYAIN AIUTIAT ATUUAAINT ATUREAAUIN A1UFUaTUNITNAIN wazAIU
n3¥UINNIS dAnuduiusiunisdeduladvunnuea eg1elidedAyiseau 01 wazn1ena
WaUIRIUT AUAIUTAY WIN1AATIEY SUAUTEAU .01 WUl Fanu1eAIINdn AT

UNAUDNNALAIN AIUTIAT FIUYARINT ATUNERANNUI ATUAWATUNITNAIN ATUNTEUIUNIT
waznsdnduladuauea dwmadensdnduladisunaues Tnsanusadeuduaunisanaesy
Tusduvvresngiuuninsgulansd nisdnduladisunavea = 1.579 + (0.539 * A1un1s

WNAUBNINIEAIN) + (0.306 * A1UTIA) + (0.233 * A1UYAAINT) + (0.355 * AunGnsua) +
(0.237 * pnudauasunIsnain) + (0.251 * AuATEUIUNT) + (0.157 * AuanIuiea)



135

aAUTI8Na

mMsfnwiies dadudulsraunsnanniifidvinadenmsinauladvammuoaluaun
nafiAnwaluaseysen gludin asunaldad

1) tadednulszauniman SenuAadiulunwsisunoglussduniian Tay du
wannu drlngjaziuzesesiuveualadmatauvesaluas (Wu adluasiiuniyn wagmalsin
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Ady i wiuueaviluidnfsléine 1wy Facebook, Website) fuyana drilvgjagiiuFosos
wiinnufiuyuddusinuazaisannduiues sumsaisuasiiauednuazmsnon dw
TngazifuFowesauufiinnssu wginsuldaussninnesdeidaau @emnunasasdie) way
funsyuanns awlvgastiusoneinisdnns mssminedasldegedivssdnsam @any
TIN5 UAZYNADY)

2) Hadensinduls SanudAndiulunmauiounegluseduainiian Taeduns
dadula drlvgazifuiFesvesdlvdndulaldlmiviuaziiuumpueaaluaseyse gluna Tu
auuivhudundaaaativiel)

3) fuvutedeiiiavsnasensinduladuummuealuausveaunuusaaluasogsen
gludia Ao nsdndulaidiwunauea = 1.579 + (0.539 * A1un1sunauen1an1enm) + (0.306 *
AUIIA) + (0.233 * UYARINT) + (0.355 * punEAS el + (0.237 * suduasun1snann) +
(0.251 * Funszuruns) + (0.157 * Fuanufing) lavannsnesuisdnisinaularesmnuea
I¢¥enas 51.2 uagilnnuamairdeuinmsglunswensaivindu + 282

mAdeldddunsSediuandedunuildmuinguszasimanside fadunanis
AnsesiteyaildianniBaUiin Tnedidenuussiuddnsing q Wonaudaunsids uway
YonUszasdvaansite Seifuldeiunenamdfomuneandendsd

a |

diulszaun1anisnain 7P ddnsnasenisanduladvurnuealuauiuvednnuues

'
o w aada

aluasoysen gludin egndvuddynvadansgdivu 0.05 waziidvswasenisdnduladunnuea
Tuaunsweaunuueadluaseysen gludin evay 51.2 Taefimmeainndeuwnasglumsneinsal
Wiy + 282 Fevaneara fuanuiidalnsanunsndeuduaunisonaeslugiuuure ey
wpsgldeed nsdinAladmuniauea = 1.579 + (0539 * funstiauanmsnisnin) + (0.306
*p'rusia1) + (0.233 * @a'ruyu Aa1ns) + (0.355 *
ARG RS NI) + (0.237 * dudaaiunisnain) + (0.251 * A1unseuIunis) + (0.157 *
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