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Abstract

In this research, the researchers aimed to investigate the digital marketing factors affecting
the efficiency of online product sales on the Shopee platform. The objectives of the study were
as follows: To examine the differences in the efficiency of online product sales on the Shopee
platform based on demographic characteristics. To study the digital marketing factors that
influence the efficiency of online product sales on the Shopee platform using a questionnaire as
a data collection tool from a sample group of 400 individuals. The researchers employed various
statistical methods, including frequency distribution, percentage, mean (><_), and standard
deviation (S.D). For variables with two groups, they used t-tests, while for variables with three or
more groups, they used one-way analysis of variance (ANOVA) with F-test. When differences were
identified, they performed post-hoc tests using the LSD Method. Additionally, multiple regression
analysis was conducted at a significance level of 0.05.

Here are the key findings of the study: The majority of online product sellers on the
Shopee platform were female, aged between 41-50 years, engaged in private business, and had
an income ranging from 300,001 to 400,000 Baht. Digital marketing factors, on the whole, were
found to have a significant influence on the efficiency of online product sales. Content marketing
had the highest average score, while social media marketing had the lowest. The overall efficiency
of online product sellers on Shopee was high. The factor with the highest average score was
timing, while the factors with the lowest average scores were job quality and workload. There
were differences in the efficiency of online product sales on Shopee based on demographic
characteristics. Age and gender had an impact on efficiency, with older sellers (above 51 years)
and female sellers being more efficient. Digital marketing factors significantly influenced the
efficiency of online product sales on the Shopee platform. The most influential factor was
content marketing, followed by homepage control, website factors, email marketing, and social
media, with a combined predictive power of 75.1% (F= 241.565, p<.0).

Keywords: Digital Marketing, Efficiency, Shopee
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518l 533 4 U8

moufl 2 Wudermauiadanisnainidva SnvasfoiuuinsduUszanme (Rating Scale)
duldun 1) duauled 2) dunseamadaiom 3) furamneiannsetind 4) fuasesviiun
uay 5) fudedan 2 15 4o

poudl 3 iudemansEavBanmuesiUsznounsviedumenulauuunaniosy shopee
Usgnoulume 4 iu laua 1) AuaunImuey 2) aud3unaeiu 3) Mmuiad ey 4) a1y
Atdaglunsaniiney Wuwuuusyanaen (Rating Scale) 59 12 U8

adanldlunsiiaaet nsfnuiluadsiarlii8nsTiesei 2 35 fe

1. adfdenssniun viemadafiugiu 1usseednuasvesdeyaiiiususiun 1 nns
wfosar Anade uarALdeLuuIATIIY

2. admdaeyu itensvaaeuanuigiu liud msnnnoeidemman wwufmuaduusdn

Tuluaunsiiavua (Enter Method) Faiduisnisadfnuanssvosinlsdasedas 2 dauly
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NaN13YRATaNUIIUNE

AUsEnauMIvIeduAeaulatuuunanneasy Shopee fivhnsAnunanlngdumands
w227 au Anluseway 56.8 ey 41-50 U §1uau 156 Au Andudesas 39.0 013ngsia
g 1 166 au Anlludesay 41.5 dulufisiela 300,001 - 400,000 UW UL 138 AU
Anluioeay 34.5

v v

A15197 1 AnudLTuSIEnInatadunseamnaviatuUsEaNS MnnIsvneausesulatuy
unanwasy Shopee

Uadenisnainnaiia Unstandardized Standardized
Coefficients Coefficients t p-value
B SE. Beta
AAsil (Constant) 239 114 2,099 036
sl (X,) 184 024 214 7.540 000
funseaaidaifon 0¢) 326 036 366 9.011 000
AUIRRLNELANNTOLNE (X3) 141 037 171 3.818 .000
PIUATOINILTA (Xa) .206 031 .258 6.605 .000
sudedsnu (Xs) 074 023 110 3.180 002
R = .868° R’*=.754, Adj. R?= .751, SE = .21895, F = 241.565, p-value = .000° *
Durbin-Watson = 1.586

v o w a

* QludAgeeianszau 0.01

a 3

HANI5ILATIETANduUsEANSN1s0nneeLfann A (Multiple Regression Analysis) Jade

'
aa v A

nsRaNALUUAITaNdaneUsEaNSAmn1susduAeaulatuuunannesy Shopee wuin Uady

NINANALUURITaTd NaReUTEAVEA AT AUARUlatULLNaRNDIH Shopee pg1slitiad Aty

aad [

msadAniszau 0.01 Tiun duiuled (X1 (p-value = .000) Fun1snaraidailen (x2) (pvalue
= .000) AuanRLNELEanNyIating (X3) (p-value =.000) ATUATEIWUILTN (X4) (p-value = .000) uag
Fudedanu (X5) (p-value = .002)

'
aa v a1 |

W aN5UNUINENVBINANTENUVRITTENITHANNLUUAIN AT danasaUseanS Nnn1sune
aumeouladuuunwanneasy Shopee Wuin A1@dA Durbin-Watson ANNAU 1.586ULaRII1AIAIM
AANALAAD UL ANUALTUSITIUINTATEN1TRAIRLU LRI AN dananaUsEaNS A mnsIeduReaulay

vuunaanesu Shopee laun arunsnatnidailont (X2) (Beta = .366) ATUATEINLUILTA (X4) (Beta

= 258) snuiulaes (X1) (Beta = .214) suannuielannsatind (X3) (Beta = .174) wardudodiny

'
aa v a1 |

(X5) (Beta = .110) UAIAU N9 LLDNINTUIANUAUNUSTLIINUITUNTHANNLUUR IV AN d I as

Usgansnmnisveduneouladvuwnannasy Shopee wuin lamdudsyavsanduius (R) win

868 FIU18D9 Ya38N15RaaLUURINaNdNanaUseansninnisvneduniesulatuy wnanasy
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Shopee fimudunusAusosay 86.80 wardlaUse@nsnmassnisniswennsal (R2) wiu 754
a1 MaUAsuuames “UssAvBamnisnedudiseulatuuunanlesy Shopee” Juag
fU “Jadumsmanauuuiasia” Yevar 75.4 Tnafudsiaun asuledenisasunlasiAndull
SvSnaseUszansamnisueaudiesulatuuunanilody Shopee lide dunismarmdaionn
(X2) (Beta = .366) AMuATINTLIA (X4) (Beta = .258) auiulad (X1) (Beta = .214) Auanuing
nnseling (X3) Beta = .174) wazdndedanu (X5) Beta = .110) s arwmdululdlunisnennsel
vasfuUsimmnsnfuiianuulugiiifesay 75.10 (Adj. R2 =.751) daudimassndosas 24.90 in
Pndvidnavesiulsauildlaviunfatsan
Feannsadouaunisanoeg i

aun1snensalluzukuuAzuUUAY

Y = .239 +.184 (X1) + .326 (X2) + .141 (X3) + .206 (X4) +.074 (X5)

aun1sneNTalluFURUUAZKUUINATEY

Y = .214 (X1) + .366(X2) + .174(X3) + .258(X4) +.110(X5)

namlapasy HamaseUaLLAgIUTed 2 UadumsnanAdvialdvnasioussaniaiwnis
edunteoulatvulnaniasy Shopee Han15ANINUI1 AEARA Durbin — Watson Ha 111U
1.586 wansinAIALAIAdaudAuduTusIuIn TasunisnanfaviaiisninaneUsyansan
nsuedudeeulatuuunaniesy Shopee sgefitudfyvneadnfisedu 0.01 lun Funisnain
Bailen (X2) (Beta = 366) drunsosvtinusn (X8) (Beta = .258) A iuled (X1) Beta = 214)
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paulatvuunanweosu Shopee Tagsau (Y)
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ayUdoyadnuazUseynsenans
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dulnaduneands $1uu 227 au Andusewas 56.8 flong 41-50 T dwau 156 au Andudovas
39.0 9Twgsnadnds 9w 166 Au Anlufewas 41.5 daulngfisngls 300,001 - 400,000 UM
duu 138 au Anluiosas 34.5

2. gusgneumsviedumesulatuuunannasy Shopee fvnsanudnlng Seudadiu
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o uagduiidaadetoniiantio sufedsen mudiy
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dilvigiieafusziudsavdam Taesuegluszduinn Tnssuiidianadeanniign fie funan uas
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