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Abstract

This study was aimed 1) To study the factors of perception and attitudes affecting
behavior of using financial services through Mobile Banking Application of service users in
Bangkok and surrounding provinces. 2) To study the influence of perceptions and attitudes
affecting behavior of using financial services through Mobile Banking Application of users in
Bangkok and its vicinity. The population used in this research was those who used financial
services via Mobile Banking Application in Bangkok and its vicinity. A total of 384 samples were
used as questionnaires. The statistics used to analyze the data include: averaging and standard

deviation Multiple regression analysis and analyze the content. The research results showed
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1. Perceived factors and attitudes affecting behavior of using financial services through
Mobile Banking Application. The overall picture was at the highest level (X = 4.21) and attitude
factor. The overall picture was at a high level (X = 4.11)

2. The overall behavior of using financial services through Mobile Banking Application
is at the highest level (X = 3.94)

3. Influence of perceptions and attitudes affecting behavior of using financial services
through Mobile Banking Application by perceived benefits, ease of use, positive influence. It
had a negative influence on the behavior of using financial services through the Mobile Banking
Application and the attitude had a positive influence on the behavior of using the financial

services through the Mobile Banking Application.

Key words: Perceptions, Attitudes, Behaviors in Using Financial Services
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