WANITN 139391 wazaMuAIAndIianslduInIsTIueIauYaLlduINIg
Behavior, Motivation, and Expectation of Using Salon Services

of Service Users
galan N3de* USen Susunng®
Sunisa Kawichai* Pariya Rinrattanakomn
UMTIMEFEATUNY Inenunyays*

Sripatum University Chonburi Campus*

Received: 05/10/2022, Revised: 19/11/2022, Accepted: 25/11/2022

UNANED

v
S d

nsAnuidunssdiinguszasdiiiofnw ngAnssuussgdla wazanuaanisionisly
U3N1sumIaeuvaeliuinis nan1sfnyidenudi nngusiteg1adldusnsiumasuiuen
soudumeavdanniign dndugifieny 20-30 T finsfnwsefuuiayini Usznevendngsia
dusn/iune fisgldladedieidion 10,001 - 20,000 UM ngume vl iussLANALIUINNg

Sugaeu WNTgn Ao A/ geeNs/Anny dvsnan1sdenliuinisiiugiaey fe Wenlduinisiu

Qe

hluliuiusuduegivlena wazarmagan faliielnsndelunisdenlivinisiueasu fo
#ndn 500 v ngueEnaTiszduusagale suensual Tnesaw fAueds  3.64  eglusziunn
ussgslavesnsliuinmsiumaoy wndiga fe lduinmsanirusasuluwnnsammuazU3umma
msrzdlunadiuinisindthu fenede 3.87 egluszdvann Ssefuusgdlavesnislduinisiu
1801 Aumana Taesam daeds 3.91 egluseduin  fisziuussgdlavesnslduinisdum
aou wnflgn e Huinsannirumasuluseulay mszUszaunisalamassivlafiaglésy
wagaudedelufliefldunasgiu nquieee Sszduanuaanisludundndoe sndian Ae
memisingliuinsiumasuazliuimevindny ineulandfuanudeanisvemnlaialng uay
AuFuveuiiaiads 4.12 eglusziu 1n sdueumanidlusiusian infige Ae aemiein
veiimmammaunaiunsliuing fldiaede 4.21 eglusedu wn

AEAeY : neANTIUAUIIAA/MIRRITUTNT, usapdle, anumends, Sumaeu

Abstract

This study aims to investigate behaviors, motivations, and expectations of users
towards salon services. The results revealed that most participants were 20-to-30 years old
women with a bachelor’s degree. They were self-employed/businesspersons with 10,001-
20,000 THB per month of income. Haircut/curling/trimming were the most frequently
selected types of services. The reason to choose a salon service is uncertain depending on

the occasion and convenience, with less than 500 THB of the overall expenses. The average
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emotional motivation level of the participants was 3.64, which the considered a high level.
The strongest motivation to use a salon service was to visit a salon located near their home,
which an average of 3.87, considering a high level. The average motivation level in terms of
reasons was a high 3.91. The strongest motivation to use a salon service was to choose a
salon online, because of their previous desirable experiences and trusts in the standard of
services. The participants’ highest expectation in terms of products was a hair color service
from a salon service provider that fulfills the needs of all lifestyles and preferences; the
average was a high 4.12. The highest expectation in terms of price was the reasonability in

relation to the provided service with the average of 4.21 considering at a high level.
Key words: customer/or user behavior, motivation, expectation.
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